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https://www.youtube.com/watch?v=Z02-Ym6Ioes

s truscreen’ WORLD CLASS technology made simple

Real-time, Al-enabled, primary cervical cancer screening device
for detection of pre-cancerous and cancerous cervical tissue Handheld Device

» Optical and electrical measurements painlessly detect abnormalities
in cervical tissue

» A Single Use Sensor (SUS) used for each exam, preventing cross-

contamination /L _ .
» Al-enabled algorithm provides Normal/Abnormal \

result immediately

truscreen A-enabled
ultra o s ey o

» No cervical cell or tissue collection

» EU certified (CE Mark) and ISO 13485 compliant

class lla medical device
Single Use Sensor

(SUS) Intelligent Cradle
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Cervical Cancer Is A Global Public Health Issue’

Fourth most common cancer in » 604,000 new cases and 342,000 deaths @
women worldwide, IBN+ women year

of screening age in LMICs P Most diagnoses occur at working age (35-44)
949 » 90% of new cases and deaths occur in LMICs

The World Health
Organisation (WHO)
has set a target to
eliminate cervical
cancer by the end of
the century.

70% coverage of screening Management of
& 90% treatment 90% of cases

90% coverage of
HPV Vaccination

girls (by 15 years of age); of\orecancerous lesions; of invasive cancer

! Cervical cancer (who.int) 0: :. truscreen


https://www.who.int/news-room/fact-sheets/detail/cervical-cancer

Status of the WHO strategy, APEC

Approximate % of APEC economies which report funding
for cervical cancer interventions in domestic elimination
programs, budgets, or universal health coverage:!

Cervical Cancer

e 19% 33% 48%
Elimination

HPV Vaccination?® 19% WA

—

( Screening 19%
N

L
/

\
—— L

Treatment 19% 2 76%

No Data ENo public funding M Public funding available

1 APEC Economic Status Report: Cervical Elimination in the APAC region, March 2023



TruScreen's presence and markets®

. CE
European Union: Europe
CE Mark oM

1ISO 13485

Registered with:

TGA, Australia

v Vietnam
v" MHRA, UK 8.3 M
v NMPA, China _
v’ SFDA, Saudi Arabia India indonesia
v" Roszdravnadzor, Russia 100.1 M 23.1M
v" COFEPRIS, Mexico Africa

73.8 M

‘ Current Markets

Targeting commercial rollout

. * Number of eligible women to undergo cervical cancer screening
Markets under review



Effective co-invest model with global distribution ¢,

truscreen

v Lean headquarters v Intellectual Property

v Recurring revenue stream
from consumable SUS

v’ Service & manufacturing

truscreen

v'Local knowledge and

. . . influence
Distribution

Network v End-user management




Trusted Clinical Performance

- o0
w a _O

TruScreen® has been found TruScreen® has been
to be as sensitive in found to be more specific A1 ool Over 40,000 women in
i + : : cervical cancel ini i *%
detec’cltngI Cll\g as in detecting CL§2+ as e ita doh clinical trials to date
Cyj? ogy cytology www.truscreen.c

e — R =N

*Data from large observational study, Cytology used was ThinPrep 9
**Total number of subjects across published and unpublished clinical studies in English, data from TruScreen device generation | and I



Key
achievements

Sales growth
FY2023 :.::.'.:...
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Qingdao

Lanzhou @ Zhengzhou
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® Lhasa HPV (-) HPV (+) HPV (-) HPV (+)
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truscreen
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Top Achievements FY23, China

Over $1M in sales, despite extended Covid-19
lockdown

Professor Fei Chan presented the excellent results from the 3 years COGA
(Chinese Obstetricians & Gynaecologists Association) trial where 15,661women

from 64 hospitals at the American Society of Colposcopy ad Cervical
Pathology Annual Congress in San Diego, California.

TruScreen'’s China distributor Beijing Siweixiangtai Technology Company Ltd
(SWXT) relaunched distribution of TruScreen in Xinjiang Uygur Autonomous
Region.

TruScreen has been added to the cervical cancer screening protocolin the
largest medical check-up centre in China, within the PLA General Hospital, 301

News

> TruScreen added to the COGA BLUE BOOK, a
Consensus, by the top country gynaecologists (see left)

> CSCCP Specialist Guideline features TruScreen
technology



‘Chlna 0‘:..:0

TruScreen’s largest market with growing sales and huge potential

truscreen

Remains biggest market opportunity

e No centralised screening programs

o N lele=R M@ lalemMTruScreen Device status from 2021

2023 Market Progress

e +14% commercial users YOY, public Health Check Centre

installations commenced

e Outstanding clinical performance in large scale evaluations

FY24 Pipeline”

e National Health Check Program roll out with 10000 women to

be screened in 10 major hospitals, over 3 years

e Maximise impact of Blue Book and national, CSCCP guideline

- -
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China market, USD M, PBI| Market Research 2020

China Cervical Cancer Screening Market Historical and

Forecast, USD Million*

4000.0
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o

BPAP Smeartests B HPVtests BLBC tests

*©2020 Precision Business Insights

- L|L‘L‘L‘h‘l‘i|l|i|lh|\.‘

2015 (A)2016 (A)2017 (A)2018 (A)2019 (A)2020 (F) 2021 (F)2022 (F) 2023 (F) 2024 (F) 2025 (F) 2026 (F)

Others ® M USD

16.0%

14.0%

12.0%

10.0%

8.0%

6.0%

N

0%

2.0%

0.0%

CAGR (USD Million), By Test Type,

2015-2026*

B PAP Smear tests B HPVtests ®LBC tests

Others

truscreen
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China and APAC market, recent growth exceeded
expectations

600.00 18.00%
Business Market Insights
16.00%
o June 2023:
14.00%
400.00 12.00%
- » The Asia Pacific CIN & HR-HPV
. . treatment market is expected to
grow from US$ 2,738.94 million in
200.00 6.00%
- 2023 to US$ 3,949.99 million by
100.00
I I _— 2028.
-~ 0 » It is estimated to grow at a CAGR of
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
i China 13859 15452 177.40 207.75 239.11 27437 30823 34981 39599 44564 501.51 0
~—Growth Rate 11.50% 14.80% 17.11% 15.09% 1475% 12.34% 13.49% 13.20% 12.54% 12.54% 76/0 from 2023 to 2028

Source: Maia Research Analysis, 2023

HPV Test Market Revenue (Million USD) and Growth Rate
(2018-2028)
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China, the status and near future

In addition, we have a pipeline of:

We currently have installed:

e 14 Hospital tenders won and awaiting

e More than 100 devices installation
. . e 26 Hospitals which have approved TruScreen
e Deployed in hospitals and e PP
cIinics in 22 Provinces e 74 Hospitals where we have obtained

OBGYN department acceptance, awaiting
hospital approval

.....These categories get added to each month



China, potential for SUS pull through growth

China, Top 6 Key Accounts, June 23 SUS pull-through The deV|CeS |n Ch|na

and potential

gx liangsu Beijing

®Key accounts reach 500+ SUS pull
mJun23 mPotential th rough

1400

®currently have an average pull
through of 85 SUS per device per
month

II ®the potential average pull-through
i

1200
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800
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400

200

0
Hunan

of SUS exceeds 290 per month

Beijing



@ Vietnam 3%

o
Focus market with renewed focus on public hospital rollout 'o.o'

truscreen
The Market Opportunity

e 24m women of screening Age’, booming economy and middle class
e No centralised screening programs

e Ministry Of Health (MOH) rolls out streamlined decision-making
from 1 Jan 2024, TruScreen is ready

2023 Market Progress

e TruScreen replaced Liquid Based Cytology (LBC) in most important
hospital in Hanoi

e 2 main hospitals received MOH approval —

e Free screening programs strengthen relationships with key opinion
leaders and local governments

Pipeline*
e 4 hospitals pending MOH approval for adoption
e Strong local authorities support

*©2020 Precision Business Insights



Zimbabwe truscreen

e Very successful Government screening program in Masvingo
province, 14 000 women screened to date,

e Local service centre established

Saudi Arabia

e Completion of SHMG (Sulaiman Al-Habib Medical Group) clinical
evaluation with outstanding results

e Commercial rollout to commence in FY24

FY23,0ther Focus Markets §&s

Mexico

e Establishment of TruScreen screening centre

e Launched a leasing model with a large leasing company

e COFEPRIS submission for access to public hospital system, awaiting
decision in FY24

Eastern Europe

e Quality and Innovation Excellence Mark awarded by Lodz Medical
University

e Inclusion on MOH Innovation Register
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Top achievements FY2023

v" Device sales & installations + 15% YOY

v
. . , Installed TruScreen® devices
v First Global Medical Symposium brought our

o o 250
technology to Key Opinion Leaders globally
wChina  Mexico  Russia wZimbabwe = \ietam

v Product revenues in line with prior year, 20 m

despite COVID-19

150
v" Well supported capital raise

100

v" Signed 5yr manufacturing agreement for

SUS 50
v" CEO appointed post pandemic . .

Mar"19 Mar 20 Mar ‘21 Mar ‘22 Mar 23

$: s truscreen’



@® FY2023 Financial Results 02 %

Qo
0."‘.0
. truscreen
Key Variances KEY FINANCIALS FY 21 FY 22 FY 23
NZD (m) Actual Actual Actual
® Trading inline with prior year __ 11 L7 e
despite Covid-19 lockdown  TotalRevenue 2 2.7 2.2
. . COGS 0.7 1.3 1.3
in China
. R&D 1.3 15 0.9
® Decreasing loss YoY
EBITDA -2.8 2.7 -2.4
Write off of Non-Current Assets - -4.6 -0.05
Amortisation & Depreciation -0.6 -0.6
LOSSFOR YEAR -3.4 -7.9 2.4
Net Assets 11.3 3.4 2.5
Cash 5.3 2.8 2.2




Outlook strategy
and goals

FY2024-2025

truscreen’
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FY2024- FY2025 Strategy

Focus on 3 strategic drivers

Improve

operations

- Enhance marketing

- Reduce cost of goods
(COGS)

Strengthen

partnerships

- Enhance relationships
- Talk economics
» Provide solutions

Strong together

— i (8
Drive Growth

« Double down on
performance

- Diversify deliberately
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Our Short Term Goals

[(aame |

-

Seize the CSCCP
national guideline
window to grow
sales in China

[ Expand ]

Successfully expand
markets in
Zimbabwe, Saudi

Arabia, and Viethnam

~

(oo ]

/

J

.

Grow commercial
presence in Africa,
Middle East, Central
and Eastern Europe

~

[ Improve ]

J

Improve the gross
margin by reducing
COGS

$:..3 truscreen
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Expansion and adoption of
technology in the screening cervical
cancer guidelines in target markets

Long Term
Goals

Development of technology toward
diagnostics and treatment of
cervical cancer

e »
'1
‘)v
)
/ o0
(L)
[ )

s truscreen’
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Device installations and SUS pull-through

FY2019- FY2023 actual FY2024- FY2025 projections*
450 300000
7
7
400 ”
e

wd are here P 250000

350 £
Ve
7
300 , 7 200000
/7
250
150000
200
150 / 100000
100
. 50000
i I
0 0
Mar '19 Mar 20 Mar 21 Mar ‘22 Mar 23 Mar '24* Mar 25
= |nstalled Devices === SUS Consumption

: .’ truscreen’

*This is not a forecast of performance or expected results



Key take-aways

v Global growth

v' Chinaremains the biggest market
with huge opportunity

v" Technology of the immediate
future

v" Growing and recognised medical

need with strong clinical backing

B

truscreen
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Thank you!

A world

without
cervical
cancer.



s s truscreen

.
ooc’ a world without

cervical cancer®

Www.lruscreen.com



http://www.truscreen.com/
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Dr Beata Edling
CEO

M - +61 419 569 993
E — beataedling@truscreen.com

TruScreen

36 Bradfield Road, CSIRO
Lindfield West NSW 2070
Australia

www.truscreen.com

Contact us
for more

information

Guy Robertson
Chief Financial Officer

M - +61407 983 270
E — guyrobertson@truscreen.com

TruScreen

36 Bradfield Road, CSIRO
Lindfield West NSW 2070
Australia

WWW.truscreen.com

o @TruscreenGroupltd

m @TruscreenGroupLimited



http://www.truscreen.com/
http://www.truscreen.com/
https://www.facebook.com/TruscreenGroupLtd
https://www.facebook.com/TruscreenGroupLtd
https://www.linkedin.com/company/truscreen-limited
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Disclaimers 5 s truscreen’

This presentation has been prepared by TruScreen Group Limited (the "Company”’) and is dated 25 August 2023. This presentation contains summary
information about the Company and its activities which is current as at the date of this presentation. The information in this presentation is of a general
nature and does not purport to be complete nor does it contain all the information which a prospective investor may require in evaluating a possible
investment in the Company. This presentation should be read in conjunction with the Company's annual report, market releases and other periodic and
continuous disclosure announcements, which are available at www.nzx.com. This presentation does not constitute an offer, advertisement or invitation in
any place in which, or to any person to whom, it would not be lawful to make such an offer, advertisement or invitation.

Not financial product advice

This presentation is for information purposes only and is not financial or investment advice or a recommendation to acquire the Company's securities, and
has been prepared without taking into account the objectives, financial situation or needs of prospective investors. Before making an investment decision,
prospective investors should consider the appropriateness of the information having regard to their own objectives, financial situation and needs and
consult a financial adviser, solicitor, accountant or other professional adviser if necessary.

Past performance
Any past performance information given in this presentation is given for illustrative purposes only and should not be relied upon as (and is not) an indication
of future performance. No representations or warranties are made as to the accuracy or completeness of such information.

Future performance

This presentation includes certain “forward-looking statements” about the Company and the environment in which the Company operates. Forward-
looking information is inherently uncertain and subject to contingencies, known and unknown risks and uncertainties and other factors, many of which are
outside of the Company's control, and may involve significant elements of subjective judgement and assumptions as to future events which may or may not
be correct. A number of important factors could cause actual results or performance to differ materially from any forward-looking statements. No
assurance can be given that actual outcomes or performance will not materially differ from the forward-looking statements. The forward-looking
statements are based on information available to the Company as at the date of this presentation. Except as required by law or regulation (including the
Listing Rules), the Company undertakes no obligation to provide any additional or updated information whether as a result of new information, future
events or results or otherwise.


http://www.nzx.com/
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