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IMPORTANT INFORMATION

Intention to list on the NZAX

TruScreerf A YA 08Rreedd A& | O2YLI ye GKIFIG Aa LINRPLRAaAAY3T ¢z
guoted on the NZAXThe NZAX Listing Rules requir@iScreerto provide a Disclosure Document to
b %- [ AYAGSR o6dab% ¢0 FyR (2 GKS YIN]SGo ¢KS 54

AYF2NXYIEGAZ2Y (2 b% X F2N GKS LdzN1}2asS 2F (GKFG AyTF2I
market.

This documents a Disclosure Document for the purposes of the NZAX Listing Rules and has been
prepared to comply with the requirements of Appendix 3 of the NZAX Listing Rules.

TruScree@ da { KI NBa KI @ Slistingos tfie NZAXa8Ldtat®Rby N2XNihd wile quoted
upon completion of the quotation process. However, NZX accepts no responsibility for any statement in

this Disclosure Document. NZX is a registered exchange and the NZAX is a registered market under the
Securities Markets Act 1988.

TruScree® Shares are expected to bsted on the NZAX arglioted on November 122014 The fact
that NZX may approveruScree@ a { K llishidg an tfie ARWX argliotation is not to be taken in any
way as an indication of the merits ®fuScreen

Referencesz TraScreed Ay GKA A& 5A&A0f 243dzNB 52 0dzySy
TruScreerLimited is a New Zealand incorporated company that osageralwholly owned subsidiry

companie® C2NJ GKS LizN1lJ32asSa 2F (KA & TraSkréed LirdedsdgpeBiallys 2 O dzY S
stated to thecontrary,refersto the TruScreergroup of companies.

No Guarantee

No person (including any director, agent, employee or adviserTafScreeh guarantees the
performance offruScreerand/or its Shares.

Enquiries

Enquiries abouTruScreeror this Disclogre Document should be directed to your stockbroker, solicitor,
accountant or other professional adviser.
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EXECUTIVE SUMMARY FOR OUR BUSINESS

What Do We D?

TruScreemrmanufactures and owmall rights in theTruScreenCervicalCancerScreening System. The
system comprises a medical device and process designed to detect the presence in real time of pre
cancerous and cancerous tissue on the cervix.

TruScreens a patented cervical cancer detection system dnad devices already in use in several
countries internationally.

TruScreens manufactured to athaccredited to the International Standard ISO 13485 Medical degices
Quality ManagementSystems 1SO13485is an International Organisation for Standaation (ISO)
standard, published in 2003, thaletails the requirements for a comprehensive quality management
system (QMS) fahe design and manufacture of medical devices.

ISO 13485%pecifies requirementgor a quality maagement system where an orgaai®n needs to
demonstrate its ability to provide medical devices and related services that consistently meet customer
requirements and regulatory requirements applicable to medical devices and relatedesendicis an
integral step to obtaining regulatory approval in most countries.

Cervical Cancer

Cervical cancer is a major cause of morbidity and mortality worldwide. It is the second largest cause of
cancer deaths in women, and the death toll is greatiestpopulations that lack cervical screening
programmes. Cervical cancer develops from slowly progressing intraepithelial lesions. If early changes in
cervical cells are detected through screening programmes, cervical cancer is curable. However, if
undeteded until late in its clinical course, it has a high death rate.

Cervical cancer is a malignant tumour found in the tissues of the cervix. It occurs when abnormal cells in
the cervix turn into cancer cells. The cancer cells break through the surfacéepdeelium) and the
underlying tissue (stroma) of the cervix.

Cervical cancer most commonly begins in the cells of the transformation zone. At diagnosis, the cancer is
often just within the cervix, but it may spread to tissues around the cervix (eegvdfina) or to other
parts of the body.

Most cases of cervical cancer occur many years after infection with a strain of human papillomavirus,
which is the name for a group of wart viruses. It's a common infection affecting the surface of different
body aeas, such as the skin, vagina and cervix.

About eight out of ten women will become infected with genital HPV at some time in their lives. Genital
HPV is usually spread via the skin during sexual contact. In most women, the virus is cleared quickly by
the immune system and no treatment is needed. Because there are rarely symptoms, most women are
unaware they have the virus.
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Existing Cervicala@cerXreening

Currently, the most frequently used procedure for detection of cervical cancer is the Pap smear test. The
Pap smear test hagood specificity but relatively poor sensitivity

Althoughthe Pap smear tesis successful in decreasing cervical cancer moytatites in developed
countries, it does not detect all preanceroudesions.

The Pap test is not effective in len@source or developing health economies due to the lack of
infrastructure and the highly trained personnel required to read the smear elisas delays in reporting
results, particularly to remote locations.

TheTruScreemitiative

TruScreenhas developed a technology to detect prancerous change, or cervical intraepithelial
neoplasia (CIN by optical and electrical measurement of cervical tisshieiScreenis a low cost
portable diagnostic system to directly identify cancer or-pamcerous cells in cervical tissue.

Unlike the conventional Pap smear test, tissue samples are not collegtédh minimises discomfort
for the patient, and results are provided instantly in "real time" at the location at which the procedure is
undertaken.

TruScreeris an objective, selfhecking digital system that can be used with minimal training of medical
or paramedical staff, and without the infrastructure and resource costs associated with cytology based
screening. This creates a vast array of opportunities for the utilisation offth&creemprocedure in
emerging and developing countries as well agstablished developed markets which cannot afford the
expensive pathology infrastructure and the highly trained diagnostic technicians.

TruScreernis a cost effective test that can be used outside the established laboratory infrastructure and
has the potatial to significantly reduce worldwide cervical cancer mortality.

TheTruScreerfechnology

TruScreeris a portable real time optelectric tissue analysis device for the detectiorttod precursor

stage of cervical cancercervical intraepithelial neopkia (CIN). It uses signals from a combination of
electrical and opticabiosensors (visible and infrared light spectroscopy and tissue capacitance), which is
then compared with proprietary algorithms to an integrated database of tissue signatures from ove
2,000 women. A disposable single use sefiStIS)s used for each patient.

Along with high accuracy, TruScrgeovides an instant result, thus preventing the risk of losing contact
with the patient due to the delay associated with transportation ahptes to laboratories for analysis
and reporting.

! Sensitivity is the proportion of true positives (lesions defined by histological diagnosis) that are
correctly identified by the screening method. For example, a screening method that identifies as positive
eight out of ten lesions diagnosed by histologgs a sensitivity of 80 percent. Specificity is the
proportion of negatives that are correctly identified. A method with a high specificity ensures that
healthy women are not given treatment.

2 Pap test is the conventional technology used since the 1950s in detecting cervical cancer.
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TruScreeis an objective, selfthecking digital system that can be used with minimal training of medical
or paramedical staff, and without the infrastructure and resource costs associated with cytsgy
screening. It is therefore a cosffective test and has high potential to aid in reducing cervical cancer
mortality.

TruScreerhas been extensively evaluated in studies involving more than 10,000 women worldwide, and
it has been shown to detect cecdl cancer and its precursors just as frequently as a top quality
conventional Pap test. As well as high accuricyScreerprovides:

1 Aninstant report/diagnosis;

9 A solution which isnot reliant on highly trained medical staff to interpret the results of the
TruScreertest;

1 A costeffective solution which can be utilised outside established laboratory infrastructure for
diagnosis;

1 Apreferred alternative testing methodology tthe Papsmear test for women.

A summary of the clinical trials undertaken to date using ThaScreentechnology is provided in
Appendix 2.

References to published papers regarding TheScreerechnologyare provided in AppendiX.

Furtherinformation regarding technical aspects of theruScreertechnologyis availableon TruScree® &
website- that you may wish to viewwww.TruScreercom.

Distribution Strategy

The TruScreensolution and ancillary products have already been developed and manufactured for
commercial sale.

TruScreercurrently has distribution arrangements in place in the following jurisdictions:

1 Indonesia, Pakistan, Russiiethnam, Hong Kongnd the Philipphes - TruScreeris currently
able to distribute itsproduct into these countries without restrictiorand as detaileedn page
37, has recorded sales in the past 12 months in Russia, Indonesia and ippiRés;

1 China- TruScreemanticipates that itwill have finalisedhe requisite regulatory approvals to
distribute its products into this country in 2014a detailed description of the Chinese
distribution strategy and the regulatory approval progress can be famgdages 5 and 3 of
this document);

1 Thailand,Turkey andMexico - TruScreemanticipatesthat it will have finalisedthe requisite
regulatory approvals to distribute its products into these countrikging 2014

1 Korea- TruScreeranticipates that it will have obtained the requisite regulatory approvals to
distribute its products into this country i2015

1 Poland, Romania and BulgaridruScreeranticipates that itwill have obtained therequisite
regulatory approvals to distrilia its products into these countries during016.

TruScreels distribution strategy ido target the distribution of & solution to private and/or public

medical clinics irdeveloped and emerging markets, amal government screening programmes within
those developing markets.
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The focus will beo roll out the TruScreersolution asquickly aspossible to generate revenues from the
sale of its diagnostic equipment, but primarily the satf its consumablesd { | {wifich areused for
eachtest undertakerusingthe TruScreersolution.

The Board has identified that there as@gynificantopportunities forTruScreerin the following areas:

1 Expanded product reach in existing markets;
1 Expand into new markets with strong growth potential;
9 Further productdevelopment to improve manufacturing margins.

Competitive Advantage

There are no direct competitive products with the same or similar technology available in the market

and the technology is patent protected key target markets The situational competit is cytology

based tests (Pap smear and LBC). They are not effective-iesourrce or developing health economies

due to the lack of infrastructure and the highly trained personnel required to read the smear, as well as

delays in reporting results, pécularly to remote locationsTruScree@d NBIFf (GAYSZto2062S 00
use features overcome all of the drawbacks of cytology based tests. These are the competitive
advantages ofruScreerin our target markets. (TruScre@narget markets are detaitbon page24-28

of this document)

Market Situation

In TruScreels target markes, the awareness of cervical cancer screening has been drastically enhanced
in the last few years. The rapid economic development of emerging economies ensures that more
peoplecan afford advanced healthcare services. A significant amount of government funds have been,
and will continue to be, injected into the healthcare industry in these countries.

Under such an environment, the market potential is significamuScree aistriButors within the
existing major markets (Chintdne Philippinesand Mexico have initiated marketing as well as obtaining
support from the key opinion leaders, government officials and doctors required to make the sale of
TruScreera success.

For example,

- China: is a market wher@ruScreeralready has a foothold, with a focus on building strong
relationships in the regionTruScreef efforts in China are detailedn pages34 and 35 and
include the establishment of a distribution network, ethconduct of preegistration
familiarisation programs, the preparation and submission of the regulatory approval application
and the engagement of key opinion leaders.

- ThePhilippineshas started the process of gaining approval to screen large numbexgonfien
working for 2 institutions as part efieir companymedical benefits.

TruScreercurrently has a number of other distribution channédetailedon page 37 outside of the key
countries named aboveln some cases full distribution channels have bestablished, or are in the
process of reestablishment.

TruScreerhas been very selective in partnering with distributors and a key focal point over the coming
12 months will be to ensure that the right distributors have been contracted to distribut@rbeuct in
the right location
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Strategy

The marketing strategy is to target both the public and private healthcare sectors for clinical use and the
market for mass government screening programmes in the developing world. Initial marketing activity
has and will continue to be prioritized in thosearkets where there is a local distributor in place and
where marketing channels and sales protatavebeen completed.

Given theannuity nature of theTruScreef Business, the key focus will be to roll out theuScreen
testing system as quickly as pdse to generate revenue from the use 8ingle Use Sensor (SUS)
consumables.

A secondary priority will be texplorenew markets in the emerging economies that are highly attractive

due to either a high incidence of cervical cancer or significant paadilation, or a combination of both

factors. Significant untapped markets include Africa, Middle East and Latin Ameridalz{ ONB Sy Q& LJ N
in Mexico has already commenced (at their cost) the identification of partners for Brazil and for Central
America Market entry into Africa and the Middle East will be dependent upon the identification of

suitable partners in these regions who will bear the cost of product registration and market preparation.

From an operations perspectiv&he focus will be to coiriue product innovation and development in
order to reduce the cost of th&ruScreersystem. The primary upgrade of the product will be to enable
the data capture of all tests that are completed using TraScreerhand pieceo enable the system to
conned to aPC via the use @luetoothor a USB port. Ultimately this will allow more flexibility for the
TruScreerproduct, enablingit to be usedmore easilyin remote areas inemerging marketsThe future
development of the productshould have the added benefit ofsignificantly reducing the cost of
manufacture. This costing will be confirmed as part of the current miniaturization project.

The SUSJSingle Use Sensocpnsumables are currently manufactured by a specialty medical device
manufactuer basedn Xiamen, China. Consumables averently produced on a Just in Time basis and
in batches of 10,000 per production rgnthese production runs will substantially rise as sales expand,
with a progressive reduction in threanufacturingcost

Reguatory Compliance

The following licenses and approvals are heldtwScreen

TruScreen has an accredited Quality Management System certified to 1ISO 13485 (See page 5). The
Quality Management System describes the manner in which TruSRr@esiness processes are
conducted to ensure compliance with the relevant clauses in the ISO 13485 standard. This accreditation
is subject to annual audits by an independent body called TUV SUD. Based on successfully passing the
annual audit of the TruScraeQuality Management Systerme certification to 1ISO 13485 remains valid.

The 1SO 13485 certificate was granted in 2013.

TruScreen gained approval to market the cervical cancer screening device via the European regulatory
pathway by demonstrating compliaa to the European medical device directive (MDD). This is granted

by an independent body called TUV SUD who via an audit process ensure the Medical Device technically
meets its intended use and is safe for use. On apprdvalScreen was granted an ECtifieate for the

device which then allows the placement of the CE Mark on the labelling of the device signifying approval
of the medical device for marketing in the European market. The validity of the EC Certificate is
reviewed during annual audits by TIQUD. Tha@ruScreereC certificate was granted in 2013.
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TruScreenis also an approved Medicd@device for export with the Australian Therapeutic Goods
Administration (TGA)Thiswas granted in 2012 and remains valid on payment of an annual fee.

These licerss and approvals mean thalruScreenis able to market its products in the following
jurisdictions:

European Union
Russia
Philippines
Vietnam
Indonesia

Hong Kong
India

Pakistan

= =4 -4 4 A —a - -2

TruScreenanticipatesthat it will have finalisedthe requisite regulatory approvals to distribute its
products intoChina,Thailand, and Mexicauringthe course 02014

Key Objectives

The/ 2 Y LJ- gbfeclivies are to achieve thfollowing significanttargets within the next 12to 18
months:

250 newTruScreenConsoledo be placed irChina, Philippinefiussiaand the Middle East

At an assumed SUS consumption of 2,500 SUS per cahsolgould generate demand of
625,000SUS per annum (See revenue foreeast explanations at pages -43)

Potential for agovernment screening mandate in some provinces in Cliabthe Philippines
Profitability to be established;

Distribution agreements for other target countriesbe progressively finalised,;

Based on feedback from the field, thieuScreerieam would liketo complete additional clinical
testing to have the system licensed to perform tests on pregnant woman.

= =

=A =4 =4 =9

How TruScreen Generates Revenue.

TruScreen generates revenue by selling TruScreen consoles and TruS8ngetJse Sensors (SUS)
consumablesand spare partdp distributors appointed by TruScreen to represérin various markets.
These distributors then sell these consadesl SUSonsumableso sub distributors or end users,
including publi@and private hospitals and clinics, public gi/ate screening campaigns, and to private
medical practitioners.
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Historical Performance

In the audited financial statements tddarch31, 2014 at appendix TruScreen recorded the following
sales and profit/loss.

Revenue from Sale of Goods: $19,333
Loss before Income Tax: $1,580,177

In addition to the saledisclosed above there were recent sales of TruScreen achieved prior to the
acquisition of the technology by TruScreand sales achieved by TruScreen post thedidd, 2014
financial year end.

During the current financial yeathe total sales offruScreemproductsto date, which TruScreen
recognises as revenue in accordance with its accounting pidlidy,D$423,5@.

These sales comprised the following:

1 NZzZ3$351,409in salesto our Chineselistributor Siweixiantai TechnologyThis order has been
delivered Rayment has been receivddr NZD$222,566and NZD $12843is due for payment
on 30 November2014.

1 NZ$60,295in salesto our Mexican distributarThis order has been delivereshd payment is
due by 30 November, 2014

1 NzD$6,833in sales to ouiTurkishdistributor. This order has been delivered. Payment of NZD
$5,025 has been received and payment of NZ[BE isexpectedby 30 Novembey2014.

1 NzD $5,025 to our Thailand disuibr. This order has been delivereshd payment igxpected
by 30 November2014

TruScreen only recognises its revenues/sales for accounting purposes once it has (i) received an order,
and (ii)deliveredthe order to the purchaser. In addition to tlove confirmed sales which have been
recognised using the afomeentioned accounting treatment, TruScreen has also received confirmed
additional orders from ChingNZD$119,69) and Mexico(NZD$184,738), for a total of 804,429 of

further productin aggregyate Theseorders are due to beompletedduring the course of th current
financial year.

Sales and Distribution arrangements have been established in the following countries:

Jurisdiction Name of channel partner

1 China Beijing SeiweixiantaieEh Co Ltd, and Changjiu Industry Group Co Ltd,
1 Philippines: Nuvotek Inc

i Russia: Luminary Ltd

1 Vietnam: MTI Marketing (Asia) Limited

1 Pakistan: MTI Marketing (Asia) Limited

1 Indonesia: PT. MEGA UTAMA MEDICA

f Romania: Global Logistic Services

1 Bulgaria: Global Logistic Services

1 Poland: Global Medical Services Polska

1 Turkey: Gultip Saglik Medica&o Ltd

1 Mexico: Onko Solutions LLCSbluciones en Dispositivos Médicos S de RL de CV
1 Thailand Advanced Medical Life Co Ltd.

1 Ukraine Medservice GmbH
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China is by far the largest of these markets and is the key to TruScreen achieving its forecast revenue
targets.

Key Information

Total number of fully paid ordinary shares issued 144,446,666
Total issued capitalsat date of listing NZD $12313,593
Estimated net cashsat listing NZD $1,555,291

Total Saleasat time of listingfor the FY 31 March 20MzZD$423,56°

Key Reporting Dates

Financial year end March 31

Release of preliminary full year announcement Not later than 15 June
ReleaséAnnualReport,Financial Statements and Auditors Report Not later thanJuly 31
Annual Meetingno later than September 30

Release of preliminary half year announcement Not later than 15 December

Release Half YeafReport,Financial Statements and Auditors Report  January 31

3 TruScreen only recognises its revenues/sales for accounting purposes once it has (i) received and order, and (i) lelweledto the
purchaser. In additn to the above confirmed sales which have been recognised using the aforementioned accounting treatment, TruScreen
has also received confirmed orders from China and Mexico, for a total of $301,429, which orders are due to be deliverededcourse b

the current financial year.
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OUR BUSINESS

TruScreen

The TruScreerCervical Screening System is a medical device designed to detect the préserszd
time, of pre-cancerous and cancerous tissue on the cervix.

TruScreerutilises a combination of low level electrical impulses and various wagtis of light to
determine the cellular properties of the cervical tissue. The tissue characteristics measured are the
responses to the low level electrical and optical stimuli. These characteristics observed are compared to
a database of known physicaksue characteristics built in to th€&uScreemlevice. TheTruScreen
Cervical Screening System provides a result to the Clinician in real time. If abnormal tissue is detected,
the patient can then be referred for full colposcopic and histological evaluati

The TruScreenCervical Seening System is unigue amndas the first and remainsthe only device
worldwide which uses a combination of electrical and optical signals to screen for cervical cancer.

TheTruScreerCervical Screening System comprises @basolehand pieceand adisposablesingle use
sensor(SUS)

TruScreerprovides an alternative, accurate, inexpensive and real time cervical cancer screening
product. WhilstTruScreeris equally effective within Western and emerging markéts, companyhas
identified the following traits of markets that the product will excel in:

1 Markets with less developed healthcare infrastructure
1 Markets with fewer trained healthcare professionasd
I Markets with constrained medical resources it I NH S| QP I FiS YNRE&S LJ2 LJdzf | G A2y

TruScreeiis the most advanced product operating within the Ojitlectrical cancer screening sector,

with over 20 yearsof ongoingR&D TruScreemeets the highest regulatory standards in healthcare

today. Furthermore, in developed arkets TruScreerlNBS LINS A Sy & | & dzLISNA 2 NJ WNEB I
adjunct to traditional cytology tests alone, significantly improving detection of cervical intraepithelial
neoplasia (CIN).

The R & D program wagtially conducted byPLTLimited(the orignal owner of the TruScreen
technology) in conjunction with Sydney University and the CSIRO in Ausiraigorograncoveredthe

full development of the product from concept, to prototype to a final ready for sale product and
included the development of the sophisticated algorithm for tissue differentiation, the development of
the electrical and optical data gathering and analysystems, the development of the specifications for
the plastics and the heavy metal sputtering of 8e&3ens, the clinical trials to gather the tissue
classification data, the validation and verification trjasd the premarket release trials

The audited financial statements L TLimited at 30 June, 200Bdicatecontributed equity of
A$90,592,223. Further capital was raised subsequently but no later audited financial statements are
available. That equity was extinguished ine@shing and deeloping the Tru&eentechnologyand
commercial markets
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Product Description
TruScreerhas two componentsthe testingConsoleunit and the consumable single use sensor ($US)

TruScreeis a portable real time optelectric tissue analysis device for detection of the precursor stage
of cervical cancer cervical intraepithelial neoplasia (CIN). It uses signals from a combination of
biosensors (visible and infrared light spectroscopy asslie capacitance), which is then compared with
proprietary algorithms linked to an integrated database of tissue signatures.

TruScreenlelivers superior value and quality to both healthcare providers and patients as:

1 A costeffective test that eliminategshe need for the laboratory infrastructure required for
cytology based screening;

1 An objective, sel€hecking digital system that can be used with minimal training of medical or
paramedical staff;

9 The only cervical cancer screening test available thaivelsl immediate results (a feature
strongly preferred by women), preventing the risk of losing contact with the patient because of
the delay associated with transportation of samples to laboratories for analysis and reporting

1 TruScreerhas been shown tlmugh extensive use worldwide and studies involving more than
10,000 women to detect cervical cancer and its precursors just as accurately as a top quality
conventional Pap test

1 Both clinical testing and field use has also demonstrated TmaScreemssiss in the reduction
of the discomfort and anxiety often associated with cytology based screening

Intellectual Property

TruScreetechnology is protected by a number of international patents and trademarks, the details of
which are referred to in Appadix 1. The Board considers that the patents that have been secured to
date protect the business interests of TruScreen in the jurisdictions in which those patents are
registered TruScreen anticipates applying for additional patents to protect innovative caeys and
processes developed as a resulitefredesign progranmentioned o page 9.The patents to be applied

for will be fora newmethod for classifying cervical tissuerh optical and electrical data includitigut

not disclosing the detail oBn updated mathematical algorithifsee pp 1314,16 and 17)an updated
method of converting optical signals to digital data for use in tissue differentiation, and an updated
method to convert electrical signals to digital data for use in tissue differtion. These patents will
initially be applied for under the @&ent Cooperation Treaty (PL&nd then in individual markets
deemed the most commercially sensitive by TruScreen. (China, Europe, USA, Russia, et al)

¢ NHz{f ONBSy Qa Ay (i Siof ffo@dtedylirt the LIBE® \WISON@ednberA cbuntries by their
agreement to abide by the rules of that organisation. This includes protecfitnademarks, patents,
layout designs and integrated circuits, of copyrighted literature and of undisclosed information.

However, the single most important IP protection that TruScreen enjoys is the holding §ecteding

not disclosing via a patent)f key manufacturing specifications and processes, and the algorithm.
TruScreen ensures that no supplier or contractor éwes access to more than one key secret process

0Kdza Syad2NAy3I GKFG GKS Fdzf ¢ LIA O (i dzNeRer agaflablettoNHz{ ONXB S
TruScreen.

‘A disposable single use sensor (SUS) is used for each patient
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TruScreen believesand is supported by the opinion of our International Law Advisieat the
combination of the current and future patents, the intellectual property protection afforded under the
WTO establishment treaties, and the continued secrecy of key processes is sufficipnbtect

¢ NHz{f ONBSyQa odzaiAySaa yR GFNHSGSR INRGGKOD

Clinical Us

Clinical studies have involved women from AustraliaziBrialy, Philippines, Peo@@Republic of China,
Russia, Singapore, South Africa, Spain, United Kingdom and the United States of America. In éxcess of 1
clinical trials have been completed worldwide (See AppeBxix

The documented performance dtuScreemluring clinical trials was consistent across a diverse range of
patients and when compared to high quality cytology tests performed equally asaneiin many cases
better, within the same study. The overall feedback from the field was that the doctors strongly endorse
the high sensitivity and real time results.

d like usingTruScreebecause it provides a real time, objective result. It takes twates to
conduct the test and both the patient and | know the result immediately. | can depend upon the
accuracy of the result and therefore can make an immediate decision regarding routine
screening or referral for investigation. My patients often commapon the absence of any
discomfort and the benefit of an immediate result. It is definitely a leap forward in primary
AaONBSYyAy3a T2 NJhitiSgadmositdl, 2008] y OS NI E 2

Theresults of clinical trials completed across a number of developing cesrdre all in line with the
original multicentre study conducted on patients within developed countries. This confirms that
sensitivity ranges from 70% to 85%, which is equal to or better than the comparative results in the same
study of Liquid Based @jogy (LBC), considered to be the superior cytology based screening method
and is the current test whicliruScreeraims to compete with.

Please refer to AppendXfor a summary of all clinical studies undertaken and their results.

Adjunct Applications

In some case$ruScreean be used as an adjunct test to further reinforce the accuracy or efficiency of
cytological tests, as in the following situations below:

HPV Testing

Recent studies have shown the potential of HPV testing in primary screenigriocal cancer. The
main barrier to its rapid adoption is poor specificity, particularly amongst younger women, resulting in a
large number of false positives, subsequently leading to too many normal or unaffected patients being
subjected to expensive anthnecessanadditional tests.

This problem can be overcome by performingmScreertest as an adjunct to HPV. The combined
TruScree HPV test improves the specificity of the HPV test in isolation, while retaining a high level of
sensitivity. (Extrapation of results based on clinical data suggebkat the combinedTruScreerd HPV
testing can increase results in the range of 78% sensitive and 97% specific). This cdavoaredbly

with a Pap / HPV combined test, which offers poor sensitivity anidoftén incorrectly identify the
disease, resulting in <50% sensitive, 98% specific).
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Finally TruScreeis the only viable adjunct technology for HPV testing that will offer atnea result at
a high level of sensitivity.

Gynaecological Screening

Thee is growing demand for real time point of caggnaecologicascreening. This can be achieved by
combining TruScreerwith a low cost visual inspection tool. If thEruScreenresult indicates an
abnormality on the cervix, the abnormal result can thencbefirmed and located by subsequent visual
inspection, resulting in further diagnosis (via biopsy) or treatment (excision of the lesion) being
completed immediately. This retime point of care method shortens the whole screening / treatment
process and gevents the loss of contact with high risk patients, which is a significant issue in emerging
markets with less than optial infrastructure.

Stock and Manufacturing
The current stock of th&ruScreemsystem is sufficient for the next 12 to 18 montifgproduct rollout.

The production of the consumable (SUS) is already carried out in China under contract. The
manufacturing team in China maintaithe capability to significantly increase production when needed.
All the licenses to carry o&ingle Use ®sor manufacturingi.e. 1ISO13485 etc.) are in place.

There is currently a manufacturing run of consumables for the suppnd Chinaand other markets.

We have significant inventory of additionBtuScreerConsolesystems in stock in Australia to suppor
the longer term Chinese, Russian and Philippine market expansion as well as the rollouTrmBaéEen
into other markets where theréhas been a large amount of interest shown. In additi@l major
distributors currently hold sufficientruScreerCorsolesfor launching or rdaunching in their markets.

SUJSingle Use Sensor)

The SUS contract manufacturer in China maintdink capability to produce SWEA The current
manufacturingcapacityis 1.5 million SUS @er annum. Whilst we currentlyutilise a Just in Time
inventory policy we have ample spaegien sales figures dictat&y increase the output by introducing
extra production lins.

Technology Principles

Unlike traditional Pap cytologyruScreenloes not only examine surface epitlalcells. Light at specific
wavelengtls is transmitted through cervical tissue identifying changes in the basal and stromal layers.
This includes increases in blood circulation and variations in blood vessels that occur vaigmpeeous
change.

TheTruSreensystem also assesses the electrical properties and response of the tissue. The electrical
measurements are stimulated by the delivery of a very small impulse (about one volt) in millisecond
pulse sequences that repeat 14 times per second. The desponse curve will vary according to the
capacitance of the tissuge a measurement of the ability of the tissue to either hold or dissipate a
charge. Different tissue types and the properties of the tissue have different capacitance.

The Consolehas a miancomputer included to calculate these tissue differences, with the results then
compared to an integrated database of 2,000 patients from a wide geographic and ethnic background,
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all with differing histological diagnoses. A sophisticated algorithm framievaass been developed to
distinguish between normal and abnormal (cancerous and precancerous) tissue.

A single use sensor with precision lens and electrodes is used to interface with the cervix and protect
against crossnfection. A simple series of lightsimilar to traffic lights) guides the operator to place the
probe on new spots across the cervix. A minimum of 14 and maximum of 24 spots are required to
generate a test result. Failure to complete the required minimum spots or if too many spots ard, teste
will result inthe Consolenullifyingthe test and requeshgthe operator via a series of light indications to
repeat the process within the paramettio generate a viable test result.

The optoeelectrical technology used ifiruScreercan be applied todetect different cancers. This
technology is the result of many years of research and many millions of dollars spent in development.
TruScreerconcentrateson cervical cancer detection but there are potential applications in other
cancers of mucosal celisich as mouth / throat, stomach and colorectal cancers in addition to other
areas such as retime biopsy during surgery.

Future Product Development

The identified R&D program includesfinement to our technology and hardware system and our
uniquealgorithm. A significant amount of the redevelopment has already been undertaiewever, it

is the redesigning of thbhand piecethat will be most critical in supporting this change. These changes
will not affect or change the performance of the detection systéut, removal ofthe reliance on the
Consolewill allow for a significant increase in portability that will be suited tassiscreening in markets
with minimal infrastructure while also providing an opportunity to redtioe cost of the system

The product development program has a budget of AUD $800,000 to $1,000,000 and is scheduled for
completion in the first quarter of e 2015/2016 financial year. The remodelled device will be
O2YLI GA6tS SAGK GKS SEA&alGAY3I RAALRALFO6ES {!{ I YR
distribution networks.

¢ NXz{ ONSB Sy Qsiributbrg ih @ach yiatketvitll register the remode#id device as either an
extensionof the existing deviceegistration or as a new device, depending the requirements of each
individual marke® regulatoryauthority. Once approved for sale in the market, the distributor will sell
the new model rathethan the existing modedhere salewill be discontinued. Both the existing model

and the new model will use the same SUS, and therefore owners of the existing model will continue to
be able to use those devices. TruScreen and our distributors vélhréte ability to service and repair

both the existing model and the new model.
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The Market

TruScreeras a number of economic trends working in its favbuimmany of our target markets there is
little or no history of organised government screening éarvical or other cancers, and this is now
beginning to be addressed by central governments. Thimlewhe healthcare industry is growing in
total®, it is growing much faster in emerging market econofi@ver the 5 year period from 2006 to
2017, total healthcare expenditure has increased exponentiajly

1 China- 25% p.a.
1 Russia 17% p.a.
1 India- 14% p.a.

The total combined healthcare market in China, Russia and India is currently in excess of USD$565
Billiorf.

Healthcare expenditure growth haalso remained robust posecession and despite pressure on
government budgets, total healthcare expenditure in these econonsesxpected to continue to
increase over the next decade.

The healthcare expenditure phenomenon can largely be explained dyeattors:

1 As the emerging market middle classes expand, it affords an increasing number of citizens the
opportunity to access essential care;
1 Governments have invested significantly into public healthcare systems.

Citing China as an example of an emaggnarket, healthcare has been a key priority in the last 5 and

10 year plans released by the government with significant efforts to improve p@dplang standards.

IN2004f Saa GKFYy wp» 2F [/ KAYlF Q& LR Lz | (Hodefer, datad 02 @S
released by the Government in 2010 shows tttés number had increased to over 98%

By contrast North America and Western Europe still account for the largest healthcare expenditure,
accounting for in excess of 70% of world healthcare spendigglly it should be noted that the
proportions of healthcare spending from Asia & Australasia, Latin America and Africa are steadily
increasing in terms of global market share (see Table 1).

Table 1: Healthcare Expenditure and Growth, regional

® Healthcare spending among members of the Organization for Economic Cooperation and Development
(OECD) and emerging markets of China, Russia, Brazil amisledpected to rise from US$5.3 trillion in
2010 to US$7.9 trillion in 2020, an increase of approximately 50%, according to research from
PricewaterhouseCoopers (PwC)(Robéts,

®The Boston Company, 2012
"World Bank, 2011
& World Bank, 2011
°The Boston Company, 2012
°The Boston Company, 2012
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Healthcare Spending
USD $Billion FcstYr  Average Growth

2014 20102014% Market Share (%)

North America $ 2,999 4.40% 41.45%
Western Europe $ 2,018 4.10% 27.89%
Transition

economies $ 257 11.30% 3.55%
Asia & Australasia $ 1,475 9.70% 20.39%
Latin America $ 375 7.60% 5.18%
Middle East & Africa $ 111 8.40% 1.50%
Total $ 7,235 5.70% 100.00%

Market Conditions for Cervical Cancer

Cervical cancer is the third most common cancer among women worldwide and the most common
cause ofcancer deaths among women in developing countries, despite being one of the most
preventable and treatable cancéfsThe slow progression of precancerous lesionsawncergenerally
provides a window of more than 10 years to detect, treat lesions and pitgmegression to invasive
cancer.

The hardeshit regions are Eastern and Western Africa, Southern Africa, Soetitral Asia, South
America and Middle Africa. Rates are lowest in Western Asia, Northern America and Australia / New
Zealand®, primarily dueto the high testing and detection rates. More than 500,000 new cases still occur
worldwide each year, with the incidence rates increasing. In some countries, the incidence rates for
cervical cancer are significantly higher; in Uganda, for example, theStsgelardised Rate (ASR) for
cervical cancer incidence is 64.7 cases per 100,000 women.

Overal] the mortality incidence ratio is 52% and cervical cancer was responsible for 275,000 deaths in
2008, about 88% of which occurred in developing countries, 53j008frica and 31,700 in Latin

“The healthcare spending as forecasted from 2010 by The Economist Intelligence Unit (2010)

2The healthcare spending as forecasted from 2010 by The Economist Intelligence Unit (2010)
¥ GLOBOCAN 2008, éntational Agency for Research on Cancer

1 GLOBOCAN 2008, International Agency for Research on Cancer
Pagel9of 149



Americd®. By 2030 it is estimated that at least 98% of deaths from cervical cancer will occur in
developing countries alor&

The risk of cervical cancer remains high in many developing countries primarily due to the ¢aick of
inefficiency of existing prevention programmes. Almost aflthese programs have traditionally been
based on pap cytology tests which have presented major logistic, staffing, service delivery and quality
control challenge. Consequently mostttempts to implement cervical cancer screening programs in
the developing world have had little or no impact on cervical cancer mortality rates. For example, India
with an ASR of 35.2 cases per 100,000 women, accounts for ovguarter of the yearly cses and

deaths from cervical cancer worldwile

Market Needs
The World Health Organisation (WHO) has described a need for:

oPrevention programs that are viable in lsasource settings and achieve high screening coverage, offer
effective and acceptable tes& ensure appropriate treatmentof testl2 A A G A S 62 YSy £ @

The traditional cervical screening method is a pap cytology test. It has good specificity but relatively
poor sensitivity®. It is not particularly effective in lowesource or developing healétconomies due to:

1 Lack of laboratory infrastructuf®
9 Lack of trained clinical personnel to perform the pap smear

1> GLOBOCAN 2008, International Agency for Research on Cancer

® Recent Evidence on Cervical Cancer Screening irResaurce Settings (Alliance for Cervical Cancer
Prevention, 2011)

- Cytologic screening requires laboratory infrastructure, sufficient consumable supplies, highly trained
laboratory technicians, and weabrganized followup and surveillance systems to effectively screen and
treat women for precancerous lesions.

8 GLOBOCAN 2008, International Agency for Research on Cancer

India contributes 100,000 i.e., offith of the world burden (Shanta, 2003). Thesaee no organized
screening programs in any province or region of India. Screening of asymptomatic women is practically
absent, even among otherwise weltganized health care programs of the industrial and military sectors
(Gheit et al., 2009).

Resource a@nstraint has been a major hurdle in organizing screening programs. It has been estimated
that in India, even with a major effort to expand cytology services, it will not be possible to screen even
oneffourth of the population once in a lifetime in the neduture (Directorate General of Health
Services, 1984, Stjernsward et al., 1987).

9 Sensitivity is the proportion of true positives (lesions defined by histological diagnosis) that are
correctly identified by the screening method. For example, a screenétigod that identifies as positive

eight out of ten lesions diagnosed by histology has a sensitivity of 80%. Specificity is the proportion of
negatives that are correctly identified. A method with a high specificity ensures that healthy women are
not given treatment.

20 A situation analysis of facilities in East, Central, and Southern Africa found that only 46% of provincial
hospitals had the basic equipment necessary to provide surgical treatment to women with cervical
cancer, and 79% of those did not have a gynaecslagn the staff to perform curative surgeries.
Approximately 15 African countries and several countries in Asia have no radiation therapy capability at
all (The Case for Investing in Cervical Cancer Prevention, 2004)
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f Lack of pathologists required to interpret test restits
 Delays in reporting results, particularly to remote locatféns
1 Loss of patient contac

All these factors lead to an inability to effectively and accurately test large segments of the population
for cervical cancer.

This suggests that the ideal solution for developing countries is a screening tool that provides an
accurate and objective sil®, which is available immediately and does not require laboratory work /
clinician followup. TruScreerns that ideal solution.

Market Trends

1 Increased awareness of Cervical Cancer screenidge to the media coverage dhe HPV
vacche. This is educatingruScreenQ &arget market m the importance of Cervical Cancer
screening

1 Focus by the Noovernmental Organisatien(NG@)aon emerging markets and Cervical
Cancer screening due to the ability to cure this disease if screeningilistde

1 Rapidly growing middle class in emerging countries, particularly in China and India. This market
segment is generally educated, more aware and increasingly has greater disposable income to
spend on preventative healthcare.

Market Size

Given the gtategy as defined byTruScreenmanagement the market focus has been targeted

at developing countriesrather than developed countries. h& largest markets forTruScreen

are within the regions of East Asia & Pacific, South Asia, Eastern Europe, LatinaAametic
Africa. These areas represent an estimated population of approximately 1.4 billion females
eligible for cervical cancer screening. (Refer Taple

The economic potentialand relative attractiveness forTruScreenin these regions can be
determined Va analysis of a number of key indicators related to their respective standards of
healthcare, including

1 Healthcare expenditure per capjtand
1 Accessibility of healthcare facilities within a region

! Trained and experienced providers areshort supply and most available providers reside in major
urban areas. Thailand, for example, has too few pathologists to sustain a cybzlegg screening
program (K. Limpaphayon, unpublished data, 2001). In 2001, countries such as Mali, Burkihageaso
Chad, Togo, Benin, and Guinea had only one pathologist to analyse or supervise analysis of specimens.
Other countries in susaharan Africa have none. (The Case for Investing in Cervical Cancer Prevention,
2004)

?21n many developing countries, aming that women participate in all the steps of a multistep medical
intervention can be challenging. Losses of 10% to 25% at each return visit are not uncqfineoGase

for Investing in Cervical Cancer Prevention, 2004)

28 Quallity-assurance challengesahplague many cytology laboratories in developing countries, mean
that many women who have had Pap smears never get their results, or that the results they do receive
are inaccurate(The Case for Investing in Cervical Cancer Prevention, 2004)
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As can be seen withifTfable 2 there are substantialdifferences between the regions with
regard to healthcare expenditure per capita. As an exammependiture varies from >USD
$700per capitawithin Eastern Europe to USD $50 in South Asia.

Table 2: Market Potential by regional

Female Screening
population, Age 25 to | Health Expenditure Health Expenditure

64 Yrs per capita Total
(Millions) (USD %) (USD $ Billions)
East Asia & Pacific 574 $ 139 $ 444
Eastern Europe 121 $ 709 $ 290
Africa 189 $ 110 $ 116
Latin America 109 $ 627 $ 333
South Asia 423 $ 50 $ 88
TOTAL 1,416 $ 327 $1,271

Healthcare Accessibility and Facilities

This factorrelates to the accessibility of healthcare facilities and trained clinicians in a region.
A lack of infrastructure and medical expertise creates issues for traditional cytology pap tests
as a result of both the actual testing and transportation of the test te%ul These limitations
negatively impacton the quality and integrity of the test and inhibit the viability of the test
being performed in the first place.

Rural Population

A key measure of healthcare accessibility is the proportion of a population ltatin rural
areas. Healthcare facilities and expertise@ most regions are usually concentrated in urban
areas, thus increasing the need for convenient and efficient screening methods that provide
access to rural populations. Not surprisingly, SouthaAbas the highest proportional rural
population and Eastern Europe one of the lowest (see Table 3 below).

Table 3: Rural Population, regional

% The Caséor Investing in Cervical Cancer Prevention, 2004
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Region Rural Population (% of total)

South Asia 74.70%
Africa 60.30%
East Asia & Pacific 56.30%
EasternEurope 39.00%
Latin America 19.90%

Source: World Bank (2011)

Healthcare Facilities

Reviewing the different types of healthcare facilities (see Tadlebelow can provide an
assessment regarding the standard of healthcare infrastructure in varimgons. Health
posts are defined as healthcare facilities with relatively basic equipmerd aapabilities,
while specialied hospitals have more sophisticated equipment and capabilities. Africa
(excluding Southern and Northern Africa) and Seb#ist Asiahave the least developed
healthcarefacilities with only 1 speciaésl hospital for 171 and 185 health posts, respectively.
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Table 4: Healthcare Facilities, regional

Specialized
Health Post& Hospital$® Ratio (SH/HPY

Africa ex SA & NA 43.21 0.29 1/171
Southern Africa 40.61 0.84 1/48
Latin America 52.17 0.76 1/68
South & South East Asi 40.40 0.22 1/185
Central & Eastern

Europe 39.02 1.64 1/24

Source: World Bank (2011)

Target Markets (existing and potential)

The TruScreentarget markets have been defined in a manner designed to best identify which
markets will most benefit from a cosfficient, effective, and real time cervical screening
device where the absence of weléveloped labfacilites trained clinicians and phblogists
prevent access to screening for one of the most prevalent cancers in women in those
countries.

Target countries forTruScreenwithin the five regions have been identified following a robust
three-dimensional filtering approach:

1. Only countries with a total population in excess of 5 million were considered
2. Minimum healthcare expenditure of USD $100.00 per capita
3. Countries were then evaluated to determine which have the highest cervical cancer

incidence rates

East Asia & Pacific
TargetCountries: China, Indonesia, Thailand, Malaysia, Vietnam and Philippines

This region is very much dominated by China, which accounts for 85% of total healthcare
expenditure and 71% of the screening population (females, ageeb4l5 Other countries
fitting the criteria within the region are Indonesia, Thailand, Malaysia, Vietnam and the

% Health posts per 100,000 of screening population (World Health Organization,2010)
% Specialized hospitals per 100,000 of screening population (World Health Organization, 2010)

" Discretionary calculatiorSpecialized hospitals / Health Posts, which illustrates the level of healthcare
infrastructure i.e. the access to more advanced medical equipment and expertise.
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Philippines, which all have substantial healthcare expenditure and populations of scale. (Refer
Appendix3 for full list of countries)

South Asia

Target Countries: India anBakistan

South Asia typically has a very low healthcare expenditure, with no country exceeding
USD$100 per capita. Despite the region containing 32% of TtheScreentarget markets total
screening population, its share dahe TruScreen target marketsotal health expenditureis

less than10%. As a country India accounts for approximatel23% of all yearly cervical cancer
cases worldwide. (Refer Appendixor full list of countries)

Africa
Target Countries: South Africa and Angola

Africa is truly acontinent of great disparities. Only South Africa and Angola meet our targeting
criteria, with large populations and health expenditure per capita of USD $689 and USD $186
respectively. Nigeria has a healthcare expenditure per capita of only USDHbwwer, with

a population size of 162 million and significant cervical cancer incident, iateannot be
discounted. (Refer AppendBdor full list of countries)

Eastern Europe
Target Countries: Russia, Turkey and Poland

Eastern Europe is clearly dominatedy Russia, Turkey and Poland which account for
approximately 70% of healthcare expenditure in the region. The region has a target
population of 140 million women that fall within our target age range in addition to the fact
that the local governments haven allocated budget for healthcare expenditure. Despite the
smaller number of countries, these 3 markets will remain at the top of our target market list.
(Refer Appendig for full list of countries)

Latin America
Target Countries: Brazil, Argentina, Peetc.
Latin America can be considered a more developed region than those of Asia and Africa. It

also contains the giants of Brazil and Argentina as well as some less developed countries with
larger proportions of rural populati@ such as Bolivia, PernéParaguay.
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The region as a whole has relatively severe problems with cervical cancer at close to 25
incidences per 100,000 peopfe(Refer Appendi for full list of countries)

Primary Target Markets

Initially the goal ofTruScreenis to target 10 key markets which represent a combined market
opportunity of almost one billion women aged between-@% years. These markets represent
those in which TruScreerhas alreadyinitiated commercial activity As of 2011, these markets

contzﬂzrgled 946 million women aged 28B4 and total healthcare expenditure was USD $670
Billiorr™.

Table 5: Market size target countries

Female Screening Population Healthcare Expenditure (USD

Country Age 2564 (millions) $Billions)

China 411.20 $ 377.00
India 323.00 $ 73.40
Indonesia 66.40 $ 23.00
Russia 43.40 $ 115.20
Pakistan 42.30 $ 5.20
Philippines 23.50 $ 9.20
Turkey 20.30 $ 51.50
Malaysia 7.90 $ 10.00
Sri Lanka 5.90 $ 2.00
Bulgaria 2.20 $ 3.90

TOTAL 946.10 $670.20

Source: World Bank (2011)

Markets previously enterechad an average annual growth rate of 14.2% between 2006 and
HAaMME YR Fo2dzi KIEF 2F GKS O2dzyGNASAQ LI LIz |
varied quite significantly between the various countries in the group (Refer Alpp&n

% GLOBOCAN 2008, International Agency for Research on Cancer
*World Bank, 2011
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Secondarylarget Markets

At a later stage of distribution expansiomfuScreenhas identified a huge potential in surrounding
countries and regionsTruScreemill target countries according to: (1) Screening Population and (2)
Healthcare Expenditure Per Capita (lmgypower). Through this process, a list of 22 countries from five
different regions has been established. The regions of Eastern Europe and Latin America feature most
frequently due to their relatively strong buying power while the identified countriesnfiAfrica and

South Asia are slightly more limited.

In total, the 22 secondary target countries represent a screening population of 215 million women
between the ages of 25 and 64 years and healthcare expenditure of USD $576"Bilkofull list of
secondary target m&ets can be found in Appendsx

Key Developments ifargetCountries

TruScreemecently reestablished its CE mark which is the most widely recognized measure of approved
and verified product performance in the medical industifhe & Mark is recognition of compliance to
the European Medical Device Directive.

This is a major achievement foruScreerand forms the basis on which it will-emgage its distribution
activities by allowing it to promote under CE Mark guidelines whictirasted for quality and assurance
across all target marketsin many of our target marketshe CE Mark alone is taken as prima facie
evidence of the safety and efficacy of TruScra®aking the regulatory submission applicationghiase
markets less on®us and requiring shorter lead times for regulatory approval.

30 World Bank, 2011
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Other key developments in major markets are summarized in Table 6 below:

Table 8 Key Developmentgarget markets

Regulatory . : Natlongl Public &Private
Approval GRS Screening healthcare facilities
Program
China
National 15 hospitals; 7 5 provinces In negotiations with
approval papers under private clinics
under way published discussion Installed in40 public
hospitals in 5
provinces
Philippines
Local Under Under Currentlyinstalledin
registration discussion discussion 2 private clinics.
exemption
obtained
Russia
Local Under Under Under discussion
registration discussion discussion
obtained
Indonesia
Local One KOtis Planned to Under discussion
registration doing a clinical attend the
obtained trial next
government
tender
Vietnam
Local One KOL is Under In preparation to
registration doing a clinical discussion install TruScreein
obtained trial several private
hospitals
Mexico
Local 1 KOL Trial Under Private sales will
registration Completed Discussion precede Public sales
obtained To be published Distribution network
identified.
Turkey
Local KOL Trial under Under Under discussion
registration discussion discussion
obtained

31 KOL is Key Opinion Leader
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Market Segments

The target market foifruScreemomprises two broad segments: public and private healthcare facilities
and the government national screening programmes within emerging economies.

Public and Private HealthcaFacilities

Public and private hospitals / clinics are an important avenue for cervical screening. The major sub
segment in this category is expected to be large medical institutions, which are more likely to purchase
TruScreenn large volumes due to thigeequency of new patients.

While testing is one of the key services offered and a major revenue generator in hospitals / clinics,
there is a multitude of essential cancer screening tests offered due to major discrepancies between lab
facilities and the uavailability of trained clinicians across the regions. Consequestlyical screening

tests using conventional methods are available only in certain areas and at certain facilities in the target
countries. This provides a huge untapped opportunityTfaScreen

Government Screening Programmes

The government screening programme segment has huge potential. Public healthcare spending has
been consistently increasing in emerging markatsl as notedpreviously,this notion can be perfectly
illustrated by ® A Yy Qa | {5 bPumn . AftftA2Yy LlzofAO KSIfiKOIFNB
$1 Trillion by 2026% However,while government spending is on the increase, expenditure on cervical
cancer screening programmes is not as widely evident in emergimigoenies dueo the considerable

costs and complexities associated with setting up cytology based screening programmes.

Q¢

l ONRPaa Yz2al 2F (GKS SYSNHAy3 SO2y2YASaszx 3I20SNYyYSyi
is severely limited dudao the lack of appropriate lab infrastructure facilities, trained clinicians and
pathologists. It is estimated that at any given point in time, more than 75% of women in the developed

world have had some sort of screening done in the previous 5 years comparess thde 5% of women

in the developing world®

In India for example, improved cervical cancer screening would have a major impact globally on the total
number of cervical cancer incidences given that India accountgor 2 F (G KS g2 NI RQa OS)
cases. Despite the high economic costs of the disease, and the increasing absolute number of cases due

to population growth, there do not appear to be any organised screening programmes for cervical
cancer prevention anywhere in India. A minimal level oblogy screening is practiced in urban arébs.

Developing the infrastructure for mass screening and promoting it to a level at which a regional
programme can be initiated takes many years for a developed country let alone a developing nation as it
involvesa huge economic investment for the government which can conflict with other areas of need
such as infrastructure programs.

2aO0YAyasSe g /2YLIyes unmu 61 SHEGKOFNB Ay [ KAYylLY W
¥ Chapter 8: Screening for cervical cancer in developing counf@&6 (Lynette Denny, Michael Quinn,
R. Sankaranarayanan)

3 Chaper 8: Screening for cervical cancer in developing count?i@8é (Lynette Denny, Michael Quinn,
R. Sankaranarayanan)
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TruScreerprovides a unique opportunity for governments that have been lacking political will due to
the significant investment required to build the infrastructure and acquire the necessary human capital
in a politically expedient and cost effective way to in#iatervical screening programmds. China,
there are two provincial government screening programmes that have preliminarily agipmwse
TruScreerandthis will be implementd following CFDA approval. These will start in one county in each
of the two provinces to gain experience and feedback in the first yaad will cover more than 20,000
women. If all goes well, after the programniein its full scale, tare will be a minimum of100,000
women each yealSimilardiscussionsire underwayin other provices.
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MARKETING STRATEGY

¢tKS O2YLIyeéeQa YINJSGAy3a aidNraGaS3e KF-a o6SSy GF At 2NX
order to ensure successful penetration in the two key market segments idengffrelic and private
healthcare facilities ashgovernment funded screening programmes.

Public and Private Healthcare Facilities

Thissegmentcomprises public and private hospitals and/or clinics and represents a significant potential

market opportunity. Marketing a revolutionary product such @suSceen in any new market

commences with an introduction campaign to raike awareness of key opinion leadaisY h n@ha 0

field of gynaecology/oncologyA KOL igypically adoctor or professor of influence at an international,

national orregional level, whas recognised by his or her peers as being an experthasdoublished

papers, participated in forums, sat on the administrative committee of academic or professional
associations or led a gynaecology unit at a major teaching oratlimaspital In addition to raising the

g NBySaa 2F Yh[ QaX ¢ Nz ONBSy I faz2z NI AaddosiKS I 4l
government officials, hospital directors and the general public

TruScreerhas a leading advantage in this sphereird@fuence, as initial awareness campaigns have
already been established in significant existing major markets such as China, SouttRkiestand the
Philippines. In additionTruScreemas already gained a level of endorsement from key opinion leaders
(see Appendix b and government officials in these markets. These existimgll-established
relationships with key opinion leaders are critical to help penetrate effectively and quickly in unique
local market conditions. Going forward, supplementary netirg campaigns will be introduced to
support and promotelruScreerin major markets and rejuvenate brand awareness.

New marketing campaigns will subsequently be launched in other significant markets where there is
scope for further developingruScree@EINBE 4 Sy OSd® ¢ KS O2YLI yeQa aGNI iS3e
outset to establishthe TruScreenSystem as the standard instrumentation usey key / renowned

medical institutions for cervical screening. FsiScreegains acceptance among medical ingiiins, a

"pull strategy" will result, leading to demand by other medical institutions.

y 2T 0KS O2YLIl yeQa LINRPRdAzOG& GAff  LINRY
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A key aspect of the marketing strategy in relation to this segment willobdevelop and maintain
relationships with local distributors in the target markets.

Government Screening Programmes

Accessinghis segment is relatively more challenging. As mentioeedier in this documentthe
government screening programs, or tendehat are usually applied for and attended by the distributor,
have the most incomgenerating potential for the company

The strategy for this will be to promote TruScreeras the first choice for Government screening
initiatives with the key advantage img low cost of administering a screening program in comparison
with other methods. Key opinion leaders are important in the process of government evaluation and
selection of a cervical screening tool and will be engaged to proffiatBcreeft.

% See Appendix:4ublished Papers
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Existing pblished reference paperwill also be used in the proce$sFurthermore, in some target
countries, key opinion leaders and key bodimk be approached to perform local analysis in the region.

In addition, gaining recognition and securing footrsdtl large public hospitals would create visibility for
TruScreelin the public sector thereby facilitating quicker penetration into the government screening
programs. The success of this approach is evident in China where after successfullgubllingscreen

to 40 major public hospitals, the company is currently discussing a provincial screening program with the
local governmentshrough a joint venture arrangement with a large medical device company

Buyer Behaviou

Doctors havea key influence in the decisiemaking process and tend to use new technology as early as
possible to stay current with trends in modern medicine. The most important consideration for medical
practitioners is the overall effectiveness of the device, which is the fundamental driviee giurchasing
decision. The product must deliver the promised performance by effectively exanti@rngatient with

the desired accuracy.

Positioning Strategy

TruScreerns positioned to be an exceptional breakthrough cervical screening device that maoeiae

time results and saves costs by eliminating the need for lab infrastructure and specialized pathologists.
The initial positioning ofruScreeris clearly as a primary, stafadone cervical screening method that

can be applied in both national scréag programmes and public and private facilities mainly in
emerging markets.

AlthoughTruScreeris positioned for the emerging markets as a primary detection device, the company
also intends to grow its presence in developed markets in the coming yBamccess opportunities in
developed healthcare markefBruScreerwill take a secondary position that capitalises on its clinically
documented strengths as an adjunct test to be used in conjunction with Pap testing to achieve
maximum screeningesults.

Pricing Strategy
The pricing strategy has two componentthe price ofConsolesnd the price for consumables (SUS).

To maximise profitability, the price of thEruScreemexamination (price of consumable) to patisntvill

be set at the same as or slightly lower than the standard Pap test done in each target market.
ConsequentlyTruScreemvill effectively compete on cost in addition to adding significant value through

GKS (GSadQa NBFf GAYS ofN&atzs faciitating/ttie re@2tdrLdf inNdirett’c@dtS S| & S
associated with administering Pap testBuScreemwill ensurethe 02 YLI Y& Q& LINA OS G2 (K
would also allow them plenty of room to compete wilPap test.

The price folConsolewill vary depending on theelevantmarket.

*See Appendix:£Lublished Papers
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Promotion Strategy

As part of an integrated marketing campaign, a promotion stratsgyrafted and tailored to each
unique target market.

Public relations and industry media will help in delivering overall indastigreness. Published articles,
product reviews, direct mail outs to buying groups and ads in academic publications will all help with
industry awareness and buyer impressions. Finally, all of the above promotetigities will be
integrated with markeihg material and training videos to enhance the image of the company and its
product.

Sales Strategy

The overall sales strategy will be to accelerate the roll o@aisoleto generate steady and increasing
cash flows. The first priority is to target the public and private healthcare facilities. Concurrently, focus
will be given to Government funded programs.

The Sales Strategy is myitionged to suit the two primary marksegments within each of the target
countries and will be executed as follows:

1 ¢KS O2 Yousings phitbsophy is to outsourite in-country sales and marketing activities
to its distributors. Tr@creen has two full timeexecutiveswhose responsibilitys to coordinate
the sales and marketing activities of its distribution network
1 The company will provide initial training to distributors in new markets. Ongoing training and
promotional materials will be sold to the Distributors as requjred
9 As territories expand, country managers with local knowledge and language will be assigned to
run those Territories
The company will support territory marketing exercises to promigScreen
The company will be visible at major Gynaecology Oncology Conferenags as FIGO, AOGIN,
andEUROGIN

= =4

Operations Strategy

¢tKS F2ff26Ay3 1Se& YAtSadzySa KI @S oSSy asSid Gz
strategy:
1 New distribution agreements secured for first entry target countries such as China, Russia,
Philipgnes, Vietnam, Pakistan and Indonesia.

1 Extend use offrruScreertechnology into new products for other mucosal cancers screening in
year 5 in both existing and new markets.
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OUR DISTRIBUTION ARRANGEMENTS

TruScreen has been working to develop an international distribution strategy as part of its operational
strategy.

Whilst the ultimate objective is to establish a muiational distribution network throughout those
jurisdictions targeted by TruScreengtprincipal focus of TruScreen in the immediate term has been to
establish a distribution network in China. The reasons for this focus are two fold (i) China represents the
largest potential market folfruScreerby number of prospective screens per anngiven the sheer

size of the Chinese population, and (ii) China has the right socioeconomic demographic for the
application of theTruScreerscreening technology and system.

Chinese Distribution Arrangements

In June 2014, the contract cornerstonesTiuScreeQ distribution arrangements in China were
executed.

Ly adzYYFNBI GKS O2y{dNJ} OGO FNNYy3ISYSyila GKIFIG KIF@S o
subsidiary company entering into a tripartite agreement with the following Chinese counterpatrties:

1 Beijng Seiweixiantai Tech Co Ltd, which has in turn executed a sales collaboration agreement
with Sinopharm Tianxing Puxin Bio Pharmaceutical Cq & wivision of Sinopharm, the third
largest Pharmaceutical company in the world; and

1 Changjiu Industry Groupo Ltd, which is a shareholder in, and accesses the sales and
distribution networks of, the following three companies:

- Guangzhou Upreal Medical Science Technology Co Ltd;
- Beijing Zhonglian Bianyuan Science and Technology Co Ltd; and
- Shandong Kangtéidustrial Co Ltd.

This network will target both the Government and Army Hospital Systems, Private Hospitals and
Wellness Clinics, Government Screening Programs and Company Clinics and Screening Programs.

Beijing Seiweixiantai Tech Co Ltd is a privatelyemlxcompany with its headquarters in Beijing and
2FFAO0SE AY {KIFYy3IKFIAZS DdzZl y3al K2dzZ Cdz=ZAlyYy FyR ®%KS2Al
sales force of 30 and a network of 20 aiibtributors delivering annual sales revenues of NZD $21m.

Sinopharm Tianxing Puxin Bio Pharmaceutical Co Ltd is a subsidiary of Sinopharm Group. Sinopharm is
the largest pharma company in China and the third largest in the world. Sinopharm Group has over
10,000 employees and annual revenues greater than NZDrs3Bmopharm Tianxing Puxin Bio
Pharmaceutical Co Ltd is headquartered in Beijing and has offices throughout China. They have 180
direct sales people selling to over 500 Hospitals, anddéstibibutors, and generate over NZD$800m in
annual revenues. Sipharm Tianxing Puxin Bio Pharmaceutical Co Ltd is the fourth largest supplier of
medical products to hospitals in China and the largest supplier of medical products to the Chinese Army
Hospital System.

Changjiu Industry Group Co Ltd is headquartered an§ai. It is a large Industrial company with

annual revenues in excess of NZD$1.8bn and has recently made a strategic decision to invest in medical
and high technology products. As a result, it has invested in the following three medical technology
companies whose sales channels it will use to market TruScreen. Guangzhou Upreal Medical Science
Technology Co Ltd headquartered in Guangzhou; Zhonglian Bianyuan, headquartered inaBelijing
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Kangtai Industrial, headquartered in Shandung. These three acoagphave a combined sales force of
191 salespeople delivering an annual sales revenue of NZD$132m.

The financial relationship between TruScreen and these distributofssimmanufacturer to

wholesaler/retailer. TruScreen sells the TruScreamsoles an@&US to the distributors for an agreed

price, and the distributors then esell to the end userg hospitals and screening program providers.

This is a simple sale of goods transaction where the goods are exchanged for cash. There is no revenue
sharing arangement or other offset of price against future earnings, nor are there any post sale rebates
upon subsequent achievement of future sales targets.

In Chinathe major focus of our commercialisatigfruScreerhas already completed assessment trials in
the Army hospital system (Beijing) and recommendadifar purchase have been placed by the Obs and
Gynae departmergtof those hospitals. The army hospital system treats both military and civilian
personnel. The Army hospital screening program screens bmibmen every 2 years. Familiarisation
programs have also begun in Shandong and Hebei screening 25,000 women over the next 6 months.

Thesedistribution arrangements underpitine distribution strategy for lScreerin China and represent
the culminationof a signiicant amount of investment in developing this distribution channel. This
contractual arrangement is a watershed development for TruScreen.

In the last4 months, TruScreen has received orders fiBaijing Seiweixiantai Tech Co fad
NZD$395,00 of newprodud. Whilst the device is not yet registered fgeneralsale in Chingt is
possible to sell the device and the consumahl€hina in the followingircumstances

1.1t is permitted tosupplyTruScreemproducts topre- approwed familiarisation programs; including
clinical trials, research programs and evaluatietigt our distributor has commenced in Chiaad for
which ithas received an exemption from the normal restrictions for commercial use seelgRDA.

2. It is permitted tosupply consumables to usersfuScreemvho had purchasedhe device wheithe
devicewas previously approved for sdateChinawhen the technology was owned IRLT. As these
devicesoriginally supplied in Chinaere obtained under a then valid registi@n, their continued use is
permitted by the CFDA.

3. It is permissible for TruScreen to supply distributors in China for the purposes of enabling those

parties tobuild up inventories taltimately supply commercial orders received by our distributors

Those orders are nable to be acted upoby our distributorauntil the CFDA registration is completed.

There are severdiee portsor bonded zones in China, such as Xiamen, Shanghai, Macau, Hong Kong and
others where these inventories can be held pemgformal approval of the registration.

So far NZD$351,409 in sales to our Chinese distributor Siweixiantai Techr@eg\been realisedThis
order has been delivered Payment has been received for NZE2&$566 NZD $28,843is due for
payment on30 November 2014 Forward orders remain for $119,691. These orders are due to be
completed in Q3 of the 2015 Financial Year.

CFDA Approval

¢ NHZ{ ONBSY KIla IfNBFRe O2YYSYOSR (KS aytf®SaFA LML R dz
with designated counterparties and distributors. Prior to TruScreen commencing full commercial
distribution activities into China, TruScreen is required to obtain a formal registration of its pgadisct
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registration is callethe Peoples Refhlic of China Food and Drug Administrat®egistration for
Medical Devicéd 6 / C5! € 0 ®

TruScreernad previoushpeen approved for sale in China by the theguivalent ofthe CFDAut this

registration expiredTruScreen is currently in the process of obtagnihe reregistration of the

¢ NHz{f ONBSy GSOKy2ft238 Ay GKS yIYS 2F a¢NHz{ ONBSyYy t i
TruScreen Limited.

The CFDA application process is well advanced. It is anticipated that the CFDA approval and registration
will be forthcoming withirl-2 months. In the unlikely event that the CFDA approval was not granted for
any reason, TruScreen would be able to make a further application for @fD&sticregistration in
collaboration with one of its Chinese distributorBhisis a fast track process widimpler assessment

criteria and a likelihood of positive outcome given the prospective collaboration between TruScreen

and a Chinese domiciled entity.

The current CFDA application as a foreign manufactured product wasrcheslruScreen had not at

the time of application identified a suitable domestic manufacturing (as opposed to distribution) partner
to partnerin a domestic registration application. TruScreen has now identified that partner. Once the
finalisedmanufacturing agreements have been completdte companywill begin the domestic

registration process. However, due to the long head start of the current application we expect the
foreign device registration to be completed well before the domestic tedien and therefore are
continuing with that application process.

Based on all the information that the Board has to hand at this time, it is comfortabl€CtHan
approval will be obtained by TruScreen either independently, or in conjunction with agehin
distribution partner.

However, in the case that CFDA regulatory approval is delayed this would have an impact on the
financial forecasts in this documenthe details of which are summarised below:

9 Total sales would not change, but the result wouldab@ne or two quarter push back in the
timing of those saleslependingon the timing difference between the forecast date of the
CFDA approval and the actual date of CFDA appavéithus a negative effect on the forecast
profit / loss.

1 The previouslydentified order from China for $395k is not conditional upon CFDA approval. As
stated earlier, 851kof sales to Chinhavealready beerdelivered. Payment has been received
for NZD 222,566 NzZD $28,843is due for payment or80 November 2014 Forwardorders
remain for $119,691. These orders are due to be completetigrthird quarterof the 2015
Financial Year.

1 Also moderating the effect of a delay in CFDA approval is an order received on 19 August 2014
from our Mexican distribution partner, Oni®olutionsLLCfor USD $207KNZD $245KNZD
$60,2950f producthas been deliverednd payment is due by 30 November, 20The balance
of the order is to be delivered and completed during the balance of the FY ending 31 March
2015.
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Other internationd distribution arrangements

In addition, to theChinese distribution arrangements, TruScreen has been developing an international
channel partnershimetwork with the followingdistribution partners in the following jurisdictions:

Jurisdiction Name ofchannel partner
91 Philippines: Nuvotek Inc
1 Russia: Luminary Ltd
1 Vietnam: MTI Marketing (Asia) Limited
1 Pakistan: MTI Marketing (Asia) Limited
1 Indonesia: PT. MEGA UTAMA MEDICA
1 Romania: Global Logistic Services
9 Bulgaria: Global Logistic Services
1 Poland: Global Medical Services Polska
1 Turkey: Gultip Saglik Medicéltd
1 Mexico: Onko Solutions LLCSbluciones en Dispositivos Médicos S de RL de CV
M Thailand Advanced Medical Life Co Ltd.
1 Ukraine Medservice GmbH

Thearrangemens abovehave only beerconsumated in the @st 10 months and are imformative
stage

The commercialisation state of each of these markets is summarised below:

1 China See the detailed explanatian pages 34, 35 and 36

1 Philippines:  Product exempt from registration, firsommercial installation
achieved. Early stage market penetration.

1 Russia: Registration in place. 10 users in market.

1 Vietnam: Product registered, early stagearket penetration.

1 Pakistan: Product exempt from registration. Early stage market penetration.

1 Indonesia: Registration in place. KOL recruited, clinical trial completed, paper
published. 4 devices in use.

1 Romania: Product exempt from registration, early stage market penetration.

9 Bulgaria: Product exempt from registration, early stage margenetration.
Clinical trial completed and paper published.

1 Poland: Product exempt from registration, early stage market penetration.
Clinical trial completed and paper published.

1 Turkey: Registration completed. Application for government pricing suladitt
and hospital training commenced.

1 Mexico: Order received for NZD $245k. Product exempt from registration for private
Sale. Registration for government sale commencétinical trial completed.

1 Thailand Product registrion commenced. Héy stagemarket penetration.

1 Ukraine Product registratin commenced. Ely stage market penetration.

During the current financial yeathe total sales of TruScre@noductsto date, which TruScreen
recognises as revenue in accordance with its accounting pibyZD $423,56
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These sales comprised the following:

1 NzD$351,409 in sales to our Chinese distributor Siweixiantai Technoldgy order has been
delivered Payment has been received for NZZ23,566 NzZD $28,843is due for payment on
30 November2014

1 NzZD$0,295in sales to our Mexican distributofhis order has been delivereshd payment is
due by 30 November, 2014

1 NzD$6,833in sales to ouiurkishdistributor. This order has been delivered. Payment of NZD
$5,025 has been received and payment of NZD $1,888sctedby 30 November2014.

1 NZzZD $5,025 to our Thailand distributoFhis order has been delivereshd payment iexpected
by 30 November2014.

TruScreen only recognises its revenues/sales for accounting purposes once it has (i) received an order,
and (ii) delivered the order to the purchaser. In addition to the above confirmed sales which have been
recognised using the afomgentioned accouting treatment, TruScreen has also received confirmed
additional orders from China (NZ£119,69) and Mexico (NZ[3181,738, for a total of 801,4290f

further product in aggregate. These orders are due to be completed during the course of the current
financial year.

The nature of the distribution model is such that TruScreen will not supply directly to end users but will
export to distributors in target markets. This utilises their already established sales teams and country
expertise to maximise the sabf TruScreewithout the cost of establishing our own direct sales teams.

In most of our chosen markets, including China, we have elected not to make these distributors
exclusive, allowing us the option of adding to our networks should the preferréibdi®r fail to

achieve the promised level of market penetration.

In each market, TruScreen in addition to supplying TruScreen product to the distributors, will also supply
¢ NHz{f ONBSYy SELISNIA&SET dziAft AaAiay3d | alegtiihidgyhaniasisS ¢ NI Ay
and Customer User Manuals. TruScrpasvidesa 12 monthwarrantyon allproductg dated from day

of delivery. The distributor acts as the face of TruScreen to the customer and is responsible for the
coordination of warranty service and repai¥§¥e do not expect material warranty expendeuscreen

expects nominal revenuer the provision of post warranty service and parts.

In each market, the distributor supplies the sales team;digkributor networks, logistics for

distribution and customer support, as well as being responsible for product registration, familiarisation
trials and ley opinion leader engagement.
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HISTORICAL MILESTONES

The major milestongin the evolution of our business are:

1986 Leading ProfessorBom Sydney Universitgonceived the idea of real time optoelectronic cang
detection system

1987 Following the transfer of théechnologyconcept and intellectual property inteLT PLTIists on the
ASX with the TruScreerconcept (then called the Polar Proland later TruScan, before beir
rebranded TruScreein 2009 as its core asset

1988 SydneyUniversity and the CSIRO sign an agreement to jointly research the concept and deve
algorithm framework

1989 The intellectual technology and methodology of utilising both light and electrical impulses to id
different types of cervical tissue was conceptualised and formulated

1993 The initial screening devices were functional and the first clinical tviee instigated in majo
K2alLhalrta Ay {@&@RySez [2YyR2y> alyAtlsz .SAei
leading Gynecologists

1994 Registration of core patents begins and TGA approval granted

1995 Global clinical trials commence

1999 Designs for commercial production Gbnsaés and single use sensors (Sfifjized

2001 EC Certificate granted

2005 Establish OEM manufacturing plant in China

2007 ChineseCFDA registration successfulruscreen is currently undertakinthe re-registration of the
TruScreen device foFDA purposes.

2009 PLT entered Administration and subsequent Liquidation.

2010 PLT Liquidated
Ure Lynam Financial Services Riynited (ULFSacquires all of the Triegeen intellectual property

2011 inventory and commercial assets fdhe Liquidator of PLT.

2013 EC Certificate and 1SO13485 reactivated.
Under a corporate reconstruction, thiatellectual Property, inventory and commercial assesre

2013 transferredinto TruSreen Pty Ltdacompany owned by the same parties that owned ULFS
TruSreen Limited acquires 100 of the shares on issue in Teu&en Pty Limited, wibh subsequently

2013 owns all of the TruSeen intellectual property, inventory and commercial assets

2013/2014 TruSreen Limited raise$6.5 million of new capital in a share placement to eligible invest¢8ee

page44 for more detai)

Page39 of 149



CORPORARAID OWNERSHIFSTORY OF THE THREKDI BUSINESS
OPERATIONS

TruScreen Limited acquirdd0% of the share capital of TruScreen Pty Limited, wietd) and
continues to holdall of theTruScreerbusinessassets, technology and associated intellectual property
in November2013.

This section of the Disclosure Document provides further detdiie historical corporate and legal
ownership of the TruScredrchnology and associated business operations prior to the acquisition of
those assets by TruScreen.

Previous owner and developer of the TruScreen technoledLT- 1987 to 2011

PLTwas an ASX listed company that acquired the TruSdesmology from the University of Sydniey

1987. It took approximately 20 years of research and developmemividveand refine the TruScreen
technology to the point where ow finds itself The TuScreertechnology is an incredibly complex
technology that still remains ahead of its peers and competitors today. The technology understandably
hastaken a long time to develop, clinically trial, test and obtain certification from a range of
internationd regulators.

The transition to commercialisation of the TruScréechnologyundertaken byPLTcomprised awo
year periodg 2007 to 2009. During that periodPLTwas transformed from a workforce of 70
predominantly technical research staff to 35 primarily commercialisation focused staff.

During the commercialisation phadelLTsecured distribution agreements in China, South Korea, India,
Sri Lanka, Indonesia,al&ysia, Pakistan, Iran, Turkey, the United Arab Emirates, Poland, Romania,

Bulgaria and Russia amongst others. Regulatory and product familiarisation programs were commenced
and sales achieved.

During the financial yed€20082009, PLTbhookedcommercidorders ofthe product. Howeverdue to a
combination of the following factor$LTwas unable to deliver the sales and the Boaotlintarily
resolved to plac€LTinto administration:

1 Giventhe level of overheads and the need to futie ongoing manufaaring of inventoryto
meet the ordersthe cash reserves ¢iLTwere depleted and more external funding was
required;

1 PLTentered into subscription agreements with two private equity fuljida Jolla Cove Investors
Inc and Healthe Care Australia Pty lttd$ecure approximately AUD$10 milliohadditional
funding

9 During the course of the intervening period between the entry into the subscription agreements
and the settlement of those arrangements, the Global Financial Crisis (GFC) hit its apex and the
two private equity funds withdrew from their subscription arrangements, leaRingvith no
ability to fund its ongoing working capital requirements and the costs associated with
manufacturing and supporting the inventory required to meet the forward satders;

1 As a consequence of the credit crisis and the inabili@Ldito fund (i) the manufacture of all of
the inventory required to meet its sales orders, and (ii) the support and maintenance obligations
associated with the technology post sale, the cuparties to the sale orders withdrew their
orders.
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1 Given thedefaults occurred at the height of the GFC and without any further access to capital,
the PLTboard was faced with theituation of having tovoluntarilyappoint an administrator.

At the timeof entering intovoluntaryadministration, the market cafalisationof PLTon the ASX was
approximately AUD $30 millioRollowingthe voluntary administration and liquidatioof PLTho capital
was returned to the shareholderd PLT Whilst this was a unfortunate development foPLTand for
its investors, this development has provideda@pportunity for TruScreeand itscurrentshareholders
who have recently invested in a companitichnow has the opportunity to generate significant
revenues in thduture.

Acquisition of TruScreen operations 20to November 2013

Mr Hunter was the Noikxecutive Chairman of the previous owner of the TruScreen techndhigy,
[ A YARBSR odeKTBnyered into administration.

ULFS, a company of which Mr Hunter is a director, acquired TruScreen operations in December 2011 via
a Sale of Asset Agreement between the liquidatoPbTand ULFS. The price was A$10,000.

Subsequento the purchase of the TruScreen business from ieitator, ULFS devoted the services of
a team of up to 20 professionals on an as needed liasiigding but not limited to the following:

9 securing all of the intellectual property rights associated withTheScreendevice and system
(patents, trademeks, registrations and certifications) ;

1 re-establishing ISO1345 certification, the CE Mark, TGA (ARTG)approval, and quality audits by

TUV SUD;

securing and storing the inventory and documents;

redeveloping the overall business plan for the manufacture disttibution of TruScreen

globally;

1 re-establish critical agreements, licenses, permits and regulatory requirements for the
manufacture and distribution of a medical product internationally;

1 maintaining contacts with potential business partnatstributors, manufacturers, and other
interested parties;

9 developing a revised go to market and distribution strategy for the restructuring of the
TruScreenbusiness operations from a business that employed close to 35 staff, down to a more
manageable nonber, and in doing so significantly reduce costs;

9 developing a strategy for miniaturising the technology;

=a =9

These activities were funded privately by ULFS.

In 2013,as part of a corporate restructuré&lLFS transferred all of the TruScreen business azsdts
operations into a newly incorporated company called TruScreen Pty Limited. This transaction was a
related party transaction as the shares in TruScreen Pty Limitedavared by Consolidated Nominees
tG@ [ AYAQGSR 0 dtmatglownEdby the @dne hdheficial owner of ULFS.

Acquisition of TruScreeoperations by TruScreen Limited2013

On 6th November 2013, TruScreen Limited entered into a Share Sale Deed to purchase 100% of the
AKFNBa 2y AaadzsS Ay ¢ Nz ONFrbny Consilidatefl NowihadByRimited ¢ NHz{ ON
(CNL)
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The purchase price for the TruScreen Shares was NZD$9,278,000 which was satisfied by:

91 the issue to the Vendor of 57,780,000 new ordinary fully paid shares in TruScreen (at an issue
price of NZ 10 cents pshare); and

f GKS A&dadzsS (2 GKS +#SyR2NJ 2F | O2y@SNIAGES y20S8
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The sale was conditional on TruScreen:

1 raising not less than NZD$5,500,000 of new capital;

1 paying NZD$2,750,000 in partial redemptiortted convertible note; and

1 redeeming the outstanding balance of at least NZD$750,000 of the convertible notes by 20
December, 2014.

The full value of the Convertible Notes has now been redeemed by the vendor and paid by the Company
in cash.

Appendix §page 100) details the valuation of the asseffhe assets were valued at cost. The Directors
elected to determine cost based on fair value. Fair value was determined based on the capital
subscribed byndependent third party investorasho paid $5,50000 for 40.9% of the share capital of
Groupduring the financial year ended 31 March, 2014, which was the accounting period during which
the valuation was undertaken. A further $1m of new capital was raised subsequently at the same
valuation.

In conjuncion with this acquisitionTruScreen raised NZD$@nillion from eligible investors whickas
applied towards:

1 The satisfaction of thpayment of thecash component of the purchase price for the acquisition
- $3.5 million; and

1 Providing working capital thund the resourcing of the business operations with additional staff
the miniaturisation of the existing deviemdthe refinement of the existing algorithm to further
improve the performance of the devicdruScreentechnology remains market leading
technology and remains well positioned for commercialisation

TruScreen today has a much smaller cost base fidhimited did at the time of liquidation. There is a
small management team of key senior executives andatimaual fixed outgoings for TruScreare
approximately 12% of theunning/operatingcosts that were previously being incurred by PLT

TheTruScreenJNB RdzOG = | Yy R A ( Q asigaifeantlisettevplaced] tBdhy thad iNdadifi@ea & A a
years ago wh PLT

In 2009 TheTruScreenechnology was ahead of its tiredwas the first cancer screamy technology
of its kind. In 2014 the TruScreen technologgmains ahead of its time andssll the only opto
electricalcervical cancer screenimternative tothe Pap smear

The worldis now more aware ahe concept of electrdight impulses for the purposes of detecting
cancerous tissueThere are now several other companies worldwide seeking to perfect this form of
technology for the detectin of cancerous tissue, but whicimlike TruScreen have not succeeded in
combining both the optical and the electrical differentiation of cervical tissuather, we now find that
the commercial market place is looking for an alternative solution to dmventional cervical cancer
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screening methodologies, and TruScreebeing actively pursued by certain countries who wish to
adopt theTruScreertechnology.

TruScreememains the only real time optical and electrical device for the primary screeningratél
Cancer in the world.

The TruScreehJNE RdzOG A & WwS | RibiondfhveatdryNds®HckQ A G K b wm
The technology is held under the protection of international patents and trademarks, and is EC certified.

TruScreen technology continuesrepresent market leading technology, notwithstanding the delays
associated with the restructuring of the ownershiptioé TruScreen technology.

The opportunities to distribute the TruScreetechnology into emerging countries, with a particular
initial emphasis and focus in Chinghich will create significant revenues for TruScraésma very real
and viable proposition

Reasons for listing in New Zealand

TruScreen is an international export operation whose markets are Asia, Eastern Europe and other
emerging countries, and whose manufacturing is conducted outside of AustraldsaAustralian office
(TruScreen Pty Limited, Level 1, 1 Jamison Street, $\¢B8&/, 2000, Australiapntainsthe
management team only. eéRearch and developmeig conducted in Australia as that is the location of
the personnel who have both the skills and the corporate memory totfask this program and to
minimise the cost othe program

Notwithstanding the fact that the current management team are located in Sydney and China,
TruScreerexports an international technology in an international marketplace with sales in the past 12
months to China, Russia, Mexico, IndonesiataedPhilippines.

TruScreen hagesolved to seek a listing in New Zealand for the following reasons:

9 Our Corporate headquarters is based in Auckland, New Zealand, as is our main bank account,
our Auditors, our PR representatives, our Share Registrywvalr Design house. Our Board
meetings are held in New Zealand. Two of our directors are New Zealand citizens and
permanently reside in New Zealand.

1 The vast majority of the shareholders of the Company by number, and the majority of the
shares on issue in the Company, are held by New Zealand residents.

1 the fact that the New Zealand capital markets are better geared to small cap listings than the
likesof the ASX and Asian markets;

1 the New Zealand market is receptive to small cap listings, especially those in the high tech
sector;

1 small cap companies are likely to receive greater profile and media attention in New Zealand as
opposed to off shore markets

1 the NZAX was chosen as it was establisheti@aplace for small to mediursized fast growing
businesses seeking a safe andogdht capital raising facility and with the phasing out of the
NZAX in the future it provides an ideal platform to either sition to the prgposedd b S &

a I NJ oBtthieémain NZX board.
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Plans for listing transition post the phasing out of the NZX

NZX has announced that it plans to launch a new market for small and medium sized growth companies

during the course of 2014he newnarket is to be called NYSINXE 0 @ ¢ NHz{ ONB Sy dzy RSNA G |
following the launch of th&XT the NZAX market will be ultimately phased out over time and

companies listed on the NZAX market will need to transition to either the Main Board operateckby NZ

or alternatively seek to transition its listing to theXT

In the event that theNXTis implemented, the TruScreen Board would anticipate, having regatekto
underlying premis@n whichthe NXThas been developed, that it would probably be most aygrate
for it to migrate its listing to thé\XTin due course, subject to TruScreen complying with the
requirements for listing on th&XT
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HISTORICAHNANCIAL INFORMATION

In November 2013TruScreerLimited acquired100% of theissued capital offruScreerPty Limited.

TruScreen Pty Limited is an Australian incorporated company that owns all of the intellectual property,

inventory and commercial assets associated with the TruSdedzat A Y S & &
The Business Assets weransferred into TruScreen Pty Limited by ULFS in 2013.

Prior to the date of thdaransfer of the Business Assets into TruScreen Pty Limited in November 2013

TruScreen Pty Limited had not traded

2LISNY GA2ya

Following the transfer of the Business Assets into dnesh Pty Limited in 2013, and prior to the date of

the acquisition of the shares in TruScreen Pty Limited by TruScreen Limited in November 2013

TruScreen Pty Limiteldad been focused on preparing that company for implementing the comialerc

deployment ofthe TruScreeibusiness operations

Following the injection of new capital into the Company in 2013/2014, TruScreen has actively engaged

in developing and implementing its sales and distribution proeeasd business operations.

As at thedate of thisdocument there werel44,446,666@rdinary fully paicshares on issue.
In March 2014, TruScreen received its first significant purchase order for consoles and SUS for an

amount of$395,000

The following tablgoverleaf)provides thesummary statement of financial positiofior TruScreerand
its principaloperating subsidiary companyruScreen Pty Limiteds at31 March2014

$
CURRENT ASSETS
Cash and cash equivalents 2,840,216
Trade and other receivables 29,989
Goods and serviceaxes recoverable 31,078
Inventories 942,427
Other assets prepayments 9,257
TOTAL CURRENT ASSETS 3,852,967
NONCURRENT ASSETS
Plant and equipment 4,445
Intangibles 7,642,652
TOTAL NOMCURRENT ASSETS 7,647,097
TOTAL ASSETS 11,500,064
CURRENT LIABILITIES
Trade and other payables 326,932
Provision for employee benefits 8,814
Borrowings 762,452
TOTAL CURRENT LIABILITIES 1,098,198
NET ASSETS 10,401,866
EQUITY
Issued capital 12495593
Foreign currencyranslation reserve (513550)
Accumulated losses (1,580,177
TOTAL EQUITY 10,401,866
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The information in the table above has been extracted from the audited financial statements for
TruScreerior the period31 March2014.

The fullfinancial statements for the financial year ended 31 March 2014 are annexed to thisslvisclo
Document in Aapendix 7 The audit was completed and signed off on thé 8f.July 2014. BDO have not
performed any further work since that date.

Additional historical financial information

Given thefact that TruScreen Limited was only incorporated in August 2013, and completed the
acquisition of theshare capital of TruScreen Pty Limitadich holds thelruScreerbusinessasset§in
November 2013, there isoasequentlyno historicalfinancialinformation for TruScreen Limited.

During the period 2011 to 2013ruScreenwasnot actively marketdd. Insteadhe primary focusvas
on:

9 securingall of the intellectual property rights associated with theuScreendevice and system
(patents, trademarks, registrations and certifications) ;

1 redeveloping the overall business plan for the manufacture and distribution &igen
globally;

1 re-establishingcritical agreements, licenses, permits and regulatory requireméar the
manufacture and distribution of a medical product internationally;

1 developing a revised go to market and distribution strategy for the restructuring of the
TruScreenbusiness operations from a business that employed close to 35 staff, dowmdoea
manageable number, and in doing so significantly reduce costs;

9 developing a strategy for miniaturising the technology;

Due to the above considerations, the presentatiorany historicafinancial information for the period
2011 to 2013 would not bparticularly informative tgrospectiveinvestorsin TruScreenor the market
generally as it is not reflective of any material financial developments of the business. Howigver,

view to providing more informative and relevant historical financitdrmation relating to the historical
TruScreen operations, the followifigancial information folPLTfor the financial years ende2007and
2008have been extracted from the audited financial statementsHbififor those two accounting

periods The balace sheet and income statement BETLimited are included as Appendix 9 at page

149 of this document. If the reader is placing reliance on the disclosure of this information they should
refer to the detailed financial statements and accompanying disclosures.

Thisinformation is provided to give a furthduistoricalfinancial representation of thbusines
operations of TruScreen prior to its acquisitioom the liquidator.

When reading these figures it should be noted that TruScreen was not the sole product manufactured
and sold byPLTbut it did account for over 90% of the costs. The figures belovinegB&UD and show

the investment in TruScree(see accumulated losses), the cost structureBlofasPL Tprepared for

large scale manufacture of TruScreandthe rapid growth of TruScreesales in its first year of
commercialisation.The accumulatetbsses are a simple addition of the sum of the curier§ I 106¥2&

andthel OOdzydzf SR f2a4d4Sa NBLNBASYUGSR Ay (KS LINBJA 2 dzi
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Financial Year ended 20

Financial Year ended 28

TruScreen Sales $26,888 $668,635
Accumulated Losses $76,076,367 $85,064,154
Personnel Costs $4,042,822 $4,388,979
Rental Expenses $419,749 $735,515
Research and Development $1,749,707 $784,283

ProductionCosts

($3,791,386)

($4,320,628)

The Table below illustrates ttegnificantdifference between the cost structure 8L Twith its inherited
overheademployee costs and insourcing strategy compared tociimeent cost structures of TruScreen

with an outsourcing strategy and no inheritederhead,employee or factory costs. The figures are in
AUDS.

PLT2008 TruScreeritd Forecast 2015

Personnel Costs $4,388,979 $485,256
Rental and Office Services $2,101,479 $84,000
Expenses

Production Costs $4,320,628 $1094,913
Operating Costs $5,821,685 $910,260
TruScreenSales $668,635 $1,803,800
Profit/(Loss) before Income Ta ($8,987,787) $(140962)
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GROWTH STRATEGY

TruScreerhasin the last 10 monthsindertakena capital raisingpursuant to which it raised NZD $6

millionz RSGFAfa 2F 6KAOK | NB RSaAoddkfoS Rart pagriest for tey RS NJ &

acquisition of theshare capital of TruScreen Pty Limited (which holds the TruScreen business assets and
operations) the primary driver for this capital raigjwasto fund growth of our business operations and
enable us to expedite our international expansion pla@sitical to our growth strategy is the expansion

of our team to bring in experienced, passionate, driven individuals who will use what we leavedcso

far and take it to a new level.

Having morehuman resources availablgill have an obvious impact on our capacity to handle more
work (support, sales, post salssrvice and follow up

The key execution points in our growth strategy are:

¢ 9ELI YR GKS GSIY a2 GKIFG GKS NAIKG LIS2LH S | NB
1 Developing our marketingapabilities;

1 Leverageexisting networks to take our Product to multiple markets

9 Build a solid and dependable partner channel in mearkets

§ Increase our sales revenue

9 Deploy our distribution channel strategy

9 Develop long term relationships with strategienmarket partners in multiple jurisdictions

9 Continue to monitor technology trends and continue to innovate

q Execute and implemerour business strategy efficiently and effectively

The Board of the Company currently have no intention in distributing any dividends in the foreseeable
future as the focus of the business is to reinvest all profits back into the business as part of the
/[ 2YLIl yeQa 3ANRgOIK adNIrGS3Ieo

Capital Raising

During the lasiiO months the Company has undertaken a capital raising involving the issue of a total of
65,000,000new ordinary shares at an issue price of 10 cents per shihreh raised dotal of

$6,500,000 The shares were issued to approximately 30 Eligible Investors (as that term is defined in the
Securities Act 1978Details of thetop 10investorsare detailedon page78 of this document.

No Directors or Employees of TruScreen, or any relat¢ities, took part in the capital raisinghe key
identities involved, who via the capital raising have acqugeeater than 5% of the ordinary fully paid
shares of the companwre CBT Trustees Limited, IDL Trustee Limited, Custodian Nominee Company
Limted and Albert Nominees Limited. Their beneficial interests are detailed in thedalpage78 of

this document.
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PROSPECTIVE FINANCIAL INFORMATION

TruScreeris projectingthe following prospective financial performance for the next two finanggars:

FY ending 31 March 2015 2016

Currency NZD NZD

TotalTruScreemevenue 1,922,851 10,552,760
Total Cost of Sales 1,167,177 5432,495
Total Gross Margin 755,673 5,120,566
Total Operating Cost (970337) (2,035,953
EBITDA (214,664) 3,084,312
Income Tax; 30% 64,399 (925,294)
Profit/(Loss) (150265) 2,159,019

The principal catalyst for the increased sales revenues and projenmrdved financial performancior
the FYyears2015 and2016 are dtributable to the following factors:

1 Registration of th&@ruScreenproducts in key markets;

1 Availability ofadditional working capital toestablid operations andexpand the TruScreen
team

1 Engineeringefinementand streamliing of the Consolgroduct;

1 The appointment okeydistributors in key marketsncluding China and the Philippines

9 Theincreased focushy developing countrieon healthcare and access tmass screening
contracts inthosemarkets

There haveecently been several material developments which provides the Board with comfort that
the prospective financial information (PFI) is both valid and achievable. These developments include:

Receipt of an initial significant order of NZD $395,411 from Chimé

The entry into a master distribution agreement with both Beijing Siweixiangtai Tech Co Ltd and

Changjiu Company Limited;

1 The entry of the master distributor Siweixiangtai Tech Co Ltd into a satgsecation
agreement with Sinopharm Tianxing Puxio Bharmaceutical Co Ltd, a subdivision of
Sinopharm (the largest pharmaceutical company in China and third largest in theqvathd
2013 revenues of NZD $30bn);

1 The investment in and use of the sales divisions of Guangzhou Upreal Medical Science
Techmlogy Co., Ltd; Beijing Zhonglian Bianyuan Science and Technology Development Co., Ltd;
and, Shandongangtai Industrial Ca.td by the master distributor Changjiu Company Limited,;

f The establishment of a network of distribution arrangements with a séxigs -Gi2Adyy i NEB £

distribution partners in ten other countries, the details of which are referregreviouslyin the

T
T

5800GA2Y SyGAGf SR GhdNJ 5AAGNAGdziAZ2Y | NN} y3ISYSyi

1 The receipof an order from Mexico for NZD $2480.
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Theassumptions underlyinthe prospective financial informatioare providedbelow:

Assumptions to the Pspective Financial Information

Obtaining CFDA reqistration to enable commercial deployment of TruScreen in China

- ¢KIFGO ¢NYz ONBSyQa 2 ISISRIA égpp\al (dicizdrain cRIladonsit®dn vt G | A y
distributors) to sell TruScregoroducts into China on or aboltovember2014. As China is our
largest market a delay in registration will have a negative effect on revenue.

- Intheeventthat CFDA regulatory approvaldslayed the financial forecasts in this document
would be impactedTotal sales would natltimately changein the mid term, but the result
would be a one or two quarter push back in the timing of those sales, depeadithg timing
difference betweenhe forecast date of the CFDA approval and the actual date of CFDA
approval

Performance of Distributors in China
- That the contracted distributors in China perform to the agreed forecast in their Distribution
Agreemens. A failure to perform to this levelill have a negative effect on revenue.

Appointment of Distributors ither key Target Markets
- That binding distribution agreements will be entered into with appropriately qualified
distributors in each of the selected key target markets.
- That those digibutors can deliver sales of Consoles and(SiE%ccordance with the minimum
forecast sales gquantities included in each of those agreements.

Regqulatory Approvals irelg Target Mrkets
- That currentregulatorysystems anépprovalgo sell in market are not altered and that there is
no delay in obtaining or renewing regulatory approvals.

Currency Exchange Rate Fluctuations
- Forecast revenues are set in NZD $ amounts. As TruScreen is a global business, fluctuations in
exchange rategan have a significant effect on revenues and costs which are reported in NZD
but which are contracted and paid in a mixture of foreign currencies.

Uninterrupted supply of SUS and savings due to increased volumes
- That the supply of SWBfiom our contraced manufacturer will continue uninterrupted and that
the cost savings predicted to flow from increased production numbers are realised.

On time and on budget delivery of the R and D programs
- That the R and D programs for the Algorithm refinement andviin@aturisation and
Mobilisation of the console are delivered on time and on budget.

Establishment of New Console Manufacturing Facility
- That the miniaturised console can be converted to a manufactured product in the timeframe
anticipated in the forecastapproximately March 2015) and that production costs will be at the
forecast level which will maintain the gross sales margin on the sale of the miniaturised console.

Success of Grant Applications
- That TruScreen will be successful in a $170,000 portitimeaotal grant applications due to be
submitted inthe third quarter of the 2015 inancial year.
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SUS Usageper Machine Consolé:

- Usage per machine has been estimated based on information provided by relevtanttial

representatives in the prinpal market of China

Per Unit Sales Revenue for Consoles anddSUS

As at March As at March As at March
Consoles Sales Revenue / Unit 2014 AUD 2015 AUD 2016 AUD
China $5,000 $5,000 $5,000
Indonesia $5,000 $5,000 $5,000
Korea $5,000 $5,000 $5,000
Philippines $5,000 $5,000 $5,000
Russia $5,000 $5,000 $5,000
Turkey $5,000 $5,000 $5,000
Other Asian Developing Countries $5,000 $5,000 $5,000
Other European Countries $5,000 $5,000 $5,000
SUS Sales Revenue / Unit usbD
AverageGlobal Revenue / Unit 7.78
Inventory:

- Complete Openingonsols: 275

- Qost of OpeningConsols:

AUD$852,978

- Manufacture Cost o€onsolgChina) isAUD$3,000 out to dnuary 2015. Post January 2015

has be@a assumed that the gross margin on thedeof the Consoles will bAUDF2,000based on
the redesign of the handsethe cost of thenew consoles includes the amortisation of Research
and Development costs, estimatedA&t/D $80M000 over the sale of 1,500 consoles in the first
three years aftedevelopment.

Opening handsets:
- Cost of handsetsn hand:

60
AUD$30,000

| Manufacture Cost of SUS (China)

|

Average cost of SUS manufacture will vary dependimtpe level of production to meet
demand and it is expected that cost per unit will significantly decrease as production quantities
increase. The financial model assumes a maximum SUS cost of manufacture of USD5.00 each.

Tax Rate: Assumed tax rate over the 3 year period: 30.00%
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VALUATION CONSIDERATIONS

TruScreen is not raising any new capital as part of the compliance listing of its shares on the NZAX
market. In the event that TruScreen was raising new capitalnjunotion with the listing process, the
proposed issue price for the new shares would provides and prospective investors witn

appropriate measuref the implied valudor TruScreen.

Ultimately it is the decision of the investment market to determvneat the intrinsic value of a
prospective investmenin TruScreeisworth. However, TruScreen can provithe followingcollateral
informationto assist prospective investons determiningwhat the implied value for TruScreemght
be:

1 The valation at whichthird party investors hae previouslyinvested in TruScreen; and
9 Thecarryingvalueof the assets ofruScreen.

Key Valuation Metrics

The TruScreeBoard considesthe most relevant valuation methodologliat prospectivanvestors
should consider is an investmevalue that has beepreviouslyalidated by third party investment.

During the course of the laggtn months, TruScreen has raised NZB$8illion of new capitafrom a
number ofeligible investors. Theew shaes were subscribed for at an issue price of NZ$10 cents per
share.

The following key valuation metrics are provided to help prospective investors assess the value of
TruScreen. Implied market capitalisation, implied enterprise value and the prospestseue multiple
are shown based on the issue price of NZ10 cents per share.

Key valuation metrics:

Premoney equity value at 10 cents per sh¥re $7,946,000
New shares issued to third party eligible investors since December 201 $6,500000
10 cent per share

Implied market capitalisation at listing on the NZAX $14446,000
Less: Estimated net cash at listing $(1,555,291)
Impliedenterprisevalue (excluding cash) at listing $12,890,709
Revenue multiple (implied enterpris@lue/revenuey’ 4.77

Value of TruScreerassets

In assessing the value of TruScreen, certain prospective investors may also take into consideration the
underlying value of the assets of TruScreen.

% This is the implied value of TruScreen before the introductibrthe new capital from eligible
investors at 10 cents per sharine first of which was invested into TruScreen in December.2013

% The multiple has been calculated by reference to the prospective revenues for the financial year
ending 31 March2015.
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As at 31 March 2014, the key asset valwetrics were as follows:

Cash in bank $2,840216
Inventory $942,427
Intangible assets $7,642,652
LessLiabilities $1,098,198
Net assets $10,327,097

The most significant asset held by TruScreen is its intangible assets. The Board believes that the
commercial future of TruScreen supports the carrying value of the intangible assets having regard to the
recent developments regarding the commencement ofarue producing operations, namely the

securing of a significant initial order out of ChinaNtD $395,414and a further order oNZD$245k

out of Mexicd®, and the entry into extensive master distribution arrangements in China.

The Board notes thah its opinion

1 The carrying value of the intangible assets do not however necessarily represent the actual
value of TruScreergompanies can be valued using a range of valuation methodologies, many of
which do not relate to the actual vation of the intangible assets, or assets generalig
particular Company;

1 Over the lasten months TruScreen has raised.$illion in new capital from investors. Those
Ay @Saitz2Na AywW2RSESRER AL dif GALENG 2F bPrXdncInnnd ¢ KjJ
commercially given a number of sophisticated investors have subscribed for new shares at this
valuation. These inwtors made their decision to invest after carrying out their own
independent assessment of the opportunity and the offer valuation;

1 The valuation at which the new investors invested into the business is more reflective of the
value of the TruScre€BusirS 884 2 LISNI} GA2yas NI GKSNJ GKFy GKS OF
assets, including intangible assets.

Further detailed information as to how the value of the intangible assets of TruScreen was calculated is
provided inAppendix6. In summary the assets wervalued at cost. The Directors elected to determine
cost based on fair value. Fair value was determined based on the capital subscritmei®fgndent

third party investorswho paid $5,500,000 for 40.9% of the share capital of Groupng the financial

year ended 31 March, 2014, which was the accounting period during which the valuation was
undertaken. A further $1m of new capital was raised subsequently at the same valuation.

The board also draws attention to thie Sphasisof Matteré¢ in the audit repat, Appendix 8 of this
document.

OGEmphasis of Mattet ¢ Critical accounting estimates and judgements
Without modifying our opinion we draw attention to Note 2 in the financial statements in respect of:
9 Other intangible assets
The note discloses othémtangible assets of $7,600,668. This note includes the basis on which other
intangible assets have beenvalyédd 8 SaaSR ' yR (GSa0SR FT2NJ AYLI ANNYSy (e

39 The aggregate value afll the orders received from China and Mexico for the current FY ending 31 March 2015581SKD

in aggregate. However, TruScreen only recognises its revenues/sales for accounting purposes once it has (i) received and orde
and (ii)deliveredthe order to the purchaserAccordingly, TruScreen recognises NZD $412k of those orders as being recognised
revenues as TruScreen has delivered the product which are the subject of those orders. The balance of the orders are recorded
as being onfirmed orders, but are not as yet booked as sales revenue until such time as the order has been delivered
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COMPETITIVE LANDSCAPE

TruScreen as is detailed in this section, has been benchmarked both in termecbhology compared

to conventionalforms of screening and as a screening device compared to either exidtiviges,or
potential devicesfor cervical cancer screeningAs detailedon pages 66 and §the medical device
market in general and the cervical cancer screening market in particular are intensely competitive.
However, TruScreemnjoys several advantages over both the traditional methods of cervical cancer
screening and théhree other directtechnology competitors identified in this section.

Competing Technologies

Currently the most sophisticated cervical cancer screening methodologies utilised in both the developed

FYR RSOSt2LIAY3I g2NIR FINB |ff o a AR/ W UISRTANY (KB
TruScreemepresents a step change innovation in cervical cancer screening, creating a new paradigm in
cervical cancer detection.

The main technologies currently employed for cervical screening are the conventional Pamdest
Liquid based Cytology (LBC) {&sPapbased screening programs are effective in high income countries
(HIG. However, health systems in developing countries areeduipped to effectively provide Pap
screening to all women insofar as they are hindel® the challenges of reaching target populations,
carrying out appropriate testing, providing follow up care and treating wdtheFhe results from
several clinical trials completed so far, as illustrated in Table 7, confirnTto&creerhas significarly
better sensitivity as compared to both the Pap Smear and LBC in developed and developing countries.

Table 7- TruScreencompared to LBC and Pap Sméktean Clinical Trial Performance)

Sensitivity Specificity Sensitivity Specificity

TruScreen 79.60% 78.16% TruScreen 76.31% 77.65%

LBC 68.15% 92.12% Pap Smear 69.00% 62.88%

Source: Own clinical trials (See Appe8jlix

Human papillomavirus DNA (HPV DNA) testing and visual inspection with 3% / 5% acetic acid (VIA) offer
new options for testingTable8 below highlights a comparative assessment of the different technologies in
use in terms of sensitivity, specificity, test timing, cost, people specialization and remote field applicability.

“°iquidthased cytology (LBC) relies on a fluid medium to preserve collected cervical cells. It is widely used in the develofen aidpleit is
recommended that liquicbased cytology is used as the primary means of processing samples in the cervical screening programme in England and
Wales. However, there is mixed evidence on the improvement in sensitivity as compared to Pap, with deoseerdnfirming sensitivity to be as

good and may be better than Pap. (Source: Guidance on the use oftlasgd cytology for cervical screening, 2003, National Institute for Clinical
Excellence)

4 Dzuba et al., 2005; International Agency for ResearcBancer 2005; Moodley et al., 2006
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Table 8 Comparison of competing technologies

Sensitivity Specificity Test timing People and facilities Field applicability Costs
(USD)
Pap test Moderate High Issues with 3 types of personnel Need to transport the <10
(conventional) 53% in 91% 10 96% in LIC  transporting, required43 sample to central lab
HIC; processing and
263‘2;? n analysing slides

(up to several
weeks)results in

loss to recall
Pap test (LBC) No TBD Same as Laboratory facilities Need to transport the  35-50
significant conventional Pap  and highlytrained sample to central lab
difference smear cytologists required
in
sensitivity
to
conventio
nal
cytology.
Visual Moderate Moderate Realg time Subjective analysis, Applicable or field use <10
inspection high 49% to 86% training required
(VIAf* 67% to
79%°
HPV DNA High Moderate Delays in Laboratory facilities Need to transportthe  35-50
66% to 61% to 94% transporting, and highly trained  sample to central lab
84% processing and personnel required

analysing tests

TruScreencompares favourably across the different technologies based on the profiles highlighted
above.

The drawbacks associated with conventional Pap smear still existheithBC test’® Furthermore, he
impact of LBC on cancer incidence and mortality remamsbé established, as does its cost
effectiveness. LBC is more expensive thhe conventional Pap test and requires additional

2 CIN: CervicdhtraepithelialNeoplasia, (CIN2) and CIN 3; Asia Pacific J Cancer Preview, 1870899
(Almonte et al., 2007; Cuzick et al., 2006; Sankaranarayanan et al., 2004b; Sarian et al., 2005)

A doctor or nurse who collects cells by sampling the transformation zone (TZ) and prepares and fixes
the smear; (2) cytotechnicians who process, stain, and read smears; and (3) a cytopathologist who is
responsible for supervision and final reporting.

*Visual inspection with acetic acid (VIA) involves swabbing the cervix with a 3% to 5% acetic acid
(vinegar) solution before visual examination with a strong light source. The application of acetic acid
causes precancerous lesions to temporarily turn whatlgwing the health care provider to determine
whether precancerous lesions are present.

**Data Source: A critical assessment of screening methods for cervical neoplasia, International Journal of
Gynaecology and Obstetrics (2005)89,134

“*6 One of the mai limitations of Pap is the subjective nature of the tesit is dependent on individual
interpretation. Additionally, due to the observed low sensitivity (the ability of the test to correctly
identify positive cases) of cytology, frequent rescreeningrgane, three or five years is key to the
effectiveness of Pap programs. This further increases the costs and challenges for developing countries.
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instrumentation to prepare the smears. It is not feasible to implement LBC in mosteknurce
environments.

While VIA is the mly technology that is suitable for field use, assuring the quality of visual screening
methods in field conditions can be a significant challenge. Close monitoring epdsisivity and
diseasedetection rates, as well as periodic retraining is diffitolachieve in developing countries.

It is well established that cervical neoplasia is caused by persistent infection with certain oncogenic
types of HPV. This knowledge has led to the evaluation of HPV testing as a screening tool. Altheugh HPV
DNA testingperforms well when compared with other screening tests, commercially availableDiNRY

tests such as Hybrid Capture 2 (QIAGEN hre)elatively expensive, complex and interpretation
requires up to 7 hours to complete. These factors combined with tladlertges in collecting specimens,

limit the applicability of the currently marketed test in developing countries.

Even if an affordable HPV test is developed for common use in developing countries, it still does not
eliminate the need for cervical cancecreening programmesespecially considering the limitation of
HPV testing in younger womgwho have a relatively high incidence of HPV compared to the general
population but who in most cases will sedfigressthe infection. Thus the clinical significance of a
positive HPV test for these women is diminishad.a result of cost considerations and age restrictions,
the HPV vaccine is unlikely to be widely used in developing countries in the foreseeable fhdure a

any event, the administering of the vaccine does not obviate the need for regular screenings.

TruScreeriills the void in developing countries where there is an unmet need for new technology that
can overcome the limitations of existing technologiesmely.

1 Subjective rather than objective assessment
1 High personnel and infrastructure costsd
1 Delayed results which often results in loss of patient contact

At the same time, in developed countries it can be used as an adjunct to cytology int@idgsrove
sensitivity.

In summary the cumulative comparisons dfruScreeragainst Pap tests, visual inspection and HPV
testing show thafTruScreewffers a distinct advantage over competing methods of cervical screening.

Competitor Analysis

Inthe Boar@2 & 2 LTkugckediy the only commercially available technology in the worldcienvical
cancer detection that uses both optical and electrical measurements in parallel to assist in making a
determination regarding the presence of abnormal cells.his tegard, there are no direct competing
products.

LuViva

OverviewLuVivaAdvanced Cervical Scan, under development by Guided Therapeutics, is designed as a
norn-invasive test to improve the early detection of cervical -pamcers. Itis designed for use with
women who have undergone initial screening and are called back for follow up with a colposcopy
examination.

Current and future developments
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The devicaises light to detect both physical and chemical changes in tissue that mayatkens of
cervical disease. Thgoard understands that thigroduct is currently undergoing clinical triddsit has
not yet been successful in its application for FDA apprdValScreen is not applying for FDA approval
as the United States is not oneair target markets.)

Guided Therapeutics is also developing a-myasive test for the early detection of oesophageal cancer
using this technology platform.

Zilico
Overview

Zilico Ltd. is a spiaff from the University of Sheffiel&ilicowasincorporated in 2006 and is currently
developing diagnostic products that use the electrical impedance spectroscopy (EIS) technique to detect
neoplasia (malignant cells) in real time. The primary clinical focus is within the cervical cancer diagnostic
pathway.

It currently has twocervical diseas@roducts under development: ZedScan |, whitcHate 2013 was
launchedas an adjunct to colposcopy, not as a primary screening deanceAPX 200.

ZedScan is aimed ateferral patients for biopsgfter initial screening has taken place to help make
targeted biopsiesand isprimarily targeting European countrief\s far as the Board is aware, Zilias
conducted few clinical triaf&

APX 200: Thiis a screening device for cervical cancer using the EIS technology to provitimeeal
results. Howeverit is currently under development artie Board believes that will take considerable
time before it can enter the market.

The Board understandhat Zilicois looking to extend the application of the EIS technology for oral
cancer detection. It has done some preliminary studies that demonstrate proof of concept and is
planning to develop another device that is suitable for use in the mouth.

Ziiceha &SO2yR LINRPRdAzOG 't- wnn O02dxZ R 0S5 téodifthet RSNBR
clinical trials support its efficacy. Given that the product is currently in early stages of development,
TruScreerconsiders thait is anticipated to take betweae 3 and 5 years before the product can be in a
position to be commercialized'ruScreenhas the earlynover advantage in this space, which is a key
advantage considering the substantial time lag and expenditure required between those products in the
conceptualisation phas@andthose in commercialisation phase.

SDM

SDM¢ Systema Technologico De Monteriigsya spi off business unit of thdecnoldgico de Monterrey
Universitywhichfocuseson the developmenbf technologies in the Medical devices sector.

The Board understands that SDlcurrently in the prototype and early clinicdtials of an Opte
electrical device for the screening of cervical cantefruScree@ a 2 LJA yrdnmiy severalyears
awayfrom the possiblecommercialisatiorof its device.

*" Clinical trigs on population of 429 women wemdnducted in 2011 across three hospitals in the UK
and Irebnd
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HPV DNA Testing

Overview

HPV stands for Human Papillomavirus, a common virus that affects both males and females, passed
from person to person through sexual contact. HPV can stay in the body, causing changes to cells that
can lead to HPY¥elated cancers and disease in males and females. Different types of HPV can affect
different parts of the body, and some types are more harmful than others. HPV cancaacses of the

head and neckpenile, anal, cervical, vulval and vaginal cancers, as wgbratal warts. However, just
having & HPV infection does not mean that a patient will go on to develop cervical cakamtding to

the Australian Government Department of Healtbur out of five people will haveraHPV infection at

some point in theitives.

Several companies, including Roche and Qiagen, have developed tests for identifying the presence in
cervical samples of various strains of HRbche'sCobasHPV Test is a qualitative multiplex assay that
provides specific genotyping infoation for two of the HPV Typerost commonly associated with
cervical cancer, HPV typ&6é and 18, while concurrently detecting another 12 highk HPV types in a
pooled result. This test has recently, in April 2014, been approved by the US FDA for useiraarg p
screening method for the detection of cervical cancer in women 25 years plus.

The Board desnot view this test, or other HPV DNA tesds direct competitors to TruScreen for
several reasonsTruScreen is a real time test providing an immediateesting result but HPV DNA
tests need to be sent away for analysis and the patient called back for the reporting of

results. TruScreen requires no laboratory infrastructure, but HPV DNA requires both a laboratory
infrastructure and trained laboratory tediicians to deliver a resulin addition,asHPV DNA does not
look at cell changes, but rather the mere presence of a precursor HPV infecpositive HPV DNA test
must be followed by a Pap Smearcolposcopy to determine whether or not the patientaally has

any disease, which adds to the cost. Many of théB&infections wouldspontaneously resolve without
ever progressing to cervical cancer.

Thus in TruScre&ntarget markets (which does not include the USA), HPV DNA does not have the
advantage®f TruScreen, which is a real time test requiring no investment in laboratory infrastructure.

TruScreedvantage

The Board believes thah developing countriesTruScreeris a dramatically more scalable and cost

effective solution than eitheof the Papcytology method, while its performance exceeds the beasit

these tests (the LBC, in terms of sensitiityMoreover, given the fact thatruScreeris real time, it
SAYAFTAOI yif BosshdBIBOSd INKS Sé 2 F bidddvarage/iccuntriesyw®h G KA & 7
large proportions of rural populaticaf®

“ A woman must generally make three or more separate clinic visits, first to be tested; then to learn the
results; and where applicable, to receive further testing, diagnosis, or treatment. Even in countries
where such services are available, some wanface challenges related to transport, clinic hours,
expenses and child care demands. In-l@source settings the time and cost involved with multiple
visits, combined with low levels of awareness of the benefits of screening and other cultural éssues,
represent major barriers to accessing preventive health services
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BOARD OF DIRECTORS, SENIOR EXECUTIVES AND ADVISERS

Directors

TruScreerhasfour non-executive directorsThe directors offruScreerare Robert Huntey Christopher
Horn,Sean Joycand Tim Preston

The addresses of the directors are provided in the Directory toQtsslosure Document.

A brief biography for each of the directors is provided betowl their interests are detailedn pages B
and 77 of this document

Robert Hunter

Mr Hunter has beer a significant investor in th€ruScreerintellectual property and business operations
over a 20 year period. Mr Huntdras invaluable knowledgef TruScreels commercial operations
including Sales and Marketing, Production, Regulatory and FinanciairRarice

Mr Hunter is aCommerce graduate anBellow of the Institute of Chartered Accountants in Australia
GAGK op &SI NRa ddzs kyréntlydthe Prindipal NibreS yyiad & Coa Chartered
Accounting and Corporate Advisory Practice bdaeslydney.

Mr Hunter has past experience ashan-executiveDirector and Chairman of numerous public and
private companiegincludingPLTLtd (PLT)and Plus SMS L{#PLS)He isinvolved in a broad range of
business activities including property, financsgrvices, retailing, telecommunications, #é&chnology
and funds management.

Mr Hunter hasalso held honorary roles in a number of charitable, educational and sporting
organisations over a 20 year period.

Christopher Horn

Mr Horn has been involved witTruScreerfor a humber of years and has acquired a good working
knowledge of the management operationsTauScreen

He is a Commerce graduate from the University of New South Wales and a Fellow of the Institute of
Chartered Accountants in Australia. He has in excess & @0 NginGss experiencéncluding 20 years

as a Partner of KPMG, and its predecessor firmsadted in a number of management roles, including
National CFO.

Mr Horn is a director of a number of private companidsgtralia, Latin America and China) involved in

a broad range of business adties including corporate advisory, financial serviceledommunications,
bio-technology and funds management.
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Sean Joyce

Mw2@d0OS Aa | O2NLR2NIGS FyR O2YYSNDAIE fFg&8SN gAGK
Heholds a Bachelor of Arts and a Bachelor of Laws (Honours) from Auckland University

Mr Joyceis currently the principal of Corporate Counsel, a legal firm based in Aucklandspkichlises
in the corporate/commercial sector with a particular focus on the capital markets and securitieg laws
regulatory compliance, fund raising anderfngs ofvarious types o$ecurities in New Zealand.

HeKl & 0SSy Ay@2ft @SR Ay | fFNBS ydzYoSNI 2F Lt hQas NB
Australia. Mr Joycds an accredited NZX Sponsmdacted as the NZX sponsor for the listingsofikk

Media Limited on the NZAX market in 20Hgis anon-executivedirector of listed companies Orion

Minerals Group Limited, VMob Group LimitédiZF Group Limiteahd SeaDragon LimiteNZF Group

Limited (NZF) is currently listed on the Main Board ismdecurities are currently suspended from

trading pending the decision from the stakeholders and Board of NZF as to whether NZF should be

wound up, or whether NZF should undertake a capital and operational restructure.

Mr Joyceis also a nowexecutivedirector of privately heldFinance Direct Limited, an Auckland based
finance companyndhe isa member of theNew Zealandinstitute of Directors.

Tim Preston

Mr. Preston is currently a professional director and former stock broker who has held senior and
executive roles at several large New Zealand investment firms and brokerages.

1S KFra 20SNJon &@SINBEQ SELISNASYOS Ia Ly lylLfeadgz |
Christchurch in 1980 and became a partner in a private brokeragelfiere in 1986. He then took up a

NEES Fta alylr3aAay3a 5ANBOG2NI 2F | b YaasdSetiodZKdonat JB y ! dzO
Wereand in 1999, joined ASB Bank to set up and establish its highly successful internet broking firm. He

was Managing Bector of ASB Securities since its inception until 2007 and was as an NZX Full Individual
Member for 20 years.

Mr Preston was a founding member of NZX Discipline, a founding member of the Securities Industry
Association (SIA), a Certified Finance anddtment Professional (CFIP) and is currently a director of a

number of private and public New Zealand compartitsis a member of thHew Zealandnstitute of
5ANBOG2NE YR g1 & | F2dzy RAy 3 LI NI A OA LIMyRiestdny ! dzO1 f
is an independent director of SeaDragon Limited.

Executive Team
Martin Dillon - Chief Executive Officer

Mr Dillon studied Law at Sydney University avidrketingat Edinburgh Business School and external
studiesin Marketing for Women

Hewas prevously responsible for the development 6fNHz{ O MiBaSoprtndercialization and global

roll out of the distribution network. As a previous Chair of the TruScreen operations comnhittee
Dillon has a good working knowledge of the production of the preidand its development and
registration processes. He knows and has a working relationship with other TruScreen specialists
mentioned below, and key contacts in target markets, particularly China and Korea.
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a NJ 5 Apfarticlgf x@ertise is in Sales alidrketing of2 2 Y Sy Q & prodSctsihcluding products
for femalecontracepton, primary dysmenorrhoea, cervical cancer and sexually transmitted infections

Mr Dillon is the brother of Ben Dillon, thiermer CEO of the previous owner of the TruScreen
technology PLTwhenit entered into administration.

Mr Dillon has held honorary roles for the Australian Defence Department, the Australian Olympic
Committee and Surf Life Saving.

Dr Jerry Tan General Managec, International Business Development

Dr Tan holds an Australian degree as a Master of Commerce and is a q@lifi@elcologistrom China.
Naturally he is fluent in English and Mandarin. Dr Tan has extensive knowledgeTofiSweerproduct

and has ben involved in establishing the market in China, including, identification of distributors,
product registration, market evaluation, and the conduct of clinical trials.

In addition to his overall role as General Manager CommerEial,Tan heas up the TruScreen
operations in East Asimcluding China, the Philippines and South Korea.

Paul Curran General Manager OperationsProduct Quality Assurance, Licensing and Accreditation

Mr Curran has a Bachelor of Science, specializing in all arededi€al device licensingncluding
Quality Assurance for New Product Development, Technical File developmenfualitdand Risk
Assessment. He is an expert in the fields of Healthcare Compliance and the control of manufacturing,
including subcontractorgpr the delivery of a quality assured product on time.

Mr Curran has been involved with th&ruScreenproduct for many years and is responsidtar
manufacturing, research and development, registratiang quality assurance.

Dr Wan Zhenyu, PhQ Manager, Science and Technology

Dr Wan has a PhD from the University of New South Wales and a Bachelor of Engineering.

CtdzsSyid Ay 9y3ItAaK | yR al yRIlobshtgstandscolitrot tecyimldgmd® E LIS NI A
instrumentation, photovoltaics, heavy atal sputtering, machine learning software and stochastic

process and probability.

Dr Wan is currently studying a Masters in Quantitative Finance at the University of Technology, Sydney.

R & D Steering Committee

TruScreerhas engaged a network @iternaltechnical and medical speciabstith relevant expertise

and a proven product development track record to further develop TheScreerproduct and deliver

commercially ready variantsncluding the miniaturization of the productKey team members have
particular experience in the develognt andmanufacture othe currentTruScreerproduct.

This team has expertise in: optical hardware, firmware and software; electronic and electrical hardware,

firmware and software; machine learning software and alfpon development; medical device
industrial designand medical sciencéncludinggynaecologygynaecologioncology and colposcopy.
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Chairman

Dr John Blakemore, PhD, MSc, BSc, Post Doc Nuclear Technology, CMC, CPEng, FAIM, FIEAust, FAICD,
QSA

Aformer president of the Manufacturing Society of AustralbeBlakemore is a Certified Professional
Engineer (Aust and UK), a Certified Management Consultant and a Certified Quality Management
Consultant5 NJ . £ 1 SY2NB KI & 2 O BahifactoringgeBgindeking, ar®iiaddS NA Sy O S
consultant has delivered over 844 reports for over 400 companies in 15 countries.

For six yeardDr Blakemoreserved as a Research and Development Advisor to the Australian
Government.He has authored several books gmality and manufacturing and received numerous
awards and prizes.

Dr Blakemore was awarded the "Distinguished Service Award in Industrial Engineering and Operations
Management" in January 2054 the InternationalConferenceof Industrial Engineering an@perations
Management

As well as being the recipient of The International Nickel FellowBhiBJakemoravas recognized by
the Australian Institution of Engineers as being amongst the top 10 Engineers in Australia for
Engineering expertise for his commtions to reengineering businesses attte development and
commercialigtion of new products and processes.

Corporate Advisor
Jason Horn

Mr Horn has been involved witfruScreerior a number of years and h#sd an advisorjteam in the UK
providingresearch due diligence andefinement of the global business stratefpr TruScreenHe has

also been assisting with the negotiations for the distribution of the product in the Philippines and
developed and maintains the financial forecasting mddethe business

Mr Horn is based in London, is a Commerce Graduptalified as an Australian Chartered Accountant
and as a member of the Chartered Institute for Securities & Investmenti@JliKensed as an authorized
individual under the FSA CF30 designation.

aNJ 1 2Ny KFa Ay SEOS&aa 2F wmp @S leNdotos Hstexj@iehcE y OS
encompassesarranging equity placemesf investmentsand franchise agreementsy a number of
prominent emerging market. He also has significant expertise in the fiefdAssetManagement and
Investment Banikg.

Mr Horn is the son dfir Chrigopher Horn, aNon-ExecutiveDirector of TruSeen.

Legal Advisog International Law
Adjunct ProfessoAlan E. Bennett LLM (Hons)

Mr Bennett has for 11 years been the Principal of Alan Bennett Legal, and specialises in WTO dispute
resolution, International Trade Barrier remedies and International Import and Export Law. He has also,
for the past 16 yearseen an Adjunct Professor at Sydney Univetsgipst Graduate Faculty of
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Law. Mr Bennettgained his Masters Degree with first class honours from the University of Technology,
Sydneyand prior to establishing Alan Bennett Legeds the bunding partner at KPMG Legal. Before
that, he was a partner at Baker and Mckenzidr Bennetthas written a number of texts including "The
Guide to the Australi@nited States Free Trade Agreement" aithe Guide to Risk Management in
Imports/Exports".

Asa member of the IMF legal team based in Washingtonhe@as written Import and Export law and
policy for countries seeking legal drafting and policy assistance from the IMF.

a NJ . S yeyperiisé ivdlves assisting major United States and EUlimpbrting into the Asian
region to identify trade barriers and consider available options.

Medical Advisory Board

¢t KS ¢ NUzf ONBSY aSRAOIt ! ROA&2NE .21 NRQa NRfS Aa ;:
clinical, scientific and medicamatters. This includes the review of clinical trials, monitoring
developments in the screening, diagnosis and treatment of cervical cancer, advisingeenirsg and

referral paradigms and patient management protocols. In addition, the Medical Advieard Bdvise

on additional applications of the existing TruScréechnology and any other technologies that may be

of interest to TruScreen.

Chairman
Clinical Advisory Professor ofGynaecology
Professor Neville Hacker AM

The TruScreenMedical Advisory &ard is led by Professor Neville Hacker ,AMrole that he has
maintained for approximately 10 year®rofessor Hacker is the director of ttynaecologicaCancer
Centre Royal Hospital for Women in Sydney and Profess@yoBecologicaDncology at the biversity

of New South Wales. He éspastPresident of the Society of Pelvic Surgeons. He is a past President of
the InternationalGynaecologicaCancer Society, former Chairman of the Oncology Committee of the
RANZCOG, and a former Chairman of Examioeynaecologi©ncology, RANZCOG.

Colonel (DrMichael J. Campion, RAAMCStIKM, KCHSKLJ.

Dr Campion ia Senior Staff Specialist and Hedidhe Pre Invasive Clinic at the Gynaecological Cancer
Centre of the Royal Hospital for Women in Sydney. He has over 30 years of experience as a qualified
medical practitioner and over 20 years of experieas an expert colposcopidin addition, Dr Campion

is theDirector, Health Services Army Reserastern Regiofor the Royal Australian Army Medical
Corps ands both a Board member ardational Hospitaller, St John Ambulance, AustrdliaCampion

has written numerous peer reviewgghpers and chapters on cervical cancer, including papers on
TruScreen.

Dr Elvira Bardon MPFRACGP

Dr Bardorhas been the principal of a multidisciplinary private women's health clinic for the last 10 years

including a consultant colposcopy clifiic.addition to this workshe also participates as a research

medical officer at the Barbara Gross Research UniteaRoyal Hospitdbr Womenandis a VMO

(Sexual Assault Roster) at Royal Prince Alfred Hodpit8lardons also a conjoint lecturer at Newcastle

University and a senior examiner for the Royal Australian College of General Practitbn&ardon

has been for 20 years clinician at the Sydney Menopause Centre atRlogal Hospitaior Women in

Randwick, NSWand is a member of both the Australasian and International Menopause Societies.
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Advisers

Share Registrar

The Share Registrar foruScreerisLink Market Servicdsmited.

Auditors

The auditors off ruScreerare BDO Auckland.

Solicitors

The General Solicitor of Truscreen is Sean Joyce, Corporate Counsel, of Auckland.
The Patent Attorney of Truscreen is Spruson and Ferguson, of Sydney.

The Inernational Law Solicitor of Truscreen is Alan Bennett, of Sydney.
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ACTIVITIES AND RISKS

Principal activities

Details regarding the principal activities carried on by TruScreen, and the duration of the performance of
those actiities are provided in the preceding sections of this Disclosure Document.

Principal business risks

The future operational and financial performance of TruScreen and its Shares may be affected by a
number of risk factors which are set out below. Although tliredors have in place risk management
strategies to counter most of these risks where possible, the Directors cannot give any guarantee or
assurance that the strategies in place will fully mitigate or remove the risks.

Early stage and speculative natuod the TruScreen Business

The TruScreen business is an early stage business. The TruScreen business is not the subject of any fixed
term contractual arrangements at this time and there are no guaranteed recurring regular income
streams for the TruScreenubiness. Because limited historical information is available on our
revenue trends and operations for our cancer detection programs it is difficult to evaluate our
business. Our prospects must be considered in light of the substantiaksipiesises, uncertainties and
difficulties encountered by entrants into the medical device industry, which is characterised by
increasing intense competition and a high failure rate.

As a new businessve have a minimal history of salewith the audited @counts (see page 1p6
disclosing sales of $19,333 to March 31, 2044d therefore we currently operate at a loss. Our
operating losses may continue as we continue to expend resources to commercialise our current
products, complete development of our futl products, obtain regulatory clearances or approvals, and
expand our marketing, sales, manufacturing and finanapabilites. The further development and
commercialisation of our products will require substantial development, regulatory, sales and
marketing, manufacturing and other expenditures. We have only generated limited reveoudate

from product sales.

Cash flow

There is a risk that TruScreen may not have the funding to implement its businese fhare are
significant cosbver runs incured bythe companyin the execution of its business plan.

We may require substantial additional capital to commercialise our current products and to develop
new products, including completing new product testing and clinical trials, obtaaimgquired
regulatory approvals and clearances, scaling up manufacturing, and marketing our products into
particular jurisdictions. We have currently financed our operations though the issue of new capital. We
believe funds on hand as of the release datehis document, along with funds from contracts, grants
and collaborative arrangements with new partners, will be sufficient to support planned operations
through to the end of Quarter 2, 2016, but may not be sufficient to fund our planned operatichg to
point of commercial introduction of a future miniaturised TruScreen cervical cancer screening device or
other applications of that device. Any failure to achieve adequate funding in a timely fashion would
delay our development programs and could leaacabandonment of one or more of our development
initiatives.
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At this stagethe board does not expect tandertakeany further capital raising but will review this
position on an ongoing basi$o the extent we cannot obtain additional funding, our ipilo contirue

to further develop TruScreeand to introduce additional products to market will be limited. Further,
financing our operations through the public or private sale of debt or equity may involve restrictive
covenants or other provisions that could limit how we conduct our busine$mamceour operations.
Financing our operations through collaborative arrangements generally means that the obligations of
the collaborative partner to fund our expenditures are largely discretionary and depend on a number of
factors, including our abilityotmeet specified milestones in the development and testing of the relevant
product. We may not be able to meet these milestones, or the collaborative partner may not continue
to fund our expenditures.

Competition

TruScreen competes with numerous othervdpers and suppliers of Cervical Cancer screening
product offerings and services, and the barriers to entry for more competition are not prohibitive.
Competition from other service providers is significant and changes in the composition and extent of
competitors has the potential to present opportunities, d8dNJ A Y LI OlG 2y ¢ NHz{ ONBSy Qa
profitability.

TruScreen is susceptible to being overtaken by other more established and larger organisations if they
aggressively expand and integrate neghnologies.

Furthermore, our competitors may succeed in developing, before we fully commercialise our products,
devices and technologies that permit more efficient, less expensiMeinvasiveor less invasive cancer
detection. It is also possiblédt one or more pharmaceutical or other health care companies will
develop therapeutic drugs, treatments or other products that will substantially reduce the prevalence of
cancers or otherwise render our products obsolete.

Unsuccessful Marketing
We may no be able to generate sufficient sales revenues to sustain our growth and strategy plans.

TruScreen sets annual growth targets which are reviewed regularly in the light of prevailing market
conditions. Despite the best endeavours of TruScreen and tribdi®rs, it is possible, however, that

¢ NHz{ ONBSYyQa AyAGAFGA®SA G2 YINLSG Ada 2FFSNAYIA
have an adverse impact on the financial position and performance of TruScreen.

e

Our cervical cancer screeniagtivities have been financed to date through direct investment. Bringing
this product to market is the main focus of our business. In order to complete future product
development and prepare for marketing of the cervical cancer screening produdtioadd capital may

be needed. We need to complete the regulatory filing processes for our cervical cancer screening
product and obtain capital investment for future product development and launch.

Because our products, which use different technology pplyatechnology in different ways than other
medical devices, are or will be new to the market, we may not be successful in launching our products
and our operations and growth would be adversely affected.

Our products are based on new methods of canoeeening. If our products do not achieve significant
market acceptance, our sales will be limited and our financial condition may suffer. Physicians and
individuals may not recommend or use our products unless they determine that these products are an
attractive alternative to current tests that have a long history of safe and effective use.
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To date, our products have been used by only a limited number of people, and the lack of recent
independent studies limits the ability of doctors or consumersdmpare our products to conventional
products.

If we are unable to compete effectively in the highly competitive medical device industry, our future
growth and operating results will suffer. The medical device industry in general and the markets in
which we expect to offer products in particular, are intensely competitive. Many of our competitors
have substantially greater financial, research, technical, manufacturing, marketing and distribution
resources than we do and have greater name recognition angthier operating histories in the health

care industry. We may not be able to effectively compete against these and other competitors. A
number of competitors are currently marketing traditional laboratdngysed tests for cervical cancer
screening and dignosis. These tests are widely accepted in the health care industry and have a long
history of accurate and effective use. Further, if our products are not available at competitive prices,
health care administrators who are subject to increasing presstregduce costs may not elect to
purchase them. Also, a number of companies have announced that they are developing, or have
introduced, products that permit noinvasive and less invasive cancer detection. Accordingly,
competition in this area is expeatdo increase.

Reliance orDistributors

¢ NHz{f ONBSy Qa O2 Y Yd NI Histrbutols 20Rabtfas theBafehtSar registration and to

create the sales of the product in their respective territories. Should the distributors fail to meet those
agreedtargets or to achievéhe product registration thet Ntdz{ ONBSy Qa F2NB Ol ada oAf
cash flows will be negatively impactet.y’ | RRAGAZ2Y > ¢ NUzf ONBSy Qa RAA&(
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result in a loss of reputation for TruScreen in that market, and a subsequent loss of sales.

8=

Delayed Regulatory Approvals

The design, manufacturing, labelling, distition and marketing of medical device products are subject
to extensive and rigorous government regulation, which can be expensive and uncertain and can cause
lengthy delays before we can begin selling our products.

TruScreen has forecast regulatory apats basedn its own knowledge of the regulatory approval
systems and the information provided by its distributors and intended distributors. However, if the
regulatory approvals are delayed due to unforeseen circumstatiiesnay have an adverse impaah

the financial position and performance of TruScreen.

C2NJ SEIFYLX ST Ay [/ KAYlFS GKS /Cc51 Qa | Olazya O2dzZ R F
would adversely affect our growth and strategy plans. We cannot be sure that:

9 we or any coliborative partner will make timely filings with the CFDA;

1 the CFDA will act favourably or quickly on these submissions;

1 we will not be required to submit additional information or perform additional clinical studies;
or

91 other significant difficulties andasts will not be encountered to obtain CFDA clearance or
approval.

The CFDA may impose strict labelling or other requirements as a condition of its clearance or approval,
any of which could limit our ability to market our products. Further, if we wislmadify a product
after CFDA approval including changes in indications or other modifications that could affect safety
and efficacy, additional clearances or approvadsild be required from the CFDA.
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Any request by the CFDA for additional data any requirement by the CFDA that we conduct
additional clinical studies, could result in a significant delay in bringing our products to market and
substantial additional research and other expenditures. Similarly, any labelling or other conditions or
restrictions imposed by the CFDA could hinder our ability to effectively market our products in China.

Any of the above actions by the CFDA could delay or prevent altogether our ability to market and
distribute our products. Further, there may be new @Hiwlicies or changes in CFDA policies that could
be adverse to us.

In other foreign countries, including European countries, we are also subject to government regulation,
which could delay or prevent our ability to sell our products in those jurisdigtiolm order for us to
market our products in some other international jurisdictions, we and our distributors and agents must
obtain required regulatory registrations or approvals. We must also comply with extensive regulations
regarding safety, efficacynd quality in those jurisdictions. We may not be able to obtain the required
regulatory registrations or approvals, or we may be required to incur significant costs in obtaining or
maintaining any regulatory registrations or approvals we receive. Del@jsaming any registrations or
approvals required for marketing our products, failure to receive these registrations or approvals, or
future loss of previously obtained registrations or approvals would limit our ability to sell our products
internationaly. For example, international regulatory bodies have adopted various regulations
governing product standards, packaging requirements, labelling requirements, import restrictions,
tariff regulations, duties and tax requirements. Thesgulations vary from country to country. In
order to sell our products in Europe, we must maintain ISO 13485 certification and the CE mark, which is
an international symbol of quality and compliance with applicable European medical device directives.
Failire to maintain ISO 13485 certification thre CE mark or other international regulatory approvals
would prevent us from selling in some countries.

Even if we obtain clearance or approval to sell our products, we are subject to ongoing requirements
and irspections that could lead to the restriction, suspension or revocation of our clearance.

We, as well as any potential collaborative partners, will be required to adhere to applicable regulations
regarding good manufacturing practice, which include testingpntrol, and documentation
requirements. Ongoing compliance with good manufacturing practice and other applicable regulatory
requirements will be strictly enforced in many foreign countries through periodic inspections by
central and provincial ageres, including the CFDA, and in other international jurisdictions by
comparable agencies. Failure to comply with these regulatory requirements could result in, among
other things, warning letters, fines, injunctions, civil penalties, recall @useiof products, total or
partial suspension of production, failure to obtain premarket clearance or premarket approval for
devices, withdrawal of approvals previously obtained, and criminal prosecution. The restriction,
suspension or revocation of gelatory approvals or any other failure to comply with regulatory
requirements would limit our ability to operate and could increase our costs.

Third Party Reimbursement

In many countries, sales of medical products are dependent, in part, on the abitibopsumers of these
products to obtain reimbursement for all or a portion of their cost from thpaity entities, such as
government and private insurance plans.

Reimbursement and health care payment systems in international markets vary significacthyritry
and include both governmergponsored health care and private insurance.

We may not be able to obtain approvals for reimbursement from these internationalparty entities
in a timely manner, if at all. Any failure to receive internatioméinbursement approvals could have an
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adverse effect on market acceptance of our products in the international markets in which approvals are
sought.

Any inability of patients, hospitals, physicians and other users of our products to obtain sufficient
reimbursement from thireparty entities for our products, or adverse changes in relevant governmental
policies or the policies of private thigharty entities regarding reimbursement for these products, could
limit our ability to sell our products on a competitive basis.

We are unable to predict what changes will be made in the reimbursement methods used bpdhiyd
entities. Moreover, thirdparty entities are increasingly challenging the prices charged for medical
products and services, and some health care providers are gradually adopting a managed care system in
which the providers contract to provide comprehensive health care services for actiseger person.
Patients, hospitals and physicians may not be able to justify the use of our products by the attendant
cost savings and clinical benefits that we believe will be derived from the use of our products, and
therefore may not be able to obtaithird-party reimbursement.

Intellectual Property

Our success depends in large part upon our ability to establish and maintain the proprietary nature of
our technology through the patent process, as well as our ability to license from otherdspateh
patent applications necessary to develop our products. If any of our patents are successfully
challenged, invalidated or circumvented, or our right or ability to manufacture our products was to be
limited, our ability to continue to manufagte and market our products could be adversely affected. In
addition to patents, we rely on trade secrets and proprietary kdwmw, which we seek to protect, in

part, through confidentiality and proprietary information agreements. The other parties tsethe
agreements may breach these provisions, and we may not have adequate remedies for any breach.
Additionally, our trade secrets could otherwise become known to or be independently developed by
competitors.

As of the date of this document, we have beesuid, or have rights to 4 key patents and patents
pending. One or more of the patents we hold for our cervical cancer screening products may be
successfully challenged, invalidated or circumvented, or we may otherwise be unable to rely on these
patents. hese risks are also present for the process we use or will use for manufacturing our products.
In addition, our competitors, many of whom have substantial resources and have made substantial
investments in competing technologies, may apply for and obtatergs that prevent, limit or interfere

with our ability to make, use and sell our products.

The medical device industry has been characterised by extensive litigation regarding patents and other
intellectual property rights.

The defence and prosecutionf intellectual property suits and related legal and administrative
proceedings are both costly and time consuming. Moreover, we may need to litigate to enforce our
patents, to protect our trade secrets or kndwow, or to determine the enforceability, sce@nd validity
of the proprietary rights of others. Any litigation or interference proceedings involving us may require us
to incur substantial legal and other fees and expenses and may require some of our employees to
devote all or a substantial portiorf their time to the proceedings.
An adverse determination in the proceedings could subject us to significant liabilities to third parties,
require us to seek licenses from third parties or prevent us from selling our products in some or all
markets. We mg not be able to reach a satisfactory settlement of any dispute by licensing necessary
patents or other intellectual property. Even if we reached a settlement, the settlement process may be
expensive and time consuming, and the terms of the settlement negyire us to pay substantial
royalties.
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An adverse determination in a judicial or administrative proceeding or the failure to obtain a necessary
license could prevent us from manufacturing and selling our products.

Manufacturing Risk

We do not have thén house manufacturing experience that would enable us to make products in the
volumes that would be necessary for us to achieve significant commercial sales, and wa ogly
suppliers. In addition, we may not be able to maintain and expand our religlffieient, full scale
manufacturing at commercially reasonable costs in a timely fashion. Difficulties we encounter in
manufacturing scalep, or our failure to maintain our manufacturing facilities in accordance with good
manufacturing practice regations, international quality standards or other regulatory requirements,
could result in a delay or termination of production. Companies often encounter difficulties in scaling up
production, including problems involving production yield, quality cordral assurance, and shortages

of qualified personnel.

Since we rely on sole source suppliers for several of our product components, any failure of those
suppliers to perform would hurt our operations.

Several of the components used in our products or p&h products are available from only one
supplier, and substitutes for these components may not be obtained easily or would require substantial
modifications to our products. Any significant problem experienced by one of our sole source suppliers
may reslt in a delay or interruption in the supply of components to us until that supplier cures the
problem or an alternative source of the component is located and qualified. Any delay or interruption
would likely lead to a delay or interruption in our manuiang operations. For our products that
require premarket approval, the inclusion of substitute components could require us to qualify the new
supplier with the appropriate government regulatory authorities. Alternatively for our products that
qualify forregulatory approval, the substitute components must meet our product specifications.

Loss of Key Personnel

The Board of TruScreen believes that it has assembled a quality executive team for the current stage the
business is at. TruScreen has spent cmnable time and effort in bringing together key individuals
who have the skills, experience and ability to work together effectively to achieve superior results and
will continue to do so as the needs of the business grows. In the normal course ofdsydingScreen

faces the risk of the loss of one or more of those individuals for a variety of reasons. We face intense
competition for such qualified personnel, many of whom are subject to competing employment offers.
We may not be able to attract and teen key employees when necessary, which would limit our
operations and growth.

This risk is mitigated by the depth of experience of the Board of Directors and by having a team
structure to reduce exposure to any one individual.

Operational Risks

To continue its success TruScreen needs to have effective management and to retain key staff, as
f SFRSNEKALI A& Yy AYLRNIFIYG o60dZAft RAY3I o0f 201 Ay ¢ NHZA

Thus the recruitment of effective people is an important factor for TruScreen.pfip®sed expansion

will require management to ensure all new staff recruited by TruScreen are capable of performing to
¢ NHzf ONBSyQa SEA&GAY3T &l yRINRAOD LylroAaftAade G2 NBC
successful implementation ¢f Ndz{ ONBSy Qa &A0GN}I 6S3IA0O 202S0O00GABSaod
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Debtor Risk

la gAGK ff odzarAySaasSa GKSNB Aa Ffglea | NRa|l GKU
GKS LI evYSyid 2F ¢Niz ONBSyQa Ay@2Aa0S8Saz 2NJ RStl & LI
suffers. In the event that a significant payment for services supplied was unable to be recovered by
TruScreen, this event may have a material adverse effect on the financial performance of TruScreen.

Liability

In the event that there are defects in the prodta supplied by TruScreen, then TruScreen may be
potentially liable for claims from those who may have been adversely affected by such defects in the
products. Such an occurrence may adversely impact upon the financial position and performance of
TruScrea.

Because we operate in an industry with significant product liability risk, and although we have some life
science product liability insurancese may not be specifically insured against all product liability risks
and thus we may be subject to substetclaims against our products.

The development, manufacture and sale of medical products entail significant risks of product liability
claims. We currently have some life science product liability insurance coverage but we may not be
adequately protectd from all liabilities, including any adverse judgments or settlements, we might incur
in connection with the development, clinical testing, manufacture and sale of our products. A successful
product liability claim or series of claims brought againsthas tesult in an adverse judgment against or
settlement by us in excess of any insurance coverage could seriously harm our fipasitiah andbr
reputation.

Expansion Risks

There is an element of risk associated with rapid expansion. Managemamntinaand experience
provides TruScreen with a sound base to grow the business and TruScreen intends to invest in expansion
aggressively but progressively to reduce risk exposure.

Exchange Rates

a4 ¢ NHz ONBSYyQa AYUSNYylFraGaAz2zyl € NE@SydzS AyONBlIasSa ¢
¢ NUz{ ONBSyQa SELR&d2NBE (2 &aKAFTHEA Ay F2NBAIYy Odz2NNBy
increase. Consequently, in the event, for example, that New Zealand dollar appreciates against the

foreign currencies of the jurisdiction in which TruScreen trades, then this will impact adversely on the

New Zealand dollar financial performance of the CompaiiyuScreen currentlynvoices in multiple

currercies, includindJnited States Dollars (USD), Australian Dollars (AUD), Chinese Yuan or Renminbi
(RMB) and the Euro (EUR).

General Economic Conditions

The trading and financial performance of TruScreen is influenced by a wide variety of business and
econanic conditions which affect the economy internationallycluding interest rates, exchange rates,

inflation, commaodity prices, government monetary, fiscal and regulatory policies, consumer spending
patterns and changes in business and consumer confidence.

Factors such as inflation, currency fluctuasipimterest rates and the availability of capital, supply and
RSYFYR YR AYRdzaAGNRI f RAANMHzLIGA2Y O2dzZ R AYLI OG 2
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profitability and the market price of its quoted carities. These factors may be beyond the control of
TruScreen.

Director and Executive Influence
TruScreen is significantly influenced by its directors, executive officers and their affiliated entities.

¢ NHz{f ONBSy Qa RANBOG 2 NE Bs afiiliaté&dOndtti thethSengfigialiy dvBeN largey R Sy
proportion of our ordinary shares as at the date of this document. These shareholders, acting together,

would be able to exert significant influence on substantially all matters requiring approval by

¢ NHz{f ONBSyQa akKlINBK2f RSNEZX Ay Of dzRA y 3 0KS St SOG
other business transactions.

No Share Trading History

TruScreen has no history of trading on the NZAX and therefore no base line informatielp forddict
the amount of tradingn ¢ Ntz{f ONB Sy Qa &Kl NBa o

TruScreen shares may be thinly traded, meaning that the number of persons interested in purchasing
TruScreen shares at or near ask prices at any given time may be relatively smallextistent. his
situation is attributable to a number of factors, including:

1 TruScreen is a small company that is relatively unknown to stock analysts, stock brokers,
institutional investors and others in the investment community that generate or influence sales
volume;

9 stock analysts, stock brokers and institutional investors may beavigkse and be reluctant to
follow a company such as TruScreen that faces substantial doubt about its ability to continue as
a going concern or to purchase or recommend the purchafseur shares until such time as
TruScreen bemmes more viable.

l'a | O02yaSljdsSyO0Ss ¢ NHz ONBSyQa ai201 LINAROS Yire y
may be periods of several days or more when trading activity in TruScreen shares is mimoral

existent, as compared to a seasoned issuer that has a large and steady volume of trading activity

that will generally support continuous sales without an adverse effect on share price. A broader or

more active public trading market for our commadmases may not develop or if developed, may not

be sustained. Due to these conditions, a holder of TruScreen shares may not be able to sell their
shares at or near ask prices or at all if they need money or otherwise desire to liquidate their shares.

Future Dilution of Investment

¢ NHz{f ONBSyQa ySSR G2 NIA&S I RRAGAZ2YLFE OFLRAGEE AY
O2dzZA R KI @S || RAfdzZiA@®S STFFSOG 2y I ¢ NH{ ONBSY &Kl NB

In order to continue operations, TruScreen may needaige additional capital through the public issue,

or private placement of shares. In addition, from time to tiffieuScreen may issue our shares in lieu of

cash payments. If TruScreen issues additional shares or other equity securities, or issue sit@ssacur

respect of other claims or indebtedness, such sales or issuances will further dilute the percentage of

¢ NHz{f ONBSyQa akKlFINBa GKIFG | ¢ NHz ontB:Spyice peK shai® &f2 f R S NJ
securities that TruScreen may issue in the futif@ny, a shareholders interest in TruScreen could be

further diluted by any adjustments to the number of shares and the applicable exercise price required
pursuant to the terms of the agreements under which TruScreen previously issued securities.
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NZAXListing

TruScreemvill be listed on the NZAX market. The NZAX market differs from the Main Board, also
operated by NZX, in the following key respects:

There are reduced criteria for listing on the NZAKere is no requirement for 25 percent of the

secuities of an NZAX issuer to be widely held and no minimum value requirement for an NZAX listing as
applied to Main Board listings. Whilst a Main Board issuer must have 500 shareholders, an NZAX issuer
needs only 50 shareholders.

An NZAX issuer requiras NZAX sponsor in order to list on the NZAX market, whereas Main Board
companies require an organising participant.

Greater flexibility is accorded by the NZAX Listing Rules to NZAX issuers seeking to raise capital, buy back
securities, and undertake majtransactions. The NZAX Listing Rules provide NZAX issuers with an
option to undertake these activities without seeking shareholder consent, by making an announcement
to the market which discloses fully the transaction prior to that transaction becofirial

The materiality thresholds for related party transactions in the NZAX Listing Rules are higher than in the
Main Board Listing Rules. This means that a NZAX issuer may enter into (proportionally) more
substantial transactions with related partiesfoee being required to seek shareholder approval for

those transactions.

The corporate governance standards for NZAX issuers do not contain all the matters provided for in the
corporate governance standards for Main Board issuers.

NZX has announced thatlans to launch a new market for small and medium sized growth companies
RdzZNAYy 3 GKS O2dzNBS 2F wnanmn 0abSg al Ny SG£0® ¢ NHz{ ONB
Market, the NZAX market will be ultimately phased out over time and compasiied tin the NZAX

market will need to transition to either the Main Board operated by NZX, or alternatively seek to

transition its listing to the New Market.

In the event that the New Market is implemented, the TruScreen Board would anticipate, having rega
to the underlying premis@n which the New Market has been developed, that it would probably be
most appropriate foiit to migrate its listing to the New Market in due course, subject to TruScreen
complying with the requirements for listing on the Nevaiet.

Other Factors

Other factors that may affect TruScreen and the Shares are:

T World economic conditions;

1 World political events;

1 Government legislation, intervention or level of taxation;

1 Accounting policies or treatments arising generally;

1 Naturaldisasters, social upheaval, terrorism or war;

1 Unanticipated operations and technical difficulties encountered in the development and
AYLX SYSYy (Gl GA2y 2F ¢NHz{ ONBSYyQa adzAdS 2F LINRBRdAzOU

1 Mechanical failure of operating plant and equipment, industrial disputesfarce majeure;

1 Uninsured losses and liabilities

9 Cyber Fraud or Cyber Attack resulting in theft of key intellectual property

1 Unanticipatedclaims frominadvertent breach of other parties intellectual property;

1 Adverse events leading to claims tamages or revocation of product registratjon

9 Other risks and uncertainties described from time to time in our reports filed with NZX
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Consequences of insolvency

No holder of TruScreefully paidshares will be liable to pay any further amounts to Tre8gror any

other person in respect of those shares if TruScreen becomes insolvent.

Ly | fAljdARFGAZ2Y 2F ¢ NH{ ONBSy> (KS Ofl AyYa
other shareholders of TruScreen, and after the claims of;

1 persors to whom preferential payments must be made;

i secured creditors;
I unsecured creditors.
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INFORMATION ABOUT TRUSCREEN AND ITS SHARES

Issuer

The Issuer of the SharesliruScreeriimited.

Ordinary Shares

As at the date of thi®isclosure Documenhere arel44,446,666rdinary fully paid shares on issue in
TruScreen

Each Share ifruScreerconfers on the holdearight to:

One vote on a poll at a meeting of shareholder§fScreen

An equal participation with all other existing Shares in dirdend declared;

An equal participation with all other Shares in the residual assets on a liquidafion®¢reen

Be sent reports, notices of meetings and other information senTtoScree@a & KI NEBK2f RS
and

9 All other rights conferred byruScreef éonstitution and the Companies Act 1993.

=A =4 =4 =4

In addition to the ordinary shares on issue, there are also 6,750,000 options to acquire ordinary shares
on issue. Further detail regarding these options is provided below in this section.

Registered Office

The egistered office ofruScreeris Suite 107, Geyser Building, 100 Parnell R@adnell Auckland City.
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Remuneration

Nonexecutive directors are paid a fee of $40,000 per anniihe following directas areentitled to
remuneration fromTruScreerfother than by way of Directors fees):

Robert Hunter

Mr Hunter isa member ofa chartered accountingnd corprate advisoryfirm based in Sydnewhich
providescertain financial and accounting servicesTiScreerand is entitled to receive payment for
those services on a time and attendance basis. The directoisuScreenapart from Mr Hunter)
negotiateand agreehe terms ofanysuchengagement

In the period from the date of the incorporation of the Compatoy the date of this Disclosure
Documenta NJ | dzy i S NJas bergpid fheyfollowing fees:

1 Professional fees for the preparation of the financial statements for the periods ended 15
February 2014, and 31 March 2014, together with tteriage of the dties required to
complete the financial statements for those accounting periadsl annual report - $92,500
(excluding GST);

1 Provision of monthly accountingffice and administrative services to TruScreen in Sydney,
Australia- $116,711(excluding GST)

Mr Hunter does not receive any salary for the provision of his services to TruSothen than his
normal directod fees

Christopher Horn

Mr Horn may provide certain financial consulting service$riaScreenn addition to his responsibilities

as a directorand would be entitled to receive payment for those services on a time and attendance
basis. The other directors druScreemegotiate the terms of engagement with Mr Horn on a project
by project basis.

In the period from the date of the incorporation of the Company to the date of this Disclosure
Document Mr Hornhas been paid theum of$10,785(excluding GST).

Mr Horn does not receive any salary for the provision of his services to TruScreen.
Sean Joyce

Mr Joyce provides certaiadvisoryservices toTruScreerand is entitled to receive payment for those
services on dime and attendance basisMr Joyce is also sponsoring the listing of TruScreen on the
NZAX marketTheother directors ofTruScreemegotate the terms of engagement with Mr Joyce on a
project by project basis.

In the period from the date of the incorporation of the Company to the date of this Disclosure
Document Mr Joyce has been paid the sum of $100,000 (excluding GST) for the pro¥isidvisory

and sponsorship services. Following the successful listing of TruScreen on the NZAX, Mr Joyce will be
paid a further sum of $40,000 plus GST.

Page76 of 149



Mr Joyce does not receive any salary for the provision of his services to TruScreen.

DirectorYetirement benefits undeifruScreef énstitution

The constitution ofTruScreerprovides thatTruScreermay make a payment to a Director or former
Director, or his or her dependents, by way of a lump sum or pensiorgr in connection with the
retiremert or cessation of office of that Director, only if the amount of the payment, or the method of
calculation of the amount of that payment is authorised by an ordinary resolutiofrubcreen This
provision of the constitution does not however affect amgaunt paid to an executive Director upon or

in connection with the termination of his or her employment withuScreenor the payment of any
amount attributable to the contribution (or any normal subsidy related thereto) made by a Director to a
superannuéion scheme.

Material transactions entered into between TruScreen &mcebctors

On 6thNovember2013, TruScreerentered intoa Spare Sale Deed to purchase 100% of the shares on
issue inTruScreerPty Limited6 TruScreed K | NJrdSereePty Limitedholdsall intellectual property
rights and inventoryelating to the TruScreen business operations

The \éndorwasa company associated wittir Hunter who is also director of TruScreen
The purchase price for thEruScreersShares was N%9,278,000which wassatisfied by

9 the issueto the Vendorof 57,780,000 nevordinary fully paid sharem TruScreer(at an issue
price of D cents per share)and

f theissueto the Vendorof a convertible note with a face value RFD$3.5 milliond & / 2 Y @S NI A 0 €
b2G.5¢0

The full value of the Convertible Note has been redeemed byweedor and paid by the Company in
full.
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OWNERSHIP

Top ten shareholders

The names of the persons who, as at the date of this Disclosure Document, were the ten largest
registeredholders of equity securities of the Company, and the amounts of their respective holdings are
as follows:

Name of Shareholder Beneficial Holder Number of Shares | Percentage of issued
(Registered Holder) Held share capital
Consphdated o Robert Hunter 40077.400 27 74%
Nominees Pty Limited
Lorraine Colge
. Nicole Cole, Hayden
Waitara Trustees Cole, James Shaw an 20,222,222 13.99%
Limited .
Ollie Shaw
John Sorenseand
CBT Trustee Limited | IrenaSorensen 10,675,000 7.3%
JohnSorenserand
IDL Trustee Limited | IrenaSorensen 10,675,000 7.3%
LAH Investment Co. | Leonie Hunter 10,000,000
o 6.92%%
Pty Limited
Custodian Nominee | Michael Sorensen 7,000,000
Company Limited
John Sheffield 1,500,000
TOTAL HELD 8,500,000 5.88%
Albert Nominees PeterHanbury Masfen 8,000,000 5.54%
Limited and Joanna Alison
Masfen
First NZ Capital First NZ Capital
Custodians Limited Custodians Limited 5,000,000 3.46%
Sam Macdonald Sam Macdonald 2,000,000 1.38%
Jeremy Dunlop Jeremy Dunlop 1,730,000 1.2%

This table was compiled ddeptembei30, 2014.

None of the persons named in the Table above undertakes any liability in respect of the shares on issue
in TruScreen

Trading Restrictions

Each ofCNLand Waitara Trustees Limitedave entered into agreemestwith TruScreerwhereby they

have each agreed that they shall be restricted from transferring, selling, granting an option over,
mortgaging or otherwise disposing of, or dealing with 75% of their shard@sui@creeruntil 1 May,

2015 This restriction represents 31.766b the total number ofordinary fully paid shares on issue in
TruScreen.
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TruScreerShare Option Plan

Background

In addition to the ordinary shares on issue in the Company, the Cont@nigsued a total of 6,750,000
options to subscribe for new BANS & Ay (G KS / 2t adusiier ob exdcutdieand yoi £ 0
executive directorf TruScreenThisallocation of @tions was undertaken with the approval of the
shareholders of the Compgrwith an objective oSecuring and retaining the services of key personnel
for the business by aligning thokdl NJinfer@sisQvith those of the shareholders of the Company.

Terms of issue of the Options
The principal terms of the Options arefaiows:

1
T
1

=a =

Each Option entitles the holder to acquire one ordinary share in the Company;

The exercise price payable to acquire one ordinary share in the Company is 10 cents;
Options may only be exercised in the period commencing from the date of issue Qfptions
YR SYyRAy3 2y GKIFIG RFEFGS ny OFfSYRIFENI Y2y (K& TFNP
The Optionsissued to executivessest in three tranches one third of the Option entitlement

will vest on the date of the issue of the Options, anotbae third 12 months after the date of
the issue of the Options, and the last third in 24 months. The Options issued to the non
executive directors all vest on the date of their issue;

Any Options that are not vested in a participant as at the date oflthe NII A OA LI y 1 Qa4 OSa&
employment/service arrangement shall lapse immediately;

Options which are not exercised during the Exercise Period shall lapse;

Shares issuedn the exercise of an Option are credited as fully paid and rank equally in all
respecs with the shares on issue at the relevant exercise date (except for any dividend or other
entittement where the entitlement date occurs prior to the Exercise Date);

The Options are not transferable without the prior consent of the Board which consertiecan
withheld at the discretion of the Board;

The holders of the Optiorare entitled to attend all meetings of shareholders of the Company
and to receive and will be sent all notices of meetings, reports and financial statements required
to be sent to sharkolders of the Company. However, the holders of the Optimsot have

the right to vote at such meetings, except where required by law or any applicable stock
exchange listing rules;

The holders of the Optionare entitled to participate in a rights isge undertaken by the
Company on the basis that each Option shall carry the same entitlement to subscribe for new
shares as each ordinary share in the Company;

If prior to the end of the Exercise Period, the Company undertakes a bonus issue to the
shareholers of the Company, the number of shares over which the Options is exercisable will
be increased by the number of shares which the holder would have received if the Options had
been exercised before the record date for the bonus issliee totalsubscripion price for the

new shares to be issued upon the exercise of the Options shall however remain unchanged;

If there is a consolidation or subdivision or similar proportionate reconstruction of the shares in
the Company, the number of shares over which @gtions are exercisable will be consolidated

or subdivided in the same ratioThe totalsubscriptionprice for the new shares to be issued
upon exercise of the Options shall however remain unchanged;

If the Company is the subject of an unconditional takeooffer, then all unvested Options shall
vest in the participant.
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The Options are held by the following parties:

Option holder Role within the Company Number of Options to be
allocated

Martin Dillon Chief Executive Officer 1,500,000

Dr JerryTan International Business 750,000
Development

Professor Neville Hacker | Chair¢ Medical Advisory 500,000

AM Board

Paul Curran Product quality assurance, 250,000
licensing and accreditation

Sean Joyce Non-executive director 1,250,000

ChrisHorn Non-executive director 1,250,000

Tim Preston Non-executive director 1,250,000

Dr Wan Zhenyu Manager, Science and 150,000
Technology

Dr Yaniv Gal Independent Algorithm 150,000
Advisor

Total 7,050,000

To date, no Options have been exercised.

Substantial Security Holders

Prior to the publication of this documentruScreemrequested all registered holders of 5% or more of
the voting securities offruScreento disclose any relevant interest and the nature of that relevant
interest held by them ad the consideration and other terms and conditions of any transaction under
which they acquired their shares.
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The holders provided the following disclosures:

Relevant interest holder| Number of shares Nature of relevant Consideration and terms and
(Registered holder of in which relevant interest conditions (if any)
shares}’ interest held
Robert Hunter 40,077,400 Beneficial The shareholder was issudtie
(Consolidated shares, which originally forme
Nominees Pty Lid part of a larger parcel o$hares

in consideration for the sale g
shares inTruScreenPty Limited
to the Company. The issue pri
for each new share wad)lcents
per share and was satisfied wit
0KS GNIyafFTSNI 2
shares inTruScreenPty Limited
to the Company.

Lorraine ColeNicole 20,222,222 Beneficial interest The shares were issued to th
Cole, Hayden Cole, holder on incorporationof the
James Shaw and Ollie Companyfor an aggregate sum ¢
Shaw $9,333 which sum was satisfie

by the payment of cash.In
(Waitara Trustees addition to the payment of the
Limited) subscription moneys for the ney

shares, interests associated wi
Waitara Trustees Limited agree
at no additional direct costs t¢
the Company,to take primary
responsibily for the undertaking
of the capital raising initiative
and to pay any brokerage
commission, and other cost
associated with the capital raisin
initiatives. In addition, given thg¢
acquisition of the shares i
TruScreen Pty Limited by th
Company was qalitional upon
the raising of not less than $5.
million, interests associated wit
Waitara Trustees Limited agreg
to incurthe payment of any cost
incurred by  TruScreen i
undertaking the restructuring
initiative in the event that the
capital raising codition was not

satisfied.
John and Irena Sorensel 21,350,000 Beneficial interest The shares were subscribed for
(CBT Trustee Limited an an issue price of 10 cents p
IDL Trustee Limited) share which consideration wa
satisfied by the payment afash
LeonieHunter 10,000,000 Beneficial The shareholder received thes
(LAH Investment Co. shares by virtue of a distributio

**The names of thesubstantial security holders (igeneficial owners are listedin the above table in
bold. The registered holders of those shares are listed in brackets.
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Limited from CNL, which shares we
originally issued to CNL
consideration for the sale o
shares in TruScreen Pty Linat
to the Company. The issue pri
for each new share was 10 cen
per share and was satisfied wit
GKS GNIyafFfFsSNI 2
shares in TruScreen Pty Limit
to the Company.

Peter Hanbury Masfen 8,000,000 Beneficial The shares were subscribed for
and Joanna Alison an issue price of 10 cents p
Masfen share, which consideration wg
(Albert Nominees satisfied by the payment of cash
Limited)

Relationship between Waitara Trustees Limited and TruScreen

WaitaraTrustee Limited was the founding shareholder of the Compa@hg.followingnarrativeexplains

the details surrounding the Waitara subscriptimm shares in the Compangnd the relationship

between Lorraine Colthe director of Waitara Trustees Limited)/aitaraTrustees Limited & 2 | A G F NI € 0
and TruScreen.

1. JohnSorenseno & { 2 NBahdWaiaéa Trustees Limited developadd proposedhe
concept of the listing of TruScreémRobert Hunteythe principal ofConsolidatedNominees Pty
Limitedé &/ b[ €0 T

2. Sorensen/Waitara developeahd proposedhe manner in which the Company would be
structured in advance of the listing process;

3. Waitarawas an existing foundation shareholderaf,222,222 shares in the Compaand
subscribed$9,333 in cash upon the inqmoration of the Company;

4. Theinitial subscriptionof foundation sharesvas undertaken several months before the
Company ultimately acquired trghare capital of TruScreen Pty Limited, which holds the
TruScreen business operations;

5. At the time of the Waitara subscription, there were discussions, negotiations guarantees
that the Company would in fact acquire tebare capital offruScreerPty Limited; there were
no agreements or contracts in place to commit CNL to transfethi@d ruScreen operationsr
the shares in TruScreen Pty Limitath the Company. Thimitial Waitarafoundation
subscriptionmonies effectively provided capital for the Compatoycover thenominalcosts of
adminiseringthe Company.e. initial compliance costsetc;

6. Several months after the incorporation of the Compahgre were negotiations and
subsequently an agreemebetween the Company and CNL, that CNL would trari€fe?o of
the share capital ofruScreerPty Limited (which included thHausinesoperationsof TruScreen)
to the Company. The transfer of tlshares in TruScreen Pty Limited wobdunwound in the
event that the Company did not raise a minimum of $5.5 million of new investment;

7. Aspart of the agreement as between Mr Sorensen and,@Ntas agreed that in order for
Waitara to retain its shareholding in the Company post the acquisition astihees in
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10.

11.

TruScreerPty Limitedat an agreed level of 25%, Sorensen/Waitara would be responsible for the
following:

(a) Raising not less than $5million of new capital into the Company. If this capital was not
raised then the acquisition of thehares inTruScreerPty Limited (and ultimately the
TruScreerbusiness operationsvould be unwound,;

(b) Sorensen and Waitam@ssumedesponsiliity for ensurng that the minimum o$5.5 million
capitalwasraised:

(c) Sorensen and Waitarassaumed initial responsibility for thibe legal and professional
transactioncosts(approx. NZD100,00Qip to the point where the minimum level of new
capital was raised. In the event that the capital waasraised, neither CNL nor the
Company would be liable to meet thosansactioncostsq instead those costs would be
borne by Sorensen/Waitara. In thea that the minimum level of capital level was raised
then the Company would bear those costs. Sorensen/Waitara did in fact bear some initial
costs of the transaction prior to the capital being raisedluding $36,000 plus GST of legal
fees. Sorensen/\Atara chose to bear those costs as that was the arrangement that was
struckg as referred to in the first sentence of this paragraph Eojlowing the satisfaction
of the minimum capital raising condition those expended moneys were reimbursed to
SorenseNVaitara;

(d) Sorensen would beanycosts associated with the raising of new capital i.e. the payment of
any commissions or brokerage associated with the capital raising initidiinige
commitment was part of the commitment of Sorensen/Waitara to ensust the Company
raised not less than NZD$5.5 million of new capital and this obligation did not have a time
limit. After making enquiries of Mr SorenséfruScreen understands thitr Sorensen did
not incur any costs in respect of the completion of the tapaising.

The assumption of the above obligations by Sorensen/Waitara meant that Sorensen/Waitara
would retain approximately 25% of the shareholding of the Company post the acquisition by the
Company of theshares inTruScreerPty Limited This was aalue proposition that CNL was
comfortable with having regard to thgrofessionabndfinancial commitments that
Sorensen/Waitara were committing to undertake, and the fact that such commitments secured
the progression of the transaction

Theprofessionakndfinancial obligations and commitment assumed by Sorensen and Waitara
were considered by CNL to warrant the retention of a 25% holding by Waitara after the

/ 2YLI ye Qa | O§hdra Gapital aTRuGcregrifty Limke®P . 2 G K / b[ Q& 71 m2
WEAGENI Qa wp: aKIFINBK2fRAY3I 6SNB adzoaSldsSydifte
the Company.

Waitara Trustees Limited is a corporate trustee for a family trust

Lorraine Cole ithe sole director of Waitara Trustees Limited, which is the corporate trustee of
the family trust in question. Ms Cole is ablsdeneficiary of the family trust and has the power of
appointment and removal of trustees of the family trughich gives her aeneficial interest in

the TruScreen shares held by Waitara. dtleer beneficiaries of the family trustre Nicole Cole,
Hayden Cole, James Shaw and Ollie Shaw
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12. John Sorensen &family relative of Lorraine Cole, which makes both Mr Sorensen and M
ColdWaitara Trustees Limitedssociategas that term is defined in the Takeovers Cpde

13. The corporate shareholder of Waitara Trustees Limited is owned and controlled by the partners
in Boyle Mathieson, an Auckland based law firm.

Historical capital raisingmeline

Since the date of the restructure dfruScreenin November2013, the following capital restructure
initiatives have been undertaken:

Date of capital Number of Nature of issue Quantum of new capital
raise shares issued raised
November2013 57,780,000 Issue of shares in consideration of | $5,778,000 in consideration
purchase price athe shares in (other than cash)
TruScreerPty Limited
December 2013 55,000,000 Placement $5.5 million or 10 cents per
share issued
March 2014 5,710,000 Placement $571,000, or 10 cents per
share issued
July 2014 2,210,000 Placement $221,000 or 10 cents per
share issued
September 2014 2,080,000 Placement $208,000 or 10 cents per
share issued
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RETURNS

Holders of shares iffruScreerare entitled to receive any dividends paid ByuScreenin addition,

holders of TruScree@a a Kl NBa gAff NBOSAOGS (GKS o6SySTAl TFTNRY
shares or bear the loss from any decline in the market price. In the evettieoliquidation of
TruScreenthe holders of the shares will be entitled to participate in the remaining surplus of assets (if

any) after payment of all creditors.

In determining whether to pay dividends, the Board must have regard to the solventgu$treen
TruScreers the entity liable to pay any dividend.

The dividend return will be determined by the profitability of the business operatiofigucreerand
the TruScreerGroup of companies as a whole.

Each dividend will be determined after the considtion of the Capital requirements, operating
performance financial position and cash flowTetiScreerat the time.

Nothing contained in thi®isclosure Documerghould be construed as a promise of profitability. There

is no assurance that dividendslwlie paid byTruScreerin the future. Whether future dividends are
paid, and to what extent, will depend on a number of factors, including those discussed under the
a SO0 A2y AcBwies andt ASHR]| Hé P

The Board of the Company currently have no riten in distributing any dividends in the foreseeable
future as the focus of the business is to reinvest all profits derived from the business back into the
0dzaAySaa |a LINIG 2F GKS /2YLIyeQa INRgOK aldNraGasS3e

New Zealand taxes may affect the return to dstors. Dividends will be subject to New Zealand
GAOGKK2t RAy3 GFES& o6dzi GKS Ayo@dSada2NBRQ fAlFLOAfAGE Ay
extent the dividends have imputation credits attached. These comments are of a general nature only

and do not constitute legal advice. Persons considering the purchase, ownership or disposhiamsf

should consult their own tax adviser concerning the tax consequences in light of their particular
situations.

ALTERATION OF THE SHARES

The terms anatonditions attaching to th@ruScreershares may only be altered with the approval of a
special resolution of shareholders fuScreenA special resolution of shareholders is a resolution that
is approved by 75% of the shareholders present and votirgna¢eting of shareholders dfruScreen
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ENQUIRIES

Enquiries in respect dfruScreemay be directed to:
Link Market Services

POB0x91976, Auckland 1142

Level 7, Zurich House, 21 Queen Street, Auckland 1010
Investor enquiries: 09 375 5998

Investor email:enquries@linkmarketservices.co.nz
website: www.linkmarketservices.co.nz

ANNUAL INFORMATION

TruScreenshareholders will be sent annually a copy DiuScree@a | yy dzl ¢ NE L2 NI |y
statements, halyear report, notices of meetings of shareholders and all other edader
communications.

You may receive a copy of the ConstitutioriTofiScreerby requesting the above information in writing
from:

The Board of Directors
TruScreerimited

P O Box 105 745
Auckland City
Auckland 1143

Or this can be downloaded frothe investor sectionofl KS 02 Y LI YV & Q3rusérédmcdm 1 ST 66 4 ¢

ON REQUEST INFORMATION

The shareholders ofruScreemmay at any time request in writing tdruScreerthat TruScreerprovide,
and are on payment of any fee prescribed by statute:

1 acopy of the most recent annual report BfuScreen

1 a copy of the most recent financial statementslotiScreemequired to be registered under the
Financial Reporting Act 1993 and all documents required to be registered with those financial
statements;

9 acopy of thisDisclosure Document
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CERTIFICATE FRONEDIRECTORS TRUSCREEN LIMITED

We, the persons signing this Disclosure Document, after due inquiry by us, certify that:

1 All Material Information relating torruScreenitd, an investment in the Shares of TruScreen
Limited, the process of the creation of TruScreen Limited, andbtistness off ruScreerimited
is set out in this Disclosure Document;

1 All the information contained in this Disclosure Document is complete awcdrai® in all
material respects, and this Disclosure Document contains no material that is false, or untrue, or
is likely to deceive or mislead, with regard to any particular that is materiafu8creerLimited
or an investment in the Shares of TruScréanited

91 Inthe period between31 March 2014and the date of this certificat there have not, in our
opinion, arisen any circumstances that materially affect

(1) The trading or profitability ofruScreeriimited or
(i) The value of its assets; or
(iii) The ability offruScreerto pay its liabilities due within the next 12 months

that is not disclosed in this Disclosure Document.

Signed

7S,

@/C
XXXXXXXXXXXXXXXXPD XXXXXXXXXXXXXXXXPD
Robert Hunter Christopher Horn

/

A 7
\J'

XXXXXXXXXXXXXXXXDPP XXXXXXXXXXXXXXXXDP
Sean Joyce Tim Preston
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GLOSSARY

The following definitions apply throughout thBisclosure Documentinless the context otherwise
requires.

AUDmeans Australian Dollar

Boardmeans the Board of Directors ®fuScreen Limited
CompanymeansTruScreeriimited

CE Markmeans CE Marking,an abbreviation of"Gonformité Européene” which literally means
"European Conformity"

CFDAneansChina Food and Drug Administration
CNLmeans ConsolidateNominees Ltd

Directorsmean the directors ofruScreermn.imited

EC MarkneansCE Mark

FDAmeansUnited States Food and Drug Administration
LBQOmeans liquid based cytology

NZAXmeans the New Zealand Alternative Market
NZDmeans New Zealand Dollar

NZXmeans NZX Limited

PLSneans Plus SMS Ltd

PLTmeansPolartechnicd.imited

TGAmeansAustralian Therapeutic Goods Administration
TruScreemmeansTruScreerLimited,and its subsidiary comp#@sas the context requires
Sharemeans an ordinary fully paid shareTiruScreerimited
Share Registrameans Link Market Services Limited
SUSmeans single use sensor.

ULFSneans Ure Lynam Financial Services Pty Ltd.
USDmeansUnited States Dollar
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DIRECTORY

Directors

Robert Hunter

1 Jamison Street

Sydney, New South Wales
Australia

Sean Joyce
Suite 107
Geyser Building
100 Parnell Road
Parnell

Auckland 1052
New Zealand

Christopher Horn

70 Carlton Crescent
Kograh Bay

NSW 2217

Sydney, New South Wales
Australia

TimPreston

15/177 Hurstmere Road
Takapuna

Auckland 0620

New Zealand

Registered Office

Suite 107
Geyser Building
100 Parnell Road
Parnell

Auckland 1052

Auditor
BDO Auckland

120 Albert Street
Auckland
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Share Registrar

Link Market Services

POBox 91976, Auckland 1142

Level 7, Zurich House, 21 Queen Street, Auckland 1010
Investor enquiries: 09 375 5998

Investor email:enquiries@linkmarketservices.co.nz
website: www.linkmarketservices.co.nz

NZAX Sponsor

Sean JoyceCorporate Counsel
PO Box 10§ 745

Auckland 143

Auckland
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APPENDIX 1

TruScreerpto-electricalPatents & Trademarks

Patents
Application Application Title Country Status
/Registration No. Date
201210005344.2 10 Jan 2012 | Method and Apparatuor Tissue Type Recognitig China Transferred to
TruScreerPty Ltd.
201210439914.9 7 Nov 2012 Apparatus for Tissue Type Recognition Using China Transferred to
Multiple Measurement TruScreerPty Ltd.
2138192 06 Mar 1995 | Method and Apparatus for TissuepkEyRecognition Russian Transferred to
Federation TruScreerPty Ltd.
6723049 14 Jun 2002 Apparatus for Tissue Type Recognition Using United States of Transferred to
Multiple Measurement Techniques America TruScreerPty Ltd.
Trademarks
Application/Registration No. Filing Date Mark Class Country Status
5589636 14 Dec 2009 A n 44 China Registered
5589637 7 July 2009 A n 10 China Registered
5589638 14 Dec 2009 TRUSCREEN 44 China Registered
5589639 28 June 2009 TRUSCREEN 10 China Registered
5589640 28 June 2009 SUS 10 China Registered

All trademarks aren the process of being transferred téruScreerPty Ltd.
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APPENDIX 2

Summary of Clinical Trials

A) CHINA
Sensitivity Specificity
Year City Hospital name NQ' of Status TruScreen LBC TruScreen LBC
patients
. . . completed;
2007 | Shenzhen | FeKing University 600 paper
Shenzhen Hospital
published 76.47% 70.59% 77.27% 95.72%
. . . | completed;
2008 | Beijing Ei‘:”i?af”“’ers'ty Peoplet 165 paper
P published 75.36% 74.99% 82.26% 93.65%
. completed;
2008 | Shanghai | >"anghai NO.1 Women 700 paper
and Children's Hospital :
published 84.00%
completed;
2008 Shanghai | Shanghai Oriental Hospitz 700 paper
published 73.60% 46.70% 54.70% 93.90%
completed;
2008 Beijing Beijing Tiantan Hospital 100 paper
published 81.00% 70.00%
completed;
2008 Wuhan Wuhan Tongji Hospital 500 paper
published 87.15% 75.00% 88.80% 92.50%
. . . | completed;
2009 Beijing ﬁizlr:?alunlversny People? 504 paper
P published 76.47% 76.47% 85.49% 91.25%
2009 Beijing Qinghua YuquaHlospital 200 GCompleted 82.16% 79.00% 86.28% 91.60%
2009 Jinan Jinan Qianfoshan Hospita 500 GCompleted 83.25% 76.80% 83.80% 90.50%
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completed;
Hubei Women and paper
2009 Wuhan Children's Hospital 200 published
internally 77.30% | 71.60% | 78.60% | 93.70%
completed;
2010 Guangzhou gﬁﬁgr%(:]?sngHX\sloiTa?n and 720 paper
P published 78.80% | 42.20% | 74.40% | 86.30%
Total 4,889 Average 79.60% | 68.15% | 78.16% | 92.12%
B) Rest of the World
Sensitivity Specificity
Year Country Investigator plztci)ér?tfs Status TruScreen Pap TruScreen Pap
2003 | UK/Australia | Prof A. Singer | 651 Eﬁgﬁ;he g 70.00% 69.00% 81.00% 95.00%
2004 | Australia Dr D. Itzkovic 456 Eﬁgﬁ;he g 69.23% 30.77%
2008 | Poland Dr Pruski 234 Eﬁgﬁ;he g 85.00% 82.00%
2009 | Korea Dr J. L. Sung 249 Eﬁgﬁ;he g 77.30% 85.10%
2009 | Russia Dr Sukhikh 102 Eﬁgﬁ;he g 80.00% 62.50%
Total 1,692 | Average 76.31% 69.00% 77.65% 62.88%

Paged3of 149




APPENDIX 3

Market Conditionstarget markets

Country Incidence Rate Rural Ppulation Health Expenditure

(ASR/100,000%0 (% of total) Growth, (CAGR, %)
China 13.8 49.5% 25.0%
India 35.2 68.7% 14.0%
Indonesia 16.1 49.3% 16.5%
Russia 18.7 26.2% 17.0%
Pakistan 25.8 63.8% 8.5%
Philippines 16.9 51.1% 16.8%
Turkey 5.2 28.7% 10.8%
Malaysia 22.4 27.3% 10.3%
Sri Lanka 134 84.9% 11.9%
Bulgaria 31.9 26.9% 11.2%
Average 19.9 48.0% 14.2%

Source: World Bank (2011)

° ASR = Agd#hdardised Rate

*LCAGR €ompound annual growth rat¢CAGR) is a business and investing specific term for the
geometric progression ratio that provides a constant rate of return over the time period. CAGR is not an
accounting term, but it is often used to describe some element of the business, for exampieie,

units delivered, registered users, etc. In this instance it is the rate of growth of health expenditure.
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Appendix X X édntinued
Secondary Target Markets

Health expenditure,

Health expenditure

Screening population (millions):

Country per capita (current US$ (US$, billions) Females, Age 264
AFRICA
Angola 186.3 3.6 4.1
South Africa 689.3 34.8 13.2
South East Asia
Thailand 201.8 14.0 20.7
Vietnam 94.8 8.4 24.9
Eastern Europe
Azerbaijan 356.9 3.3 2.7
Belarus 307.1 2.9 2.8
Czech Republic 1,506.9 15.9 3.1
Hungary 1,084.8 10.8 2.9
Romania 499.7 10.7 6.4
Poland 899.0 34.6 11.7
Serbia 622.1 4.5 2.2
Ukraine 263.0 11.9 13.6
Latin America
Argentina 891.8 36.4 10.9
Bolivia 118.1 1.2 2.5
Brazil 1,120.6 220.4 55.8
Chile 1,074.5 18.6 4.9
Colombia 432.0 20.3 12.8
Ecuador 331.5 4.9 3.9
Peru 289.0 8.5 7.7
Venezuela, RB 555.1 16.3 7.9
Total 576.2 482.0 214.8
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TRUSCREEN LIMITED
APPENDIX 4
Published Papers

A real time optoelectronic device as an adjunct to the Pap smear for cervical screening: A
multicentre evaluation

A Singer &Associates Department of Gynaecology, The Whittington Hospital LanBablished in
the International Journal dbynaecologicaCancer 2003.

Abstract: We report on the results fromnaulticentretrial for a real time optoelectronic device as an
adjunct to the Pap smear for cervical screenifigiScreerfPLT Sydney, Australia) is an automated
device which measures the response to optical and electrical stimulation of the cervix and returns a
screening result in real time. Analysis was performed on a group of 651 subjects recruited at 10
centres Cytology and histology analyses were performed by centralized laboratories, with the
cytology classification performed according to the Bethesda 200&mySthe sensitivities for
histologically confirmed CIN 2/3 lesionsTiyScreenPap, andruScreerPap combined were 70%
(95% CI. 67 74), 69% (Cl: 6572), and 93% (CI: 9195), respectively. For histologically reported
CIN 1, the sensitivities of tHEruSreen Pap, and combined test were 67% (Ct: 88), 45% (ClI:

41t 49), and 87% (Cl: 8439). The improvement in sensitivity for the combined test compared to
the Pap smear alone was significant (P¥40.002). BedauSereerand cytology detect partly
different but overlapping groups of Ciddsesthe adjunctive combination provides very high CIN
detection rates

Evaluationofaredh A YSX 2 LJi 2 S TouSdie@ yIADD IR SIIMIOGI B A ONB Sy Ay 3
cancer

ZHANG Wei & Associates, Centre of edidgnosis and early treatment for Cervical Carcinoma,
Shenzhen Hospital of Beijing University, Shenzhen 518036, Chty

Conclusion: The study indicates that the performanc@&rafScreeris similar to that of the traditional
methods, liquidbased cytabgy and Hybrid Capture 2/high risk HPV DNA. Due to the time and
logistical issues associated with the LCT and HPV testing prongSsreermffers an improved
screening solution for cervical cancer

The evaluation of a redgime optoelectronic method fothe detection of Cervicahtraepithelial
bS2LX FaAl o6a/ LbQo

Pruski D. & Associates, Gynaecological Oncology Division, Department of Gynaecology, Obstetrics &
GynaecologicaDncology Poznan University of Medical Sciences, Poland 2008

Conclusion: The adntage of the optoelectronic device over cytology and colposcopy is its ability to
generate an immediate and objective result automatically at the end of the examination and its ease
of use.TruScreers an effective tool for the detection of cervical rptastic changes and is

potentially an important improvement to the traditional cervical screening process

A realtime optoelectronic device in screening of cervical intraepithelial neoplasia

Sung Jong Lee, MD & associates Department of ObstetrigSyamakcologySchool of Medicine,

Catholic University, Seoul, Korea dzo f A A KSR Ay (GKS W2da2NYy It 2F 22YSy(
Obstetrics andsynaecologyarch, 2009

Conclusion: The present study suggests thatftheScreens an excellent device a® adjunct test

for the detection of CIN. The instantaneous result of TneScreerin women with ASCUS or LSIL can

provide rapid and reliable information.
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TRUSCREEN LIMITED
Opto-electric ScannefruScreenn Diagnostics of Cervical Sguous Intraepithelial Lesions

Qkhikh G.T. & Associates, Federal State Scientific Centre of obstetrics, gynaecology and
perinatology after academician V.l. Kulakov, Moscow, Russia

Conclusion: Redime optoelectronic scannefruScreemlemonstrated good efficacy in detection of
cervical squamous intraepithelial lesions in comparison with traditional diagnostic methods.

The Australian Experiencdtzkowic, D & Cromer, iynaecologistBondi Junction, NSW Australia

Published theéAustalasianJournal of General Practice 2005 (5) 2

Conclusion: As an adjunct to Pap testifigyScreeris a significant improvement in the decision of
CIN lesions compared to use of Pap smear alone. Patients are very accepting of the combined
TruScreerand Pap testing approach.

TruScreerg a new ally for cervical cancer screening

Zannardi C, Camerinj Bucolo C¢ Published Ginecorama 2001; 26-23
Conclusion: Our experience suggests fhatScreernolds the potential to both detect lesions that
might be missed by cytology alone and clarify unsatisfsgcor ASCUS cytology results.

Optoelectronic méhod for detection of cervical intraepithelial neoplasia and cervical cancer

D. Pruski and associates. Karol Marcinkowski University of Medical Sciences ¢Hlatidhed
Opto-Electron.Rev.19, no. 4, 2011

Conclusion: Optoelectronic method is highletul in detecting cervical intraepithelial neoplasia

arising within paraepidermal epithelial and squamous cell carcinoma of the cervix. The sensitivity of
the optoelectronic method for LGSIL was estimated at 65.79%, while for a HGSIL and squamous cell
carcinoma at 90.38%. The specificity of the optoelectronic method used to confirm the absence of
cervical pathology was estimated at 78.89%. The pNOR border number equal to 0.5 allows us to
obtain optimal sensitivity and specificity parameters of optoelecictanethods for detecting

changes HGSIL and cervical squamous cell carcinoma.

An optoelectronic cervical cancer screening system for screening cervical cancer: comparison with
cervical cytology

HE Xitkui and associates, Guangdong Provincial Women 80 € RNBy Qa | 23 LA G £ I Ddz
Published (J South Med Univ, China) 2GBI010)

Conclusion: As a new modality for the early screening of cervical cdmo&greeroffers a means

for reaktime cancer detection with better diagnostic efficacy tHaap and HPV and equivalent

efficacy to TCT. The combinationTotiScreerand cytological tests can further enhance the

diagnostic accuracy.

Comparing Study of cervical cancer screening System and-igeetl cytology test in the screening
of cervicalésions

Lu Siji and associates, East Hospital, Tongji University, ShaPgblsshed Obstet
Gynecol,Feb,2009,Vol.18,No.2 (China)

Conclusion: The value ®fuScreernn diagnosis of cervical lesions is better than LCT in this research.
As a new cervicats$ions screening technologiruScreemay be more effective in China
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TRUSCREEN LIMITED

Key Opinion Leadsr
ualification Address
Region Country Name Q Hospitaland Department
MD, PhD 2nd Affiliated Hospital of Tsinghua Shijingshan Road, Shijingshan District
Prof CAO Zeyi University Beijing 100049
Obstetrics and Gynaecology
Prof WEI Lihui MD, PhD People's Hospital Peking University 11 XizhimerSouth Street, Beijing PRC
ro il Obstetrics and Gynaecology 100044
China i i i i i
Prof TONG Xiaowen MD, PhD Onentql Hospital Shanghai 389 Xinchun Road, Shanghai PRC 2000
Obstetrics and Gynaecology
East Asia Prof WU Ruifang MD, PhD Peking Unl\{er5|ty Hospital, Shenzhen | 1120Lianhua Road, Shenzhen PRC 518(
Obstetrics and Gynaecology
MD, PhD China Army General Hospital 28 Fuxing Road, Haidian District, Beijing F
Prof MENG Yuanguang Obstetrics and Gynaecology 100853
Korea Prof JS Park MD Kangnam L_vaersny Hospital, Seoul | 505 Banpedong, Seochau, Seoul 13040,
Obstetrics andsynaecology Korea
MD Cipto Mangunkusumo National Hospital| Cipto Mangunkusumo National Hospital,
Indonesia Prof Junita Indarti Jakarta Salemba, Jakarta 10430, Indonesia
Obstetrics and Gynaecology
MBBS, MD, FICOG, Balaii Action Hospital. Delhi A-4, Paschim Vihar, New Delhi, DL 1100¢
Dr S.K. Das FIAMS, FIC MCH I A pita, India
Obstetrics and Gynaecology
South Asia India M.D, FRCOG(LONDO 34/3 10th Cross 1st N Block ,Rajajinagal
Dr. Uma Devi MNAMS MBA DGO Tamara Hospital, Bangalore Bangalore, Karnataka ( West560010
' PGDMLE PGDHM Obstetricsand Gynaecology
UK Prof Albert Singer oo (S)(/(d))xErF]\))COG P Whittington Hospital, London Thfo\:]th(ljtrt]EQlJ;Og’\'l";SS:Ea|,
9 Obstetrics and Gynaecology (Retired) ’
Europe MD, PhD Federal State Scientific Centre of obstetri¢ n X I OF R® h LI} NAY | &/
Russia Prof Sukhikh G. T gynaeco!ogy and perinatology after
academician V.l. Kulakov, Moscow
Obstetrics and Gynaecology
Poland Prof D. Pruski MD, PhD Karol Marcinkowski University of Medica| Collegium Maius, Fredry 10,611 m t 2
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Sciences
Obstetrics and Gynaecology

Poland

Australia

Australia

Dr Elvira Bardon

FRACGP

GP on Ebley Medical Centre, Sydney
General Practice

108 Ebleyst 2022 Bondi Junction, New
South Wales

Prof Neville Hacker

MBBS (Hons 1) (QId),
MD (UNSW), CGO,
FRANZCOG, FRCO(

FACOG, FACS

Royal Hospital for Women, Sydney
Gynaecological Oncology

Barker St, Randwick NSW 2031
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Appendix6

Appraisal of value of intangible assets

Identifiable Intangible Assets

1. TheBoard2 T ¢ NXz{cahdidBrEdyd@tarmination of fair value to establish cost of the
intangibles is detailed below.

2. The Board consider the intangible assets complementary and haet been separately
identified. They are not in use.

3. As the intangible assets are not yet in use, Beard have assessed for impairment as
required by NZ IAS 36impairment of AssetsThis has been performed in reference to the
capital raise whichis &8rOSy & | N¥Qa Sy 3dK GNIyalrOiAzy | yR
forecasts (DCF) prepared by managemehhe result of this assessment was that the
intangible assets were not considered to be impaired. Sufficient headroom existed within the
DCF suclthat even if the key assumptions were flexed, the intangible assets would not be
impaired. The practical assumptions used to support the recoverable amount of the intangible
assets using a DCF were as follows:

T WACC of 15%
1 Growth rates in gross profit 0f43.5% for 2014/2015; 10% for 2015/2016; 5% for
2016/2017; and 3% for 2018/2019

4, No research costs or costs associated with the research phase of a project have been
capitalised.

5. All capitalised intangible costs are recorded at cost less accumulated aatimmi and any
accumulated impairment losses.

Cost of Intangibles and Stock Acquiregt TruScreen Pty Limited

Intangibles AUD ¥,129,414

Stock AUD $ 883,995

Introduction

1. ¢CKS F2ftt26Ay3 2dzift AySa (GKS . 2 [théRtattribdedth G A 2y |
A)/[']I-)/EIAOfS FaasSda YR aG201 60GKS alaasSdiaco | (

HAMO OCKS G¢NFyal OGAzYéUCD

2. ¢KS . 2FNR NBFSNNBR (2 I Cw{paragéaphdddifyf §uidance/ag Yo A Y |
to whether the transactin whereby the assets and stock were acquired was a business
combination.

3.  The Board notes the transaction did not involve a business for the following reasons:

(@) TruScreen Pty Limited was a newly formed company with no assets, no employees and
no incomegenerating activity.

(b) The Vendokvas not using the intangible ats and stock in a business as:
() Principle activities had not begun:

1 Except for supplying existing stock on request from interested parties, no sales
activities were taking place. Hales occurred in the year to 31 Augu13.
1 No manufacturing was taking place.
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TRUSCREEN LIMITED
1 No purchasing of product was taking place.

(i) There were 2 employees and intellectual property. Except for activities to maintain
the intellectual property and th@rocurement of regulatory approvals, no processes
were taking place.

(ii)Due to lack of capital there was no plan to produce outputs.

(iv)Due to a lack of capital customers could not be accessed

As no business was being undertaken at the time oftthesaction the board determined

that IFRS3 does not apply.

Accordingly the assets were recorded at cost. The Board agreed to adopt fair value as the cost
for the acquisition of the assets. The following is the consideration as to how fair value was
determh Y SR Ay | OO2NRIyOS 46AGK LCw{mMod&aCl ANJ =} f dzS

Background

6.

~

10.
11.

12.

13.

14.

TruScreen Pty Limited acquired the assets on 6 November f2@3the Vendowia a sale of
assets agreement which included:

(@) All intellectual property rights in the canceletection system and devices known as
TruScreen 6 & ¢ NXz{¢ WMBuBinG scientific and technical knowledge, designs,
copyright, plans, computer software, financial modelling, patents, copyright, formulae,
processes, methods, inventions, eligible layout rights, market knowledge and all other
intellectual property rigts.

(b)  All stock on hand.

(c) Sharesin TruScreen Limited (UK).

The Vendomwasan entity controlled by Mr Hunter.

Prior to the saleTruScreen Ptytdl was a shell company with no liabilities and assetsWbA
$2. The company was establish®dCNL

The consideration for the assets wat/[A$8,013,409 by way of 100 fully paid shares in
TruScreen Pty. Limitedsued as a result of a corporate reconstruction.

CNLis an entity controlled by Mr Hunter.

The consideration was not split between intangilslesets and stock in the Sale of Assets
agreement. Howeverthe Directors determined the stock price based upon historical
knowledge of the costing of stock supported by recent sales history. The value of stock was
established at AD$883,995.

On 6 November2013 Trusreen Limited acquirethe 100 fully paid shareis TruScreerPty
Limited via &Purchaseand Salef Shares Deed.

The purchase price for the sale of $9,278,000 was settled via:

(@) 57,780,000 new ordinary fully paid shares in TruScreen Limiteath dssue price of
10cents per share which after the issue represented 72% of the issued capital of
TruScreen Limited.

(b) A convertible note of $3.5 million which was fully secured over the assets of TruScreen
Limited.

The post completion obligations dfuScreen Limited (clause 5.4 of the Sale Deed) were to:
(@) Raise not less than $5,500,000 new issued capital at an issue price of no less than $0.10

per share.
(b) Redeem at least $2,750,000 of the convertible note.
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15.

16.

TRUSCREEN LIMITED

Should TruScreen Limited not meet its abpest completion obligations the Sale Deed would
effectively be undone and of no effect (Clause 5.4 of the Sale Deed).

As at 15 FebruaryTruScreen Limited had met its minimum post completion obligations.
Consequently the interest held lilie Vendorwas 4298% of the issued capital of TruScreen

Limited.
17. Re origin of the stock and intangibles.

(a)

(b)

The intangibles were originally developedmiyTwhich wentinto administration circa
July2009 and was subsequently wound up. The accumulated costs incuriedTby
duringthe researchand development stage that produced the tedtogy was circa

A$90 million. (refer PLThalf yearly accounts dated 31 December 2008.

PLTwas placed into administration because a contracted capital injection failed to
complete at the de date. As a consequence of the global financial crisis, further
replacement capital could not be raised at the time.

The intangible assets were developed further in subsequent years, in that further work
was doneto obtain regulatory approvals.

Unit of Account

18. ¢KS dzyAlG 2F | O0O2dzyt Aa aGauKS fS@St i @KAOK
(NZIFRS 13).
19. There are 2 units of account acquired through the sale of assets agreement:

(@)

(b)
(c)

(d)

Intangible assets Separate cash flows from particular intapigi assets have not been
separately identified as the Directors consider it impractical to do so while the assets
are still not in use. The cancer detection business arising from putting into use the
technologies and other intangible assets is one cash.flthe Directors view is that a

LI NI A Odzf F NJ OFaK Ff2¢g OFyQd oS FGdNROdzi SR
other particular intangible assets. Accordingly the Board has treated the intangible
assets as one unit of account.

Further to paragraplit  Q | 62 @3S GKS Ayidly3aiaotsS FaasSia
complementary and having similar useful lives.

Consequent to the abovyehe Directors have not considered it possible to split the
intangible assets and In accordance with paragraph 37%6£N { IntangibleAssets

have treated the intangibles as one asset.

Stockg stock consists of consoles and hand pieces. These can be separately identified
by serial number. These are considered one unit of account as:

(i)  Separate cash flows can h#ributed to the sale of inventories.
(i)  Each console is identical to each other console and each handpiece is identical to
each other handpiece.

Value Premise
20. In accordance with NZIFRS13 the assets will be valued atithek I KSa4 G ¢ ¥R 0Sad dz

& H A fair value measurement of a ndinancial asset takes into account a market

LI NODAOALI yiQa loAfAGe G2 3ISYSNIGS SO02y2YAO
use or by selling it to another market participant that would use the asset ngitest and
0Sad dzaSoé

21. The Board considers the intended udeTruScreen-- to distribute the product throughout
courtries where the benefits of Tregen such ageal timecancer screening result®rsus
referral of samples for pathologyare most neded- to be the highesand best use for the

assets.
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TRUSCREEN LIMITED

Observable Market for the assets

22.

23.

24.

25.

26.

The Board noted the requirement of NZIFRS 13 paragraph 2:

oFair value is a markdiased measurement, not an entispecific measurement. For some assets
and liabilities, observable market transactions or market information might be available. For
other assets and liabilities, observable market transactions anéteharformation might not be
available. However, the objective of a fair value measurement in both cases is the same
estimate the price at which an orderly transaction to sell the asset or to transfer the liability
would take place between market panipants at the measurement date under current market
conditions (i.e. an exit price at the measurement date from the perspective of a market
participant that holds the asset or owes the liability).

The Board notes that limited volumes of stock have b@eht R | G | N¥Qa t Sy3dK Iy
regard to this in determining the value of stock.

Except for the market observed for stock, the Board is unaware of any observable market for the
assets. Accordingly the Board has used other data to estimate the faé kraving regard to the
valuation techniques and general principles in NZIFRS 13.

Valuation techniquese NZIFRS 13:

Gecwm 'y SydAade akKltf dzasS Glftdad GaAzy GSOKyAldzSa
which sufficient data are available to meaure fair value, maximising the use of relevant
observable inputs and minimising the use of unobservable ingugs

General principlese NZIFRS 13:

067 Valuation techniques used to measure fair value shall maximise the use of relevant
observable inputsaR YA YAYA &S (KS dzaS 2F dzy20aSNWIFo6tS A

Determination of assets values

General

27.

28.

29.

30.

31.

The Board noted there are no quoted prices in active markets for identical assetthieee are
no Level One inputs as defined in NZIFRS 13 para 76.

¢KS . 2FNR y2GSR GKIF{ (defsetBn NZINES 13 prd@s@esSt Ay LId:
assets.

In forming the view in the above paragrajthe Board noted that aentity, Guided Therapeutics

Inc. which is listed in the US had a market capitalisaifddZD$44,297,764t 6 November

2013.

The Board considers Truscreen to be more advanced in its commercialisation than the Guided
Therapeutics Inc. product.

The Board consideretiowever, that any biotechnology company, even with similar produiss,
difficult to be considered alike for the purposes of a valuation.
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TRUSCREEN LIMITED

32. The Board considers that the Level 3 inputs, unobservable inputs, described below to better
RSGSNN¥YAYS GKS aFIF AN OFfdzS¢ 2F (GKS laaSdao

Valuation of Stock

33. The value of stock of AUD$883,995svketermined at fair value. Fair value was based on
historical knowledge of the cost and net realisable value. Net realisable value on the basis of the
advice from distributors, distributor agreements albeit unsigned, those sales that occurred
before the purchase of the stock by Truscreen Pty Limited and those sales that have occurred
subsequent to 31 Margi2014.Ninety Six (96per cent of stock are consoles (275) and are being
sold at circa A$5,000 per unit which is greater than the fair value attribit@dch console of
A$3,101.74.

Valuation of Intangible assets

34. The consideration paid in total was the 100 fully paid 10c shares in Truscreen Pty Limited. These
shares were deemed to have a fair value of AUD$8,013,409.They were on sold for
consideratiorof:

a. NZD$3,500,000 of secured convertible notes of which:NZD$2,75¢8€0
redeemed before 31 March 2014; and

b. 57,780,000 issued shares. These were valued at 10 cents each in line with what
sophisticated investors paid for 55,000,000 shares issued orlr2id&ry, 2014.

35. The Transaction occurred as part of a capital raising involving independent, third party high net
worth investors who invested in the Truscreen assets based on an information memorandum
made available to them. This capital raising was @nlthasis that the investors provide
NZD$5,500,000 in cash in return for 55,000,000 shares on an issue value of 10c per share. The
transaction would not occur without a successful capital raising. 55,000,000 shares repdesent
40.9% of the legal parents issdishares. The Directors consider this to effectively place a
valuation of NZD$13,446,667 on the Group (based on $5.5m for 40.9%). The Directors have
assessed this valuation and after allowing:

Cash injected by the capital raising of NZD$(5,500,000).

Existing assets of Truscreen Limited of NZD$(10,000).

Share issue costs of $214,707

Premium paid by the investors for a shareholder spread required for a compliance
listing of NZD$962,240

e. Other-NZD$63,447.

f. The stock at NzZD ($1,012,363) being AUD$883,99

TheDirectors have determined that the fair value of the intangibles assets acquired in the
Transaction is NZD$8,164,698 (AUD $7,129,414)

aoop

36. The NZD$8,166,304 (AUD$7,729,414) balance of the purchase price, i.e.by deducting the value
of stock from the tothconsideration ($JAUD8,013,409AUD$883,995 = AUD$7,129,414) was
attributed to the intangible assets.

37. This was considered to be the most observable determination of value by the Board.

38. The Board noted that discounted cash flows preparedthlapagementKey assumptions noted
in the representation letter) determined a discounted cash flow value of the business of
NZD$22,965,000. The Board considered the subjectivity necessarily involved in discounted cash
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TRUSCREEN LIMITED

flows and sales forecasts and determined thevalue 8 SR 2y (G KS | N¥Qa t Sy3idk
more observable.

39. The independent auditor, BDO have signed off on the financial statements for the period ending
Mar 31, 2014 which include the intangibles at valuation, with an unqualified audit opinion.
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Appendix7
TruScreen Limited Financial Statement

9 August 2013 Mar 31, 2014.
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TRUSCREEN LIMITED

STATEMENTS PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME
FOR THE PERIOD 9 AUGUST 2013 TO 31 MARLCH

Note Group Parent
$ $
Revenue from the sale of goods 5 19,333 -
Cost of sales (12,601) -
Gross profit 6,732 -
Other income 5 1,845 -
Expenditure
Employee benefit expenses and directors fees 6 (236,656) (154,025)
Administration andbther operating expenses 6 (1,339,646) (183,687)
Loan due from subsidiaxyinterest imputed 12 - (84,252)
Finance costg interest expense on convertible (12,452) (12,452)
note at amortised cost
Loss before income tax (1,580,177) (434,416)
Income tax expense 7 - -
Loss for the period attributable to owners of the (1,580,177) (434,416)
Parent
Other comprehensive income
Item that may be reclassified subsequently to
profit or loss
Exchange dlff_e_rences on translating foreign 20 (632,574) )
controlled entities operations
Other comprehensive (loss) / income for the
period (632,574) -
Total comprehensive (loss) / income for the
period attributable to the owners of the Parent (2,212,751) (434,416)
Basic (losses) / earnings (cents per share) 8 (1.9)
(1.8)

Diluted (losses) / earnings (cents per share)

The accompanying notes form part of these financial statements.
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TRUSCREEN LIMITED

STATEMENTS OF FINANIGPOSITION AS AT 31 MARCH 2014

CURRENT ASSETS
Cash and cash equivalents

Trade and other receivables

Goods and services taxes recoverable

Inventories

Other assetg prepayments
TOTAL CURRENT ASSETS
NONCURRENT ASSETS
Trade and other receivables
Plant and equipment

Intangible assets

Investments in subsidiaries
TOTAL NORURRENT ASSETS
TOTAL ASSETS

CURRENT LIABILITIES
Trade and other payables

Provision for employee benefits
Borrowings

TOTAL CURRENT LIABILITIES
NET ASSETS

EQUITY
Issued capital

Reserves
Accumulated losses
Total Equity

On behalf of the Board

Robert Hunter f*ﬁ
Chairman

The accompanying notes form part of these financial statements.
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Note Group Parent
$ $
11 2,840,216 2,486,655
12 29,989 10,000
31,078 16,760
13 942,427 -
9,257 -
3,852,967 2,513,415
12 - 529,915
16 4,445 -
15 7,642,652 -
14 - 9,278,000
7,647,097 9,807,915
11,500,064 12,321,330
17 326,932 229,977
18 8,814 -
19 762,452 762,452
1,098,198 992,429
10,401866 11,328,901
9 12,495,593 11,644,293
20 (513,550) 119,024
(1,580,177) (434,416)
10,401,866 11,328,901
Christopher Horm //Lf]v_ﬁ .

Director



As at 31 July 2014

GROUP

TRUSCREEN LIMITED

STATEMENTS OF CHANGES IN EQUITY

FOR THE PERIOD 9 AUGUST 2013 TO 31 MARCH 2014

Note

Balance at 9 August 2013

Loss for the period to 31

March 2014

Other comprehensive
(loss) /income for the

period

Total comprehensive
income for the period

20

Transactions with owners

Issue of ordinary shares

Share based payment

Balance at 31 March 2014

PARENT

Balance at 9 August 2013

Loss for the period to 31

March 2014

Total comprehensive
income for the period

Transactions with owners

Issue of ordinary shares

Share based payment

9
21

Balance at 31 March 2014

Foreign
Currency
Share Accumulatec  Translation Option
Capital Losses Reserve Reserve Total
$ $ $ $
- (1,580,177 - - (1,580,177
- (632,574 - (632,574,
- (1,580,177 (632,574, - (2,212,751
12,495,59: - - - 12,495,59:
- - - 119,024 119,024
12,495,59: (1,580,177 (632,574) 119,024  10,401,86¢
- (434,416) - - (434,416)
- (434,416, - (434,416)
11,644,29: - - - 11,644,29:
- - - 119,024 119,024
11,644,29: (434,416) - 119,024 11,328,901

109

The accompanying notes form part of these financial statements.



TRUSCREEN LIMITED
STATEMENTS OF CASH FLOWS
FOR THE PERIOD 9 AUGUST 2013 T@GRCM?2014

Note Group Parent
$ $

CASH FLOW FROM OPERATING ACTIVITIES
Cash paid to suppliers and employees (256,737) (5,228)
Interest received 1,845 -
Net cash from operating activities 22 (254,892) (5,228)
CASH FLOW FROM INVESTING ACTIVITIES
Purchase of intellectual property 15 (41,984) -
Purchase of equipment (4,791) -
Loan to related party 12 - (650,000)
Net cash from investing activities (46,775) (650,000)
CASH FLOW FROM FINANCING ACTIVITIES
Cash was provided from
Proceeds from issue of shares 9 6,071,000 6,071,000
Cash was applied to:
Repayment of convertible notes 19 (2,750,000) (2,750,000)
Share issue costs 9 (179,117) (179,117)
Net cash from financing activities 3,141,883 3,141,883
Net increase in cash and cash equivalents 2,840,216 2,486,655
Cash and cash equivalents at 9 August 2013 - -
Cashand cash equivalents at 31 March 2014 11 2,840,216 2,486,655

The accompanying notes form part of these financial statements.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

GENERAL INFORMATION

These financiattatements and notes represent those of Truscreen Limited and its subsidiaries (the
DNRdzZLJ0 FyR (KS LI NByd Syidiade ¢NUzZONBSY [AYAOGSREZ
when Group and Company are similarly affected.

The parent company, Trus@e Limited is the ultimate legal parent company of the Group and is a

limited liability company incorporated and domiciled in New Zealand and registered under the
Companies Act 1993.

The Company is an issuer under the Financial Reporting Act 1993 amdiisidl statements and
the group financial statements are prepared in accordance with the Financial Reporting Act 1993.

The financial statements were authorised for issue on 31 July 2014 by the Directors of the company.

The registered office of the Compais Suite 107 Geyser Building, Parnell Road, Parnell, Auckland,
1052 New Zealand.

The Group is engaged in the business of the development and manufacture of cancer detection
devices and systems.

These financial statements are general purpose financidestants that have been prepared in

I OO2NRIyOS 6AGK bSg »%SIHitlyR DSySNIrftfte ! OOSLISR
O2yarata 2F bS¢ %SrHtlyR SldA@lItSyada G2 LYyGSNyl @
other applicable Financial Reparg Standards as appropriate to prefitiented entities. These
FAYIFIYOAILET &aGFrGSYSyida O2YLX e gAGK b¥% LCw{ FYR LY
Truscreen is a profibriented entity.

Basis of Measurement

The financial statements, excepirfthe cashflow information, have been prepared on an accruals
basis and are based on historical costs unless otherwise stated in the notes.

Items included in the financial statements of each of the Group's operations are measured using the
currency of S LINA Y NB SO2y2YAO SY@ANRBYYSYylG Ay 6KAOK A

The functional currency of Truscreen Pty Ltd has been determined as Australian Dollars.

The functional currency of Truscreen Ltd has been determined as New Zealand Dollais as
domiciled in New Zealand and raises capital in New Zealand.

¢CKS FAYIYOALIf adlridSySyida IINB LINBaSyuSR Ay DbSg
presentation currency. The financial statements are presented in New Zealand dollars, which is the

/ 2YLIl y& FyR GKS DNRdzLUa LINBaSyidl A2y Od2NNByoOe o
once the Group commences trading.

The amounts presented in the financial statements have been rounded to the nearest dollar.
Reporting Period

The company wascorporated on 9 August 2013. Truscreen Pty Limited was incorporated on 26
August 2013.
Accordingly there are no comparative amounts.

No trading occurred in any entity in the Group until after 1 January 2014.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTIRESQContinued)
Reporting Period (Continued)

¢ KS DNRdzLIQA NBadzZ 6a F2NJ 6KS LISNA2R FNB FNRY Hc |
statements comprise the results of Truscreen Pty Limited for the whole period and the results of
Truscreen Liited from the date of the acquisition of shares in Truscreen Limited on 6 November

2013.

The financial statements of the legal parent are for the period commencing 9 August 2013 and
SYRAY3 om al NOK uHanmnd® {SS y2iG4S alé¢ o06St2¢ F2NI TdzN

Basis of Reparation

The principal accounting policies adopted in the preparation of the financial report are set out below.
These policies have been consistently applied to all the periods presented, unless otherwise stated.

a. Principles of Consolidation

The financiaktatements of the Group detailed below, have been prepared using the principles of
reverse acquisition accounting.

Truscreen Limited was acquired by Truscreen Pty Limited on 6 November 2013 as the former
shareholders of Truscreen Pty Limited held 42.98%he combined entity immediately after the
acquisition. This was the largest minority voting interest in the combined entity at the time. The
consolidated financial statements are issued in the name of the legal Parent, Truscreen Limited, but
are a contimation of the financial statements of the legal subsidiary Truscreen Pty Limited, who is
the accounting acquirer. The Group financial statements also include Truscreen Ltd (UK) which was
acquired by Truscreen Pty Limited on 6 November 2013 for $2.

Subsidiaes

Subsidiaries are all those entities over which the Company has the power to govern the financial and
operating policies, generally accompanying a shareholding of more thahalhef the voting rights.

The existence and effect of potential votinghtg that are currently exercisable or convertible are
considered when assessing whether the Company controls another entity.

Subsidiaries are fully consolidated from the date on which control is transferred to the Company.
They are deconsolidated from tliate that control ceases.

Intercompany transactions, balances and unrealised gains on transactions between subsidiary
companies are eliminated. Unrealised losses are also eliminated unless the transaction provides
evidence of the impairment of the assettrsferred. Accounting policies of subsidiaries have been

changed where necessary to ensure consistency with the policies adopted by the consolidated entity.

Continuation accounting

On 6 November 2013 Truscreen Pty Limited's original shareholders obtait®d3% interest in
Truscreen Limited. This transaction was contingent on the Company raising additional share capital
of at least $5,500,000. After the additional $5,500,000 was raised the interest in the consolidated
group of the original shareholders Truscreen Pty Limited was reduced to 42.98% representing the
largest voting interest in the combineshtity. Thiswvould normally be accounted for as a reverse
acquisition in accordance with NZ IFR83siness Combinatidh$owever Truscreen Limited, the

legal acquirer was not a continuing business. The transaction thus has been accounted for in the
consolidated financial statements in according with NZ IFESB&&based Paymenés® LG Kl a 6SS
accounted for as a continuation of the financial statemesit3ruscreen Pty Limited, together with a
deemed issue of shares, equivalent to the shares held by the former shareholders of Truscreen
Limited. This deemed issue of the
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)
a. Principles ofConsolidation (Continued)

Continuation accounting (continued)

shares is, in effect, a shabased payment transaction whereby Truscreen Pty Limited is deemed to
have received the net assets of Truscreen Limited. The overall accounting effect is ventsimila
that of a reverse acquisition. This accounting treatment applies only to the transactions at the
acquisition date and applies only to the consolidated financial statements.

As the consolidated financial statements represent a continuation of the dinhistatements of
Truscreen Pty Limited, the principles and guidance on the preparation and presentation of the
consolidated financial statements in a reverse acquisition set out in NZ IFRS 3 have been applied:

i fair value adjustments arising at transactidate were made to Truscreen Limited's assets and
liabilities, not those of Truscreen Pty Limited;

9 the cost of the transaction is based on the notional amount of shares that Truscreen Pty Limited
would need to issue to acquire the majority interest of Joxeen Limited's shares that the
shareholders did not own after the acquisition, multiplied by the fair value of Truscreen Limited
shares at acquisition date;

1 Convertible Notes issued (19) were treated as a distribution to the major shareholder as outlined
in Note 9.

1 equity balances in the consolidated financial statement at the date of transaction are the equity
balances of Truscreen Pty Limited immediately before the transaction;

1 asharebased payment transaction arises whereby Truscreen Pty Limite@iisetketo have
issued shares in exchange for the net assets of Truscreen Limited;

1 the amount recognised as issued equity instruments in the consolidated financial statements has
been determined by adding the share based payment to the issued equityuséreen Limited
immediately before the business combination;

91 the equity structure in the consolidated financial statements (the number and type of equity
instruments issued) at the date of the transaction reflects the equity structure of Truscreen
Limited, including the equity instruments issued by Truscreen Limited to effect the transaction;
and

91 the results of the period comprise the results of Truscreen Pty Limited, and the results of
Truscreen Limited subsequent to the acquisition.

b. Segment Reporting

Operating segments are reported in a manner consistent with the internal reporting provided to the
chief operating decisiomaker. The chief operating decisiomker has been identified as the
Truscreen Limited Group Board. To date the operations have beparted as one segment.
Accordingly:

1 the segment results are as reported in the Statement of Profit or Loss and Other Comprehensive
Income.

1 the segment assets and liabilities are as in the Statement of Financial Position.
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NOTE 1. SUMMARY OF SIGNIFIGYDOOUNTING POLICIES (Continued)
c. Foreign Currency Translation
Functional and presentation currency

Items included in the financial statements of each of the Group's opqrations are mgasured using the
currency of the primary economic environmentin whicBitJSNI §S&8 o0GKS aFdzy OlA2y

Foreign Operations

Iltems included in the financial statements of each entity in the Group are measured using the
currency that best reflects the economic substance of the underlying events and circumstances
relevantto that entity (the "functional currency").

The assets and liabilities of all of the Group companies (none of which has a currency ef hyper
inflationary economy) that have a functional currency that differs from the presentation currency,
including fair vlue adjustments arising on consolidation, are translated to the presentation currency
at foreign exchange rates ruling at the reporting date. All exchange differences arising from the
translation of foreign operations are recognised in the foreign currérasyslation reserve.

Foreign currency gains and losses are reported on a net basis as either finance income or finance
cost depending on whether the foreign currency movements are in a net gain or net loss position.

Transactions and balances

Transactionsin currencies other than the presentation currency are translated at the foreign
exchange rate ruling at the date of the transaction. Monetary assets and liabilities denominated in
currencies other than the presentation currency at the reporting date aendated to the
presentation currency at the foreign exchange rate ruling at that date, with foreign exchange
differences arising on translation being recognised in the profit and lossnidmetary assets and
liabilities that are measured in terms of togcal cost in a currency other than the functional
currency are translated using the exchange rate at the date of the transactionmdaontary assets

and liabilities that are stated at fair value in a currency other than the presentation currency are
translated using the exchange rate ruling at the date the fair value was determined.

d. Revenue Recognition

Trading revenue will relate to sale of goods. Revenue is recognised at the point of delivery. This
corresponds to the point of transfer of the signifit¢aisks and rewards of ownership of the goods.
Revenue from the sale of goods in the course of ordinary activities is measured at the fair value of
the consideration received or receivable, net of returns, trade discounts and volume
rebates. Revenue igecognised when the significant risks and rewards of ownership have been
transferred to the customer, recovery of the consideration is probable, the associated costs and
possible return of goods can be estimated reliably, there is no continuing managémehtement

with the goods, and the amount of revenue can be measured reliably. If it is probable that discounts
will be granted and the amount can be measured reliably, then the discount is recognised as a
reduction of revenue as the sales are recogni¢aat.sales of goods, transfer occurs upon delivery to
the customer.

Revenue is stated net of the amount of goods and services tax.

Interest revenue is recognised using the effective interest rate method.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING ROwhGhEsd)
e. Income Tax

Income tax expense comprises current and deferred tax where applicable. Income tax expense is
recognised in profit and loss except to the extent that it relates to a business combination or items
recognised directly in equity or mther comprehensive income.

Current tax is the expected tax payable or receivable on the taxable income or loss for the year,
using tax rates enacted or substantively enacted at the reporting date, and any adjustment to tax
payable in respect of previougars.

Deferred tax is recognised in respect of temporary differences between the carrying amounts of
assets and liabilities for financial reporting purposes and the amounts used for taxation purposes.
Deferred tax is not recognised for the following temanr differences:

1 the initial recognition of assets or liabilities in a transaction that is not a business
combination and that affects neither accounting nor taxable profit or loss; and

9 differencesrelating to investments in subsidiaries to the extent that it is probable that they
will not reverse in the foreseeable future.

Deferred tax is measured at the tax rates that are expected to be applied to the temporary
differences when they reverse, based the laws that have been enacted or substantively enacted
at the reporting date. Deferred tax assets and liabilities are offset if there is a legally enforceable
right to offset current tax liabilities and assets, and they relate to income taxes Ibyi¢ile same

tax authority on the same taxable entity or on different tax entities, but they intend to settle current
tax liabilities and assets on a net basis or their tax assets and liabilities will be realised
simultaneously.

A deferred tax asset is regnised for unused losses, tax credits and deductible temporary
differences, to the extent that it is probable that future taxable profits will be available against which
the temporary difference can be utilised. Deferred tax assets are reviewed at eashimgpdate

and are reduced to the extent that it is no longer probable that the related tax benefit will be
realised.

Additional income taxes that arise from the distribution of dividends are recognised at the same
time as the liability to pay the relatedividends is recognised.

f. Inventories

Inventories are initially recognised at cost, and subsequently at the lower of cost and net realisable
value. Costcomprises all costs of purchase, costs of conversion and other costs incurred in bringing
the inventoiies to their present location and condition.

Firstin-FirstOut (FIFO) method is used to determine the cost of ordinarily interchangeable items.
g. Goods and Services Tax (GST)

The profit and loss has been prepared so that all components are stated exdt&&3. All items in
the statement of financial position are stated net of GST, with the exception of receivables and
payables, which include GST invoiced.

h. Statement of Cash Flows
The following is the definition of the terms used in the Statement of ClastsF

(i) Cash and cash equivalents means cash held at banks, and term deposits that can be liquidated
in less than 90 days in which the Group has invested in as part of its day to day cash
management
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POLIGiE&d{Conti
i. Statement of Cash Flows (Continued)

(i) Investing activities are those relating to acquisition of subsidiaries, the addition, acquisition
and disposal of property, plant and equipment and intangibles.

(i)  Financing activities are those activities which regulchanges in the size and composition of
the capital structure of the Group.

(iv) Operating activities include all transactions and other events that are not investing or
financing activities.

j.  Financial Instruments

Non-derivative financial instruments compd trade and other receivables, cash and cash
equivalents, trade and other payables, and borrowings. -Nerivative financial instruments are
recognised initially at fair value plus any directly attributable transaction costs. Subsequent to initial
recogntion non-derivative financial instruments are measured at amortised cost using the effective
interest rate method, less any impairment losses. Receivable and payables ofeshoduration

are not discounted as the effect of discounting is not considévdae material.

Cash and cash equivalents

Cash and cash equivalents comprise cash on hand, cash in banks and investments bank term
RSLI2aArda 2F tSaa 0GKFYy dn RIFI&@& RdNI GA2Y YR F2NY
Trade and Other Receivables

Trade and other receivables are recognised initially at fair value plus directly attributable transaction

costs and subsequently measured at amortised cost, less allowance for impairment. Trade
receivables are due for settlement no more than one month ftbedate of recognition.

Allowances have been made for accounts estimated to be doubtfully recoverable. Such amounts
have been deducted from the respective accounts. When amounts are considered uncollectible they
are written off against this provision.

Trade and Other Payables

Trade and other payables amounts represent liabilities for goods and services provided to the Group
prior to the end of the financial period which are unpaid. Trade and other payables are recognised
initially at fair value plus dirgly attributable transaction costs and subsequently measured at
amortised cost. The amounts are unsecured and are usually paid within a month of recognition.

Borrowings

Borrowings are recognised initially at fair value, plus directly attributable tramsaatosts.
Borrowings are subsequently stated at amortised cost. Any difference between the proceeds (net of
transaction costs) and the redemption amount is recognised in the profit and loss over the period of
the borrowings using the effective interest thed.

Borrowings are classified as current liabilities unless the Group has an unconditional right to defer
settlement of the liability for at least 12 months after the reporting date.

Investments

Investments in subsidiaries in the parent financial statateere valued at cost, less impairment
losses, if any.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)
i. Financial Instruments (Continued)

Convertible note with embedded derivative liability

The Company has issued a convertible loan thatlwa converted to share capital at the option of

the holder. Since the number of shares which may be issued on conversion is not fixed this loan is
considered to contain an embedded derivative, which is required to be separated out and measured
separatelyfrom the host loan contractThe derivative is measured initially and subsequently at fair
value through profit or loss.

The value of the host liability is calculated as the difference between the value of an option at the
fixed conversion rate in the @Gwpany and the value of the variable option as described above. The
variable option has been valued using the Bl&ckoles model. Any directly attributable transaction
costs are allocated to the embedded derivative and liability in proportion to theilirarrying
amounts. Any directly attributable transaction costs are expensed immediately in respect of the
derivative.

Subsequent to initial recognition, the host liability is measured at amortised cost using the effective
interest method.

Interest andgains and losses related to the host liability are recognised in profit or loss. If the
convertible note is converted to share capital the financial liability is reclassified to equity and no
gain or loss will be recognised on conversion.

j.  Impairment - Financial Assets

A financial asset is assessed at each reporting date to determine whether there is any objective
evidence that it is impaired. A financial asset is considered to be impaired if objective evidence
indicates that one or more events have hadegative effect on the estimated future cash flows of
that asset.

Collectability of receivables is reviewed on an ongoing basis. Debts which are known to be
uncollectible are written off. An allowance for impairment is established when there is objective
evidence that the Group will not be able to collect all amounts due according to the original terms of
receivables. The amount of the allowance is the difference between the asset's carrying amount and
the present value of the estimated future cash flowsadunted at the original effective interest rate.
The amount of the allowance is recognised in the profit and loss.

Individually significant financial assets are tested for impairment on an individual basis. The
remaining financial assets are assessedectiVely in groups that share similar credit risk
characteristics.

All impairment losses are recognised in the profit and loss. An impairment loss is reversed if the
reversal can be related objectively to an event occurring after the impairment losseaegnised.
The reversal is recognised in the profit and loss.

k. Determination of fair values

A number of the Group's accounting policies and disclosures require the determination of fair value,
for both financial and noffinancial assets and liabilities. Faialues have been determined for
measurement and/or disclosure purposes based on the following methods. When applicable, further
information about the assumptions made in determining fair value is disclosed in the notes specific
to that asset or liability

Intangibleassets

The fair value of intangible assets has been determined based on the Directors assessment of Level 3
unobservable market inputs in the fair value framework.

Evidence in this determination include comparison and reference to:
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NOTE 1SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)
k. Determination of fair values (Continued)
Intangibleassets (continued)

T F OFLAGIE NYrAaAy3dI Ay@2t @Ay3a AYRSLISYRSYy(d GKAN
which was conterminous with the iméll acquisition of the intangible assets;

the market capitalisation of a NASDAQ listed competitor;

forecast cash flows discounted to their present value using agaliscount rate equal to
0KS DNRdzZLIQa ¢SAIKGSR F@PSNI IS O2ata 2F OFLMGI

Trade and otheraceivables

Shortterm receivables are not discounted as their carrying amounts are expected to be recovered in
full at their carrying amounts. Accordingly, their carrying value is considered to fairly approximate
the fair value. The fair value of any tetrade and other receivables is estimated at the present

value of future cash flows, discounted at the market rate of interest at the reporting date. This fair
value is determined for disclosure purposes or when acquired in a business combination.

Non-derivative financial liabilities

Fair value, which is determined for disclosure purposes, is calculated based on the present value of
future principal and interest cash flow, discounted at the market rate of interest at the reporting
date.

Nonfinancial liabilies for settlement in the short term, periods of less than one year, such as trade
and other payables are not discounted as their present value equates to their initial recorded value.

I.  Plant and equipment

Plant and equipment are measured at cost lassumulated depreciation and impairment losses.

Depreciation

¢tKS RSLINBOAIFIOGES FY2dzyd 2F Fft LIXIFyYyd |yR SldzA LIYSy
Company commencing from the time the asset is held ready for use.

The depreciation rates usddr depreciable assets are:

¢ Computer hardware at 33.3% straight line.

¢CKS 3aaSGiaQ NBaAARdzZ t @t fdzSazx dzaS¥dzA ABSa FyR F
appropriate, at the end of each reporting period.
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carrying amount is greater than its estimated recoverable amount.

Gains and losses on disposals are determined by comparing proceeds with the carrying amount.

These gains or losses are recognisethe profit or loss. When revalued assets are sold, amounts

included in the revaluation surplus relating to that asset are transferred to retained earnings.

m. Impairment- Non-Financial Assets

The carrying amounts of the Group's nfimancial assets, othethan inventories and deferred tax
assets are reviewed at each reporting date to determine whether there is any indication of
impairment. If any such indication exists, then the asset's recoverable amount is estimated.
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NOTE 1SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)
m. Impairment- Non-Financial Assets (Continued)

Additionally intangible assets not available for use are tested annually, irrespective of whether there
is any indication of impairment by comparing itarrying amount with its recoverable amount.
Intangible assets acquired during the current financial period are tested for impairment before the
end of the current financial period.

The recoverable amount of an asset or cash generatingaudit/ Og the @reater of its value in use
and its fair value less costs to sell. In assessing value in use in the current period, the Directors use a

NBOSYyid FTN¥Qa fSy3adK OFLAGEE GNIXyalOlilAazy G2 (Sad

a histoly of cashflows and in the absence of such transactions, estimated future cash flows will be
discounted to their present value using a fiex discount rate that reflects current market
assessments of the time value of money and the risks specific to #et as CGU. For the purpose

of impairment testing, assets that cannot be tested individually are grouped together into the
smallest group of assets that generates cash inflows from continuing use that are largely
independent of the cash inflows of othersads.

All intangibles have been treated as one cash generating unit. Cash inflows cannot be identified to
particular intangible assets or particular groups of intangible as3éiis. is as the cash flows arising
from the cancer detection business requingdisation of all the particular intangibles.

Impairment losses are recognised in the profit and loss. Impairment losses recognised in respect of
CGU's reduce the carrying amounts of the assets in the CGU (group of CGU's)-cata Ipasis.

Impairment bsses recognised in prior periods are assessed at each reporting date for any indications
that the loss has decreased or no longer exists. An impairment loss is reversed if there has been a
change in the estimates used to determine the recoverable amodmimpairment loss is reversed

only to the extent that the asset's carrying amount does not exceed the carrying amount that would
have been determined, net of depreciation or amortisation, if no impairment loss had been
recognised.

n. Research & Development

Expenditure on research activities, undertaken with the prospect of gaining new scientific or
technical knowledge and understanding, is recognised in the profit and loss as incurred.

Development costs are capitalised where future benefits are expected teeethose costs;
otherwise such costs are recognised in the profit and loss in the period in which they are incurred.
Development activities involve a plan or design for the production, development or enhancement of
new or substantially improved producésd processes. Development expenditure is capitalised only

if development costs can be measured reliably, the product or process is technically or commercially
feasible, future economic benefits are probable, and the Group intends to and has sufficient
resources to complete development and to use or sell the asset. The expenditure capitalised
includes the cost of materials, direct labour, overhead costs that are directly attributable to
preparing the asset for its intended use, and capitalised borrowintgs.cos

Capitalised development costs are amortised over 25 years in relation to expected future revenue in
each period. Unamortised costs are reviewed at each reporting date to determine the amount (if any)
that is no longer recoverable, and any amount sontdied is written off.

As there are no intangible assets yet available for use, they are currently not being amortised.
0. Share Capital

Ordinary shares are classified as capital. Incremental costs directly attributable to the issue of new
shares or optiongre shown in equity as a deduction, net of tax, from the proceeds.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)

p. Employee Benefits

Il OONXz- £ A& YIRS F2NJ 0KS /2YLIlyeQa fAFoAftAGE F2N
employees to the end of the reporting period. Employee benefits that are expected to be settled

within one year have been measured at the amounts expected to be paid when the liability is

settled on an undiscounted basis. Employee benefits payable later thanyeae have been

measured at the present value of the estimated future cash outflows to be made for those
benefits. In determining the liability, consideration is given to employee wage increases and the
probability that the employee may not satisfy vestimgquirements. Those cashflows are

discounted using market yields on national government bonds (of the country where the
employment contract exists) with terms to maturity that match the expected timing of cash flows.

g. Borrowing Costs

Borrowing costs diredtlattributable to the acquisition, construction or production of assets that
necessarily take a substantial period of time to prepare for their intended use or sale are added to
the cost of those assets, until such time that the assets are ready forithended use or sale.
Finance costs comprise interest expense on borrowings. Borrowing costs that are not directly
attributable to the acquisition, construction or production of a qualifying asset are recognised in
profit or loss using the effective intesemethod.

r. Accounting Standards Issued but not yet Effective

At the date of these financial statements, the following accounting standards have been issued
which are not yet effective which could have a material financial impact on the financial statements
of the CompanyWhilst there may be some disclosure changes the impacts of these stariglamols
considered to be significant for the Group.

NZ IAS 32 Financial Instruments Presentation

The amended NZ IAS 32 will be adopted by the Company for the first time for its annual financial
reporting period ende®1 March 2015The amendment simply clarifies:

f ¢KS YSIyAy3a 2F WOdNNBylfe -XHRQT HySRAFff& SyT2ND
1 That some grassettlement systems may be considered equivalent to net settlement.
NZ IAS 36 Impairment of Assets

The amendment to NZ IAS 36 requires the disclosure of the recoverable amount of an asset (or CGU)
only in periods in which impairment has been recordedesmersed in respect of that asset (or CGU)

and requires expansion and clarification of the disclosure requirements when an assets (CGUSs)
recoverable amount has been determined on the basis of fair value less disposal. The amended NZ
IAS 36 will be adoptetly the Company for the first time for its annual financial reporting period
ended31 March 2015.

NZ IFRS @Financial Instruments

The adoption of NZ IFRS 9 will be adopted by the Company for the first time for its financial
reporting period ended 3March 2018. The adoption of NZ IFRS 9 will result in certain financial
assets currently being accounted for at amortised cost to have to be reclassified as at fair value
through profit or loss. All financial instruments currently classified as availabiale will
potentially have to be reclassified at fair value through profit or loss except where the Company is
able to designate the financial assets as fair value through other comprehensive income.
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NOTE 1. SUMMARY OF SIGNIFICANT ACCOUNTING POurh@hESd)
r. Accounting Standards Issued but not yet Effective (Continued)

The adoption of NZ IFRS 9 will not affect the current classification and measurement requirements of
financial liabilities. NZ IFRS 9 retains the current eligibility conditionsrémogably designating a
financial liability (at initial recognition) as measured at fair value through profit or loss, with gains
and losses included in profit or loss. However, there is an exception for financial liabilities other than
loan commitments ad financial guarantee contracts, where the changes in fair value attributable to
changes in the credit risk of the liability must presented in other comprehensive income, with the
remaining gain or loss then taken to profit or loss.

The adoption of NZ IFRSwill also eliminate the exception from the fair value measurement
requirement in relation to derivative liabilities that are linked to and must be settled by delivery of
an unguoted equity instrument that is not reliably measureabf@eviously an enty was able to
simply account for these at cost.

NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS

The Company makes estimates and assumptions concerning the future that affects the amounts
reported in the financial statements. Estimates and judgmemts continually evaluated and based

on historical experience and other factors, including expectations of future events that are believed

to be reasonable under the circumstances. The estimates will, by definition, seldom equal the
related actual resultsThe estimates and assumptions that have a significant risk of causing material

adjustments to the carrying amounts of assets and liabilities within the next financial year are

discussed below:

Intangibles

Intangible assets were acquired on 27 August 200 Jruscreen Pty Limited and have been included
in the financial statements at cost. The Directors elected to determine cost based on fair value in line
with the accounting policy of the Group. These assets are not yet available for use.

The Directors have tested the intangible assets for impairment at reporting date and have
determined that there is no impairment of those assets at the reporting date. The Directors have

drawn their conclusion having considered the likely recoverable amda@ing fair value less costs

of disposal. The fair value has been determined using a significant recent third party transaction in
GKAOK nnoddg: 2F GKS /2YLIlyeQa &akKIFINB OFLAGEHE g1t a
support this determinationa discounted cashflow analysis was performed on the underlying net
cashflows likely to be generated by those assets in the ordinary course of business prepared by
YIEyYylF3SYSyiGded 5SGFAfAa NBIFNRAYI GKS 5ANBOG2NEQ | 43

Investmentin Subsidiary

The directors have considered the carrying value of the investment by the Truscreen Pty Limited.
Based on the discounted cashflow forecast used in the assessment of impairment of that company's
assets no impairment was considered necessagfaild are disclosed in Note 15.

Loan to subsidiary

The loan by the company is interest free and payable on demand. As the Company is not to call for
the loan to be repaid for at least 2 years unless working capital allows, it was adjusted to fair value,
the present value of the principal, on initial recognition. Details are disclosed in Note 12.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)
Recognitiorof Deferred Taxation Assets

The benefit of deferred tax arising from tax losses amthgorary differences has not been
recognised as disclosed in Note 7.

Principal business risks

The future operational and financial performance of Truscreen and its Shares may be affected by a
number of risk factors which are set out below. Although fB&ectors have in place risk
management strategies to counter most of these risks where possible, the Directors cannot give any
guarantee or assurance that the strategies in place will fully mitigate or remove the risks.

The following should be considergadten evaluating critical accounting estimates and judgments.

Early stage and speculative nature of the Truscreen Business

The Truscreen business is an early stage business. The Truscreen business is not the subject of any
fixed term contractual arrangememt this time and there are no guaranteed recurring regular

income streams for the Truscreen business. Because no historical information is available on our
revenue trends and operations for our cancer detection programs it is difficult to éesaun

business. Our prospects must be considered in light of the substantial risks, expenses, uncertainties
and difficulties encountered by entrants into the medical device industry, which is characterised by
increasing intense competition and a higHdae rate. As a new business we have no history of sales
and therefore we currently operate at a loss. Our operating losses may continue as we continue to
expend substantial resources to obtain and maintain regulatory clearances or approvals, and build
our marketing, sales, manufacturing and finance organisations, and conduct further research and
development. The further development and commercialisation of our products will require

substantial development, regulatory, sales and marketing, manufacturing#ued expenditures.

Cash flow

There is a risk that Truscreen may not have the funding to implement its business plan if planned
sales do not eventuate as forecasted or there are significant costs over runs incurred by Truscreen in
respect of the executionf its business plan.

We may require substantial additional capital to develop our products, including completing
new product testing and clinical trials, obtaining all required regulatory approvals and clearances,
beginning and scaling up anufacturing, and marketing our products into particular jurisdictions.
We have currently financed our operations through the issue of new capital. We believe funds on
hand as of date of this document, along with funds from government contracts and geamis,
collaborative arrangements with new partners, will be sufficient to support planned operations
through to the end of Quarter 2, 2016, but may not be sufficient to fund our planned operations to
the point of commercial introduction of a future miniataed Truscreen cervical cancer detection
device or other applications of that device. Any failure to achieve adequate funding in a timely
fashion would delay our development programs and could lead to abandonment of one or more of
our development initiaties.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Principal business risks (continued)

Cash flow (continued)

To the extent we cannot obtain additional funding, our ability to continue to develop and introduce
products to market will bdimited. Further, financing our operations through the public or private
sale of debt or equity may involve restrictive covenants or other provisions that could limit how we
conduct our business or financing our operations. Financing our operations throoltaborative
arrangements generally means that the obligations of the collaborative partner to fund our
expenditures are largely discretionary and depend on a number of factors, including our ability to
meet specified milestones in the development amdting of the relevant product. We may not be
able to meet these milestones, or the collaborative partner may not continue to fund our
expenditures.

Competition

Truscreen competes with numerous other developers and suppliers of similar product offemithgs a
services, and the barriers to entry for more competition are not prohibitive. Competition from other
service providers is significant and changes in the composition and extent of competitors has the
potential to present opportunities, and or impact 6nNHzA ONBE Sy Qa YI N]J S aKIF NB |
Truscreen is susceptible to being overtaken by other more established and larger organisations if
they aggressively expand and integrate new technologies.

Furthermore, our competitors may succeed in developwither before or after the development

and commercialisation of our products, devices and technologies that permit more efficient, less
expensive nosinvasive and less invasive cancer detection. It is also possible that one or more
pharmaceutical or otbr health care companies will develop therapeutic drugs, treatments or other
products that will substantially reduce the prevalence of cancers or otherwise render our products
obsolete.

Unsuccessful Marketing

We may not be able to generate sufficient salegenues to sustain our growth and strategy plans.
Truscreen sets annual growth targets which are reviewed regularly in the light of prevailing market
conditions. Despite the best endeavours of Truscreen and its distributors it is possible, that
Truscree@d AYAGALFIGAGSE (G2 YINJSG AGa 2FFSNRAy3dIa O2dAf
may have an adverse impact on the financial position and performance of Truscreen.

Our cervical cancer diagnostic activities have been financed to date througtt divestment.
Bringing this product to market is the main focus of our business. In order to complete future
product development and prepare for marketing of the cervical cancer detection product, additional
capital may be required. We need to complebetregulatory filing processes for our cervical cancer
diagnostic product and obtain capital investment for future product development and launch.
Because our products, which use different technology or apply technology in different ways than
other medica devices, are or will be new to the market, we may not be successful in launching our
products and our operations and growth would be adversely affected.

Our products are based on new methods of cancer detection. If our products do not achieve
significant market acceptance, our sales will be limited and our financial condition may suffer.
Physicians and individuals may not recommend or use our products unless they determine that
these products are an attractive alternative to current tests that haveng lbistory of safe and
effective use.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Principal business risks (continued)

Unsuccessful Marketing (continued)

To date, our products have been used by only a limited number of people, anthéependent
studies regarding our products have been published. The lack of recent independent studies limits
the ability of doctors or consumers to compare our products to conventional products.

If we are unable to compete effectively in the highly quatitive medical device industry, our future
growth and operating results will suffer. The medical device industry in general and the markets in
which we expect to offer products in particular, are intensely competitive. Many of our competitors
have substatially greater financial, research, technical, manufacturing, marketing, and distribution
resources than we do and have greater name recognition and lengthier operating histories in the
healthcare industry. We may not be able to effectively compete agaihese and other
competitors. A number of competitors are currently marketing traditional laborabt@ayed tests for
cervical cancer screening and diagnosis. These tests are widely accepted in the health care industry
and have a long history of accuratedaeffective use.

Further, if our products are not available at competitive prices, health care administrators who are
subject to increasing pressures to reduce costs may not elect to purchase them. Also, a number of
companies have announced that they aleveloping, or have introduced, products that permit ron
invasive and less invasive cancer detection. Accordingly, competition in this area is expected to
increase.

Delayed Reqgulatory Approvals

The design, manufacturing, labelling, distribution and marigetof medical device products are
subject to extensive and rigorous government regulation, which can be expensive and uncertain and
can cause lengthy delays before we can begin selling our products.

Truscreen has forecast regulatory approvals based uperown knowledge of the regulatory
approval systems and the information provided by its distributors and intended distributor.
However, if the regulatory approvals are delayed due to unforeseen circumstances that may have an
adverse impact on the financipbsition and performance of Truscreen.

C2NJ SEIF'YLX S Ay [/ KAylE GKS /Cc5! Qa | Odazya O2d#Z R
which would adversely affect our growth and strategy plans. We cannot be sure that:

1 we or any collaborative partnewill make timely filings with the CFDA,

1 the CFDA will act favourably or quickly on these submissions;

1 we will not be required to submit additional information or perform additional clinical
studies; or other significant difficulties and costs will notdreountered to obtain CFDA
clearance or approval.

The CFDA may impose strict labelling or other requirements as a condition of its clearance or
approval, any of which could limit our ability to market our products. Further, if we wish to modify
a prodwt after CFDA approval including changes in indications or other modifications that could
affect safety and efficacy, additional clearances or approvals will be required from the CFDA.

Any request by the CFDA for additional data, or any requirgnby the CFDA that we conduct
additional clinical studies, could result in a significant delay in bringing our products to market and
substantial additional research and other expenditures. Similarly, any labelling or other conditions or
restrictions impaed by the CFDA could hinder our ability to effectively market our products.

Delayed Regulatory Approvals(continued)

Any of the above actions by the CFDA could delay or prevent altogether our ability to market and
distribute our products. Further, there may be new CFDA policies or changes in CFDA policies that
could be adverse to us.

In other foreign countries, includin European countries, we are also subject to government
regulation, which could delay or prevent our ability to sell our products in those jurisdictions. In
order for us to market our products in some other international jurisdictions, we and our dittriu

and agents must obtain required regulatory registrations or approvals. We must also comply with
extensive regulations regarding safety, efficacy and quality in those jurisdictions. We may not be
able to obtain the required regulatory registrations approvals, or we may be required to incur
significant costs in obtaining or maintaining any regulatory registrations or approvals we receive.
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Delays in obtaining any registrations or approvals required for marketing our products, failure to
receive theseregistrations or approvals, or future loss of previously obtained registrations or
approvals would limit our ability to sell our products internationally. For example, international
regulatory bodies have adopted various regulations governing prodtandards, packaging
requirements, labelling requirements, import restrictions, tariff regulations, duties and tax
requirements. These regulations vary from country to country. In order to sell our products in
Europe, we must obtain and rimdain 1ISO 13485:2003 certification and CE mark certification, which
is an international symbol of quality and compliance with applicable European medical device
directives. Failure to maintain 1SO 13485:2003 certification or CE mark certification or other
international regulatory approvals would prevent us from selling in some countries.

Even if we obtain clearance or approval to sell our products, we are subject to ongoing requirements
and inspections that could lead to the restriction, suspension oraation of our clearance.

We, as well as any potential collaborative partners, will be required to adhere to applicable
regulations regarding good manufacturing practice, which include testing, control, and
documentation requirements.

Ongoing compliance wit good manufacturing  practice and other applicable regulatory
requirements will be strictly enforced in many foreign countries through periodic inspections by
state and federal agencies, including the CFDA, and in other international jurisdidiions
comparable agencies. Failure to comply with these regulatory requirements could result in,
amongst other things, warning letters, fines, injunctions, civil penalties, recall or seizure of products,
total or partial suspension of production, faiduto obtain premarket clearance or premarket
approval for devices, withdrawal of approvals previously obtained, and criminal prosecution. The
restriction, suspension or revocation of regulatory approvals or any other failure to comply with
regulatory regiirements would limit our ability to operate and could increase our costs.

ThirdParty Reimbursement

In many countries, sales of medical products are dependent, in part, on the ability of consumers of
these products to obtain reimbursement for all or a fion of their cost from thirdparty entities,

such as government and private insurance plans.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Principal business risks (continued)

ThirdParty Reimbursement (continued)

Reimbursement and dalthcare payment systems in international markets vary significantly by
country and include both governmesponsored health care and private insurance.

We may not be able to obtain approvals for reimbursement from these international-pairty
entities in a timely manner, if at all. Any failure to receive international reimbursement approvals
could have an adverse effect on market acceptance of our products in the international markets in
which approvals are sought.

Any inability of patients, hospits, physicians and other users of our products to obtain sufficient
reimbursement from thireparty entities for our products, or adverse changes in relevant
governmental policies or the policies of private thpdrty entities regarding reimbursemenorf
these products, could limit our ability to sell our products on a competitive basis.

We are unable to predict what changes will be made in the reimbursement methods used by third
party entities. Moreover, thirgparty entities are increasingly challengithe prices charged for

medical products and services, and some healthcare providers are gradually adopting a managed
care system in which the providers contract to provide comprehensive healthcare services for a fixed
cost per person.

Patients, hospita and physicians may not be able to justify the use of our products by the attendant
cost savings and clinical benefits that we believe will be derived from the use of our products, and
therefore may not be able to obtain thirgarty reimbursement.

Intellectual Property

Our success depends in large part upon our ability to establish and maintain the proprietary nature
of our technology through the patent process, as well as our ability to license from others patents
and patent applications necessdrydevelop our products. If any of our patents are successfully
challenged, invalidated or circumvented, or our righability to manufacture our products was to

be limited, our ability to continue to manufacture and market our products could be adyersel
affected. In addition to patents, we rely on trade secrets and proprietary know, which we seek

to protect, in part, through confidentiality and proprietary information agreements. The other
parties to these agreements may breach these provisiond vemmay not have adequate remedies
for any breach. Additionally, our trade secrets could otherwise become known to or be
independently developed by competitors.

As of the date of this document, we have been issued, or have rights to 4 key patents amid pate
pending. One or more of the patents we hold for our cervical cancer detection products may be
successfully challenged, invalidated or circumvented, or we may otherwise be unable to rely on
these patents. These risks are also present for the processwer will use for manufacturing our
products. In addition, our competitors, many of whom have substantial resources and have made
substantial investments in competing technologies, may apply for and obtain patents that prevent,
limit or interfere with air ability to make, use and sell our products.

The medical device industry has been characterised by extensive litigation regarding patents and
other intellectual property rights.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Princpal business risks (continued)

Intellectual Property (Continued)

The defence and prosecution of intellectual property suits and related legal and administrative
proceedings are both costly and time consuming. Moreover, we may need to litigate to enfarce ou
patents, to protect our trade secrets or knewow, or to determine the enforceability, scope and
validity of the proprietary rights of others. Any litigation or interference proceedings involving us
may require us to incur substantial legal and othersfemd expenses and may require some of our
employees to devote all or a substantial portion of their time to the proceedings.

An adverse determination in the proceedings could subject us to significant liabilities to third parties,
require us to seek licenses from third parties or prevent us from selling our products in some or all
markets. We may not be able to reach a satisfagsettiement of any dispute by licensing necessary
patents or other intellectual property. Even if we reached a settlement, the settlement process may
be expensive and time consuming, and the terms of the settlement may require us to pay substantial
royalties.

An adverse determination in a judicial or administrative proceeding or the failure to obtain a
necessary license could prevent us from manufacturing and selling our products.

Manufacturing Risk

We do not have the in house manufacturing experietia would enable us to make products in

the volumes that would be necessary for us to achieve significant commercial sales, and we rely
upon our suppliers. In addition, we may not be able to establish and maintain reliable, efficient, full
scale manufactng at commercially reasonable costs in a timely fashion.

Difficulties we encounter in manufacturing scaie, or our failure to implement and maintain our
manufacturing facilities in accordance with good manufacturing practice regulations, international
quality standards or other regulatory requirements could result in a delay or termination of
production. Companies often encounter difficulties in scaling up production, including problems
involving production yield, quality control and assurance, andtalyes of qualified personnel.

Since the Group relies on sole source suppliers for several of our products, any failure of those
suppliers to perform would hurt its operations.

Several of the components used in our products or planned products, araldeaitom only one
supplier, and substitutes for these components could not be obtained easily or would require
substantial modifications to our products. Any significant problem experienced by one of our sole
source suppliers may result in a delay or migtion in the supply of components to us until that
supplier cureghe problemor an alternative source of the component is located and qualified. Any
delay or interruption would likely lead to a delay or interruption in our manufacturing operations.
For our products that require prenarket approval, the inclusion of substitute components could
require us to qualify the new supplier with the appropriate government regulatory authorities.
Alternatively for our products that qualify for regulatory apprqoville substitute components must
meet our product specifications.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Principal business risks (continued)

Loss of Key Personnel

The Board of Truscreen believes that it has assembled a quaditpeve team for the current stage

the business is at. Truscreen has spent considerable time and effort in bringing together individuals

who have the skills, experience and ability to work together effectively to achieve superior results

and will contine to do so as the needs of the business grows. In the normal course of business,
Truscreen faces the risk of the loss of one or more of those individuals for a variety of reasons. We

face intense competition for such qualified personnel, many of whom @ften subject to

competing employment offers. We may not be able to attract and retain key employees when
necessary, which would limit our operations and growth.

This risk is mitigated by the depth of experience of the Board of Directors and exe@aive and

by having a team structure to reduce exposure to any one individual.

Operational Risks

To continue its success Truscreen needs to have effective management and to retain key staff, as

f SFRSNEKALI A& Fy AYLRZNII yforegpdnsionRAy 3 o6f 201 Ay ¢ N
The recruitment of effective people is also an important factor for Truscreen. The proposed
expansion will require management to ensure all new staff recruited by Truscreen are capable of

RSt AGSNAY3I (2 ¢ NHza O Nt eéruit Suiably qualifiedstalf indy govdrshiR & @ L
AYLI OG 2y GKS &adz00SaaFdzZ AYLIESYSyidlFiGaAz2y 2F ¢ NHzaC
Liability

In the event that there are defects in the products supplied by Truscreen, then Truscreen may be
potentially lable for claims from those who may have been adversely affected by such defects in the
products. Such an occurrence may adversely impact upon the financial position and performance of
Truscreen.

Because we operate in an industry with significant prodiadiility risk, and we have not specifically

insured against this risk, we may be subject to substantial claims against our products.

The development, manufacture and sale of medical products entail significant risks of product
liability claims. We currentlhave no product liability insurance coverage beyond that provided by

our general liability insurance. Accordingly, we may not be adequately protected from any liabilities,
including any adverse judgments or settlements, we might incur in connection thith
development, clinical testing, manufacture and sale of our products. A successful product liability

claim or series of claims brought against us that result in an adverse judgment against or settlement

by us in excess of any insurance coverage couldusgy harm our financial condition or reputation.

In addition, product liability insurance is expensive and may not be available to us on acceptable
terms, if at all.

Exchange Rates

' 34 ¢NHzZAONBSYQa AYyUiUSNYyFGA2Yy Il f EBSaficzd opergtionSB | 4S5S4 ¢
¢ NHzA ONBSyQa SELRA&dINBE (2 AKATGHAEA Ay F2NBAIY OdzNNBy
increase. Consequently, in the event, for example, that the Australian dollar appreciates against the

foreign currencies of thgurisdiction in which Truscreen trades, then this will impact adversely on

the Australia dollar financial performance of the Company.
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NOTE 2. CRITICAL ACCOUNTING ESTIMATES AND JUDGEMENTS (Continued)

Principal business risks (continued)

General Economi€onditions

The trading and financial performance of Truscreen is influenced by a wide variety of business and
economic conditions which affect the economy internationally including interest rates, exchange
rates, inflation, commodity prices, government naetary, fiscal and regulatory policies, consumer
spending patterns and the changes in business and consumer confidence.

Factors such as inflation, currency fluctuation, interest rates and the availability of capital, supply
and demand and industrial disriiph 2y 02 dz R AYLI OG 2y 2LISNI dAy3 O2
profitability and the market price of its quoted securities. These factors may be beyond the control
of Truscreen.

NOTE 3. FINANCIAL RISK MANAGEMENT

In the normal course of business tl&oup is exposed to a variety of financial risks including foreign
OdzNNBy Oesx AYyUGSNBad NIGSZ ONBRAG YR fAldARAGER
focuses on minimising the potential negative economic impact of unpredictable events on the
DNER dzLJQa TF-bejy.y OA £ 5S¢t ¢

Details of the significant accounting policies and methods adopted, including criteria for recognition
and the basis of measurement are disclosed in Note 1 Statement of Accounting Policies.

¢ KS DNRdAzLIQa T A Y bnsi€ Arlaifily ok ¢adhi BdipYirisy iéckivab@ and payable,
convertible notes and loan to subsidiary (legal parent entity only).

The Group to date has not entered into any derivative financial instrument contract. The Group does
not enter into derivative finaadial instruments for trading or speculative purposes.

The totals for each category of financial instrument are as follows:

Note Group Parent
$ $

Financial Assets

Cash and cash equivalents 11 2,840,216 2,486,655

Loans and receivables 12 29989 539,015
Total financial assets 2,870,205 3,026,570
Financial Liabilities
Financial liabilities at amortised cost:

Tradeand other payables 17 326,932 229,977

Borrowings 19 762,452 762,452
Total financial liabilities at amortised cost 1,089,384 992,429

NOTE 3. FINANCIAL RISK MANAGEMENT (Continued)

Market risk

Foreign currency risk

The Group operates internationalynd will be exposed to foreign exchange risk arising from various
currency exposures. In the future the risk will arise in a number of other foreign currencies as well as
the Australian dollar but mainly with respect to the United States dollar througirtcain China.
Foreign exchange risk arises when future commercial transactions are in currencies other than local
currency and on recognised assets or liabilities and net investments in foreign operations.

This risk will be managed by placing contractsstgoply of product in the same currency as the sales

of those products occur. Contracts of forward cover will be taken out as appropriate.

The Parent holds a loan to subsidiary Truscreen Pty Ltd, however, this is denoted in NZD (the

t I NBy G Qa &pirgedtiatibrecyriericy), lthgrefore poses no foreign currency risk to the

Parent.

Interest rate risk
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Interest rate risk arises on financial assets and financial liabilities recognised at the end of a financial
period whereby a future change in interest eatwill affect future cash flows or the fair value of a

FAESR NI GS FAYlIyOALl

for periods of time of less than 6 months.
The Group is exposed to interest rate risk on cistvs through cash at bank which is earning
interest at a floating rate of 2.5 per cent of $353,561 (held in the subsidiary).
The Group and Parent are exposed to interest rate risk that may affect the fair value of a fixed rate
financial instrument on theonvertible notes outstanding at 31 March 2014 of $750,000 which earn
interest at a fixed rate of 6 per cent per annum.
Sensitivity analysis
The sensitivity impact on Group to a reasonably possible change in interest rates, of a 50 basis point
increase ordecrease, with all other variables held constant would b&%,/768 to both profit and

loss and equity.

Credit risk

AYEAGNHzYSyd o ¢KS DN dzZLIQa

LJ2 €

Credit risk is the risk that one party to a financial instrument will fail to discharge its obligations and
as a result the Group will seff financial loss.
With respect to credit risk arising from cash and cash equivalents there is limited credit risk as

9 Cash at bank is with National Australia Bank which hasrdit rating (Standard and Poors).

1 Cash at solicitors trust account is reqaa to be held in accordance with particular legislation

designed to keep monies safely.

Details of the exposure to credit quality of receivables, the age of receivables that are past due and
any impairment are disclosed in Note 12 to the financial statetsie
2 0K NBaLISOoi
agreements with parties who the Group assesses to be creditworthy. Accounts receivables balances
are monitored on an ongoing basis and overduecamts are followed up on rigorously.

A credit risk also arises in the Parent from a loan to its subsidiaafer to Note 12 for details.

G2

ONBRA U
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NOTE 3. FINANCIAL RISK MANAGEMENT (Continued)

Liquidity risk

I NA&AY 3

TNRY | 002 dzyi

Liguidity risk is the risk that the Group walhcounter difficulties in meeting obligations associated
with financial liabilities that are settled by delivering cash or another financial asset. The table below
shows the maturity analysis for the contractual undiscounted cash flows for financiatiéabil

Financial
Liability

Group
Sundry
creditors
Borrowings

Financial
Liability

Parent
Sundry
creditors
Borrowings

Fair value Carrying Total Not later than Later than 3
amount contractual three months months and not
cash flows later than 1 year
$ $ $ $ $
326,932 326,932 326,932 326,932 -
762,452 762,452 795,000 - 795,000
1,089,384 1,089,384 1,121,932 326,932 795,000
Fair value Carrying Total Not later than Later than 3
amount contractual three months months and not
cash flows later than 1 year
$ $ $ $ $
229,977 229,977 229,977 229,977 -
762,452 762,452 795,000 - 795,000
992,429 992,429 1,024,977 229,977 795,000

The Company and Group manage liquidity risk by holding significant cash and cash equivalent assets.
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(a) Fair value

Except as disclosed in Note 12, the fair value of tradeivables, trade payables, and cash and cash
equivalents, are determined to be equivalent to their carrying value due to the short term nature of
these balances.

(b) Capital risk management
There are no external capital requirements.

The Group and the @upany's objectives when managing capital are to safeguard their ability to
meet their liabilities as they fall due. It is intended to mainly rely upon capital to fund the business,
rather than borrowings, until the business develops a reliable sales fistor

There were no changes in the Group's approach to capital management during the period.
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NOTE 4. SEGMENT INFORMATION

The Group operates in one operating segment. It owns the rights to the Truscreen Cervical Cancer
screening system. The system comprisesnedical device and process designed to detect the
presence in real time of precancerous and cancerous tissue on the cervix.

Those operations are currently confined geographically to Australia and New Zealand.

Note Foreign Counf[r)_/ of
country domicile

$ $

21,178 -
Revenues
Non-current assets other than financial assets
Plant and equipment 16 4,445 -
Intangible assets 15 7,642,652 -
Investments in subsidiaries 14 - 9,278,000
Total norrcurrent nonfinancial assets 7,647,097 9,278,000

All revenue noted in the statement of profit and loss is from sales of equipment related to the
Truscreen cancer detection. These sales took place in a foreign country.

NOTE 5. REVENUE Note Group Parent
$ $
Sales revenuesale of goods 19,333 -
Interest received other persons on financial assets not at fa
value through profit or loss 1,845 -
21,178 -
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Group Parent

NOTE 6. EXPENSES Note
$ $

Profit before income tax includes the following specific
expenses.
Employee benefits expense
Wages and salaries a 67,546 -
Staff superannuation 6,212 -
Provision for annual leave 8,873 -
Directors fees 25 35,001 35,001
Share basegayments- options 21 119,024 119,024

236,656 154,025
Administration and other operating expenses include:
Fees for audit of financial statements for the interim
period ended 15 February 2014 69,784 59,000
Fees for audit of financiatatements for the period ende
31 March 2014 20,000 20,000
Total audit fees 89,784 79,000
Depreciation equipment 346 -
Share based paymentdisting 10 962,420 -
Research and development 11,695 -

a. Truscreen Pty Limited is requirathder Australian employment laws, to pay a
LINBAONROSR LERNIA2Y 2F SIFEOK SYLX2es8sSQa al fl

NOTE 7INCOME TAX EXPENSE Note Group Parent

$ $
Loss for the period (1,580,177) (434,416)
E’rima facie income tax,savipg usthg 9pp|icab|e
O2dzy UNEQA UFE NXYUS OHYVY: 467,050 121,636
Expenses not deductible for tax (318,999) (56,917)
Not recognised as a deferred tax asset (148,051) (64,719)

Income tax expense - -
Deferred tax assets of $148,0fdr the Group and $64,719 for the Parent due to income losses have
y2i 0SSy oNRBdzAKG (2 | 002dzyid &4 RSFSNNBR GFE | &2
income against which those losses can be offset in the countries where those losses have bee
incurred cannot be satisfied.
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NOTE 8. EARNINGS PER SHARE

Basic loss per share:

Net loss attributable to shareholders

Weighted average number of ordinary shares on issue

Basic loss per share (cents) (basedveghted average number of shares ¢
issue)

Diluted loss per share
Earnings used to calculate diluted loss per share
Weighted average number of diluted shares on issue

Diluted loss per share (cents) (basedvegighted average number of shares
on issue)

Group

$(1,580,177)
82,789,799

$(0.019)

$(1,567,725)
85,321,850

$(0.018)

Note that due to group being in loss making position the options aredilntive and they reduce

the loss per share instead of dilute the earnings.

Reconciliation of net loss attributable tghareholders to earnings used in
calculating the diluted loss per share

Net loss attributable to shareholders

Interest on $750,000 of convertible notes

Earnings used to calculate diluted loss per share

Reconciliation of weighted average number of shares used in calculating
basis loss per share to the weighted average number of ordinary shares
used in calculating diluted loss per share

Weighted average number of ordinary shares on issue
Adjustment for $750,000 of convertible notes

Weighted average number of diluted shares on issue used in calculating
diluted loss per share

NOTE 9. ISSUED CAPITAL Group
$
Fully paid ordinary shares 12,495,593

$(1,580,177)
$12,452

$(1,567,725)

No.

82,789,799
2,532,051

85,321,850

Parent

$
11,644,293
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NOTE 9. ISSUED CAPITAL (Continued)

Movements in issued capital are as follows:

a. Group

Fully paid ordinary shares issued
Fully paid ordinary share redeemed
Fully paid ordinary shares issued

Continuation accounting share issue of fully paid ordinary

share

Replacement of subsidiary shares by parent
Convertible notes issued to owners on acquisition

Share issue costs
Fully paid ordinary shares issued

b. Parent

Fully paid ordinary shares issued
Fully paid ordinary shares issued
Share issue costs

Fully paid ordinary shares issued

NOTE 10. SHARE BASED PAYMENT EXREBIBNG

Note

23b

The cost to obtain the capital structure required for listing, based on the notional amount of the
sharesTruscreen Pty Ltd needed to issue to affect the transaction, at fair value amounted to

$962,240. This has been expensed as a share based payment cost in profit and loss.

NOTE 11. CASH AND CASH EQUIVALENTS

Cash at bank

Cash in solicitors trust account

No. $:

1 1

(1) (1)
100 9,177,060
57,780,000 962,240
21,666,566 -
- (3,500,000)

- (214,707)
60,710,000 6,071,000
140,156,666 12,495,593
No. $:
21,666,666 10,000
57,780,000 5,778,000
- (214,707)
60,710,000 6,071,000
140,156,666 11,644,293
Group Parent
$ $

353,561 -
2,486,655 2,486,655
2,840,216 2,486,655

Cash at bank is earning interest at a floating rate at reporting date of 2.5%. Cash at bank is at call.
Cash in the solicitors trust account earns no interest and is at call. These funds are only temporarily
being held in trust until a bank account in tRarent isestablished. Thearrying amount for cash
and cash equivalents equals the fair value.
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NOTE 12. TRADE AND OTHER RECEIVABLES Group Parent
$ $
CURRENT
Trade receivables 19,354 -
Other debtorsg related partycg refer Note 23 10,000 10,000
Other debtor 635 -
29,989 10,000

No receivable is past the due date for payment.
The amount owing by a related party is not considered to have a credit risk as it could be offset if

necessary against amounts owing.

Group Parent
$ $
NONCURRENT
Loan due from subsidiayTruscreen Pty Limited - 529,915
- 529,915

The fair value of current trade and other receivables approximates their carrying value, less any
impairment losses if applicable. No interest is chargedeoeivables. No receivables have been

impaired.

The loan due from the subsidiary is payable on demand but at the date of this report there is no

intention to call upon the loan to be repaid for at least 2 years. The loan is interest free. Accordingly

the loan was adjusted to fair value at inception being the present value of the principle being repaid

AY HdPHp @SINER RAaO2dzyiSR i GKS /2YLI yeQa 02NNER¢
amortised cost less any accumulated impairment.

Financial assetdassified as loans and other receivables are:

Group Parent

$ $
Total current 29,989 10,000
Total norcurrent - 529,915
Financial assets classified as loans and other receivab 29,989 539,915
NOTE 13. INVENTORIES Group Parent

$ $
Finished goods at cost 942,427 -

There have been no impairment losses.
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NOTE 14. INVESTMENT IN SUBSIDIARIES

Principal Subsidiaries:
Name of Entity
Truscreen Pty Limited
Truscreen Ltd (UK)
Activity

Truscreen Pty Limited owns the rights to the Truscréenvical Cancer screening system. The
system comprises a medical device and process designed to detect the presence in real time of
precancerous and cancerous tissue on the cervix.

Truscreen Ltd (UK) holds the CE mark of quality compliance and wiltanhdytod the extent
necessary to satisfy the minimum requirement for value added tax registration in the United
Kingdom and CE certification. No trading occurred to 31 March 2014.

Investments

Shares in subsidiary(Australia)

Parent

9,278,000

The Parent's investment in subsidiaries comprises shares at cost less impairment losses. The
cost price represents the fair value assigned to the issue of the Truscreen Limited shares on

initial recognition.

NOTE 15. INTANGIBLE ASSETS

Other intangible assets at cost

Development costs capitalised

Movement in other intangible assets at cost
Opening balance

Additions at cost

Closing balance

Movement in development costs capitalised
Opening balance

Regulatory approval costs at cost

Closing balance

Group Parent

$

7,600,668
41,984

$

7,642,652

7,600,688

7,600,688

41,984

41,984

¢KS DNRdzZLIQ&d G20KSNJ Aydry3aAaotsS FaasSiasé
propertyrights acquired on 27 September 2013 through a sale of assets agreement with a

related party as detailed in Note 23.
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NOTE 15. INTANGIBLE ASSETS (Continued)

This includes all intellectual property rights in the Truscreen product, including scientific and
technical knowledge, designs, copyright, plans, computer software, financial modelling, patents,
copyright, formulae, processes, methods, inventions, eligible layout rights, market knowledge and all
other intellectual propertyrights. Thecost of these asde has been determined based on the

Directors assessment of fair value in line with the accounting policies of the Group.

In addition, the costs of obtaining regulatory approvals necessary for the sale of the Truscreen
product have been capitalised.

At 31March 2014, the Group was in the process of making arrangements with suppliers and
customers so that the intellectual property could be put into operation. Once the Group commences
operations and so begins to utilise the intellectual property, useful lvitde assessed and
amortisation of the intellectual property will commence.

In accordance with NZ IAS 3@mpairmentof Asseés> | & (G KS AyaGlry3aAaxotsS aasi
impairment test is mandatory.

The recoverable amount of the total intantgs is determined based on the higher of fair value less
costs to sell and value irse. Theecoverable amount is based on the fair value less costs to sell.

The Directors have considered a recent atargyth transaction in which independent third party
investors paid $5,500,000 for 40.9% of the share capital of Group in assessing fair value for the
purposes of impairment testing. The Directors consider this transaction implies a fair value less costs
to sell of the intangible assets in excess of the ¢agyalue and accordingly that the intangible
assets are not impaired. Smaller subsequent investments further support this value.

As further support for this assessment the Group prepared a discounted cashflow calculation in
which the estimated cash flowsve been discounted to their present value using atpsediscount

rate equal to the weighted average costs a#pital ofthe Group. TheGroup prepares five year
forecasts for its operations which are used in the above fair value less costs to sdétaicand

the Directors have calculated a weighted average cost of capital by reference to other biotechnology
entities in the starup phase. This also indicated no impairment of the intangible assets. The
Directors note that the cashflows of the Groughile in startup phase are inherently uncertain and
subject to number of risks as outlined in Note 2 Critical Accounting Judgments and Estimates. Should
the forecast cashflows and underlying assumptions of the Group not be achieved events are likely to
vary from that forecast resulting in the possible impairment of the intangible assets. The financial
statements do not include any adjustments that might be required should the assets be impaired.

NOTE 16. PROPERTY, PLANT AND EQUIPMENT Group Parent
$ $

Computer equipment at costadditions during the

period 4,791 -

Accumulated depreciation (346) -
4,445 -
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NOTE 17. TRADE & OTHER PAYABLES Group Parent

$ $

Sundry creditors 277,842 180,887
Stamp duty payable 49,090 49,090

326,932 229,977
Financial liabilities at amortised cost classified as trade
and other payables

. e 326,932

Financial liabilities as trade and other payables 229,977

Sundry creditors are interest free and payable generally on credit terms a@dy3Ofrom receipt of
goods or services.

NOTE 18. PROVISION FOR EMPLOYEE LIABILITIES Group Parent
$
Employee liabilitiesannual leave 8,814

The provision for employee benefits represents accrued annual leave entitlements of employees. As

the group does not have an unconditional right to defer the settlement of these amounts in the
event employees wish to use their leave entitlement they aassified as current liabilities although
the Group does not expect these benefits to be paid withinribgt year

NOTE 19. BORROWINGS Group Parent
$ $

CURRENT

Convertible notes issued to a related pagtgecured 762,452 762,452

Theconvertible note comprises the following components:

Loan at amortised cost 679,952 679,952

Embedded derivative 82,500 82,500
762,452 762,452

Convertible notes are issued to a trustee comp@Lof which Mr Hunter is sole director. Interest

is payable at 6% per annum from 21 December 2013 on these notes. The notes are redeemable at

the option of CNLbut no later than 20 December 2014efer to Note 23 for further details.

The notes are convertig into fully paid ordinary shares at the election of the holder at a cost per
share of 10 cents and are secured by a first ranking charge over all the property of the Company
which will be released on settlement of the convertible note. Interest of Gécisred.

The convertible notes contain an embedded derivative liability as it is convertible at the option of
the holder at a conversion rate which is fixed except if the ordinary shares are consolidated,
subdivided or altered the conversion formulae Wi adjusted to preserve the right attaching to the
convertible notes
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NOTE 19. BORROWINGS (Continued)

relative to the rights and entitlements of the holders of ordinary shares or notes immediately prior

to the date of consolidation, subdivision or alterethe fair value of the convertible loan is allocated
between the value of the embedded derivative and a host loan carried at amortised cost.

The value of the embedded derivative has been calculated as the difference between the value of an
option with afixed conversion factor in the Company and the value of the variable option as
described above.

The variable option has been valued using the B&atkoles model. The assumptions used are:

1 Interest rateof 2.5%;
1 Volatility of 27%. Volatility was based oall options of listed securities in a biotechnology
company.

The movement between 20 December 2013 and reporting date has been determined to be
immaterial.

As the Group is loss making these convertible notes aredélntive.

NOTE 20. RESERVES Note Group Parent
$ $
Foreign currency translation reserve (632,574) -
Share option reserve 119,024 119,024
(513,550) 119,024

The foreign currency translation reserve records exchange differences arising on translation of
Truscreen Pty Ltd from AlUDnctional currency to the presentation currency of the Group.

The share option reserve records items recognised as expenses on valuation of share options issued
to employees and directors.

NOTE 21. SHARE BASED PAYMERNPSIONS

On 27 March 2014 the Corapy issued 6,750,000 options to acquire shares in the Company to a

number of senior executives and néhE S Odzii A S RANBOG2NE 2F (KS DNE dzLJ
considered that it was beneficial for the Company to issue Options to encourage a higtf level

commitment, retain key personnel, and align the interests of the recipients of the Options with

those of the shareholders in the Company.

The principal terms of the Options are as follows:

9 Each Option enables the holder to acquire one ordinary fullgt phare in the Company upon
the exercise of the Option and the payment of the strike price for the Options;

1 Options are issued at a strike price of 10 cents per Option, such that the holder may exercise the
Option to subscribe for one ordinary share in Bempany at an issue price of 10 cents;

1 In general, the Optionsiay only be exercised in the period commencing from the date of issue
of the Options and ending on that date 48 calendar months from the date of their issue;

Pagel40o0f 149



NOTE 21. SHARE BASED PAYMERNFPEIONS (Continued)

1

The Options vest in the recipients of the Options as follows:

0 The 3,750,000 options issued to rerecutive directors vested immediately upon
the date of their issue.

0 The 3,000,000 options issued to senior executives vest:
A one third immeliately on issue;
A one third 12 months after the date of their issue; and
A one third 24 months after the date of their issue.

Anyh LJGA2ya GKFG KFE@S y20 @0SaG6SR Ay | LI NIGAOALN Y
employment/service arrangemersthall lapse immediately;

If a participant leaves the employment of the Group, any vested Options must be exercised
GAUKAY on RlI&da 2F (KS K2f RSNDa RSLI NIlidzZNE FTNRY
within that time they shall lapse.

AnyOptionsth G KIF @S y24 @SaidSR Ay | LINLHAOALN YO Fa |
employment/service arrangement shall lapse immediately;

If a participant leaves the employment of the Group, any vested Options must be exercised
within 90 days of the hdl SN & RSLI NI dzNE FNBY GKS /2YLIlyed LF
within that time they shall lapse.

A summary of the movements in share options issued is as follows:

Outstanding at the beginning of the period -
Granted during the period 6,750,000
Outstanding at the end of the period 6,750,000

The fair value of services received in return for the share options granted of $119,024 is based on
the fair value of share options granted using the Blackoles model. The assumptions used are:

1

T

1

Estimated fair value per share at grant dat) cents;
Option life from grant date 4 years;
Risk free interest rate of 2.5%;

Volatility of 27%. Volatility was based on the observable volatility of listed securities in a
comparable biotechnology corapy at a similar stage of stanp.
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NOTE 22. CASH FLOW INFORMATION

a. Reconciliation of cash flow from operations with los

after income tax

Losdfor the period

Non-cash flows in loss:

Share basedxpense paymentlisting expense

Share based expense paymergmployment expenses

Loan due from subsidiaxyfair value adjustment

Depreciation

Exchange difference arising from translating libsss at
the date of transaction and translating cash balances at

year end rates

Changes in assets and liabilities
Increase in trade and other receivables

Increase in goods and services taxes recoverable

Increase in prepayments

Repayment of loan to subsidiary by the subsidiary payin
0KS LI NByidQa ONBRAGZ2NE

Increase in trade and other payables

Increase in provisions

Increase in borrowings due ioterest earned but not

currently payable on the convertible note

Net cash from operating activities
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10
21

Group Parent
$ $
(1,580,177) (434,416)
962,240 -
119,024 119,024
- 84,252
346 -
1,391 -
(29,989) -
(17,578) (3,260)
(9,257) -
- 35,833
277,842 180,887
8,814 -
12,452 12,452
(254,892) (5,228)




NOTE 23. RELATED PARTY TRANSACTIONS
a. ¢KS DNRdJzZLIQA YIFAY NBftFGSR LI NIASE INB a T2
(@ Entities exercising controlzer the Group
Any persons or entities possessing control over the operating decisions of the Group.
(i) Key management personnel

Any person(s) having authority and responsibility for planning, directing and controlling the
activities of the entity, directlpr indirectly, including any Director (whether executive or
otherwise) of that entity, are considered key management personnel.

For details of disclosures relating to key management personnel, refer to Netike3b
Management Personnel Compensation.

(iii) Entties subject to significant influence by the Group

An entity that has the power to participate in the financial and operating policy decisions of
any entity which holds significant influence. Significant influence may be gained by share
ownership, statuteor agreement.

(iv) Other related parties

Other related parties include entities controlled by the ultimate parent entity and entities
over which key management personnel have joint control.

b. Transactions with related parties:

Transactions between related pati are on normal commercial terms and conditions no
more favourable than those available to other parties othervdatgied. Theollowing
transactions occurred with related parties:

) Entities exercising control over the Group
Purchaseof Assets

On the 27" of August 2013, Truscreen Pty Ltd purchased assets comprising inventory, intellectual
LINPLISNII & |yR aKINXa Ay ¢NHzZAONBSY [UGUR® 6! YOI TFNRY
AUD$8,013,409. These assets have been recognised at cost, usinfuaas/the basis for this

determination in line with the Groups accounting policy. ULFS is 100% owned and controlled by

Robert Hunter, a Director of the Group. At the time of the transaction Truscreen Pty Ltd was 100%

owned by Robert Hunter. Consideratitor the purchase price was the issue of 100 shares in

Truscreen Pty Ltd t&€NL. an entity 100% owned by Robert Hunter.

Purchase of Shares

On the &' of November 2013, the Company purchased the entire share capital of Truscreen Pty Ltd
for the purchase prie of $9,278,000 fronCNL.an entity 100% owned by Robert Hunter.
Consideration received byNLfor the sale of shares comprised:

- the issue of 57,780,000 new shares in the Company;
- the issue of a $3,500,000 convertible note as detailed in Note 19; and
- the payment in cash of $2,750,000 in relation to above convertible note.
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NOTE 23. RELATED PARTY TRANSACTIONS (Continued)
(i) Key Management Personnel:

In addition to the transactions with Robert Hunter noted i tfie following transactions with key
management personnel took place during the period.

Purchase of goods and services
Truscreen Ltd, engaged Corporate Caditd, of which a Director, Mr Joyce, is priradifp provide
professional services in relatido various matters including but not limited to:

()  Matters in connection with the listing of the company on the New Zealand stock exchange.

(i)  Preparation of employee share ownership plan (ESOP) including authorising resolutions,
allocation deed and rules &blishing the ESOP programme.

(i)  Drafting various notices and resolution including notices of Special Meeting of Shareholders,
resolutions authorising share issue etc.

(iv) Various matters involving maintaining the NZ Companies Office records.
The total fees pal to Mr Joyce by the Group and the Parent were $100,000.

Truscreen Pty Ltd engaged a Director, Mr Christopher Horn to negotiate distributorship agreements
which involved numerous trips overseas. The total fees paid to Mr Horn by the Group were $10,785.
Inaddition Directors fees were paid as disclosed in Note 25.

(iii) Entities subject to significant influence by the Group

An unsecured loan of $650,000 was made by the ultimate parent company Truscreen Ltd to its 100%
subsidiary Truscreen Pty Ltd on a HoiNJY'&gth basis. The loan is repayable on demand and

interest free. Subsequent to making this loan Truscreen Pty Ltd made payments on behalf of
Truscreen Ltd of $35,833 reducing the loan to $614,167.

Refer to Note 12.
(iv) Other related parties

Truscreen Ltd engadgdJLFS to provide services in relation to the listing of the company on the New
Zealand stock exchange. Total fees paid by the Parent and Group related to these services were
$75,617.

Truscreen Ltd engaged Ure Lynam & Co, an accounting practice of whitimkér is a member, to
provide accounting services to the Group including preparation of financial statements for the

period to 15 February 2014 and the Annual Report for the period to 31 March 2014. Total fees paid
by the Parent and Group related to theservices were $92,500.

Ure Lynam & Co, provides Truscreen Pty. Limited a fully serviced office including reception services
at a monthly charge of A$7,500. Total fees paid by the Group related to these services were $32,354.

Issue of Shares

Mr Sean Joycés a director of Excalibur Capital Nominee Company Limited and Excalibur Capital
Partners Limited, which hold 33,700,000 and 21,666,666 shares, respectively, in Truscreen Limited
on behalf of other parties. Mr Joyce has no beneficial interest in thesesha

Mr Joyce also holds subscription monies of $10,000 in trust for the benefit of Truscreen Limited in
relation to the initial issue of 21,666,666 shares in Truscreen Ltd as disclosed in Note 12.
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NOTE 24. EVENTS SUBSEQUENT TO REPORTING DATE

Shares

Subsguent to 31 March 2014, and prior to the date of the issue of these financial statements, the
Company issued 2,210,000 ordinary fully paid shares at an issue price of 10 cents per share.
Borrowing

The convertible note of $750,000, and interest accruingeba, referred to in note 19 was

redeemed after 31 March 2014.

Other

There have been no events subsequent to reporting date which would have a material effect on the
I 2YLI yeQa FAYyLFLyOAlLft adlidSySyda Fd om al NODK Hnawmnd
NOTE 25. KEY MANAGEMENT PERSONNEL COVIFEENS

The totals of remuneration paid to key management personnel (KMP) of the Group during the
period are as follows:

Group
$
Shortterm employment benefitg, Directors fees 35,001
Share based paymentrefer to Note 21 93,750
128,751
Noremuneration was paid by subsidiary entities.
The above was paid as directors fees to the directors of the parent entities as follows:
Share based Directors fees Total
payment
$ $ $
Christopher Horn 31,250 11,667 42 917
Robert Hunter - 11,667 11,667
Sean Joyce 31,250 11,667 42,917
Tim Preston 31,250 - 31,250

Directors and officers insurance cover is also provided by the Group.
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Appendix8

TruScreen Limited Independent Auditors Report

IBDO T

INDEPEMDENT AUDNTOR'S REPORT
To the Shareholders of Truscreen Limited

Report on the Financial Statements

We have audited the fimancial statements of Truscreen Limited (“The Company ™) and Group
on pages 106 to 145, which comprise the consolidated and separate statements of financial
position of Truscreen Limited as at 31 March 2014, the consolidated and separate statements
of changes in equity, the consolidated and separate statements of comprehensive income, the
consolidated and separate statements of cashflows for the period then ended, and a summary
of significant accounting policies and other explanatory information.

This report is made solely to the Company’s shareholders, as a body, in accordance with Section
205(1) of the Compamies Act 1993, Our audit has been undertaken so that we might state to
the Company’s shareholders those matters we are required to state to them in an auditor’s
report and for no other purpose. To the fullest extent permitted by law, we do not accept or
assurme responsibility to anyones other than the Company and the Company’s sharenholders as a
body, for our audit work, for this report, or for the opinion we have formed.

Directors' Responsibility for the Financial Statements

The directors are responsible for the preparation of these financial statements in accordance
with generally accepted accounting practice in Hew Zealand and that give a true and fair view
of the matters to which they relate and for such internal control as the directors determine is
necessary to enable the preparation of fimancial statements that are free from material
misstatement, whether due to fraud or error.

Auditor's Responsibility

Owr responsibility is to express an opinion on these financial statements based on our audit. We
conducted ocur audit in accordance with International Standards on Auditing (Hew Zealand).
Those standards reguire that we comply with ethical requirements and plan and perform the
audit to obtain reasonable assurance about whether the finanmcial statements are free from
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts amd
disclosures in the financial statements. The procedures selected depend on the auditor's
judgement, including the assessment of the risks of material misstatement of the financial
statements, whether due to fraud or error. In making those risk assessments, the auditor
considers internal control relevant to the entity’s preparation of financial statements that give
a true and fair view of the matters to which they relate in order to design audit procedures
that are appropriate in the circumstances, but mot for the purpose of expressing an opinion on
the effectiveness of the entity’'s intermal control. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness of accounting estimates,
as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide
a basis for our audit opinion.

Other than in our capacity as auditor we have no other relationship with or interests in
Truscreen Limited.

Opinion
In our opinion, the financial statements on pages 106 to 145:
= comply with generally accepted accounting practice in Hew Zealand;
+ comply with Intermational Financial Reporting Standards; and
=  give a true and fair view of the financial position of Truscreen Limited and Group as at
31 March 2014, its financial performance and its cash flows for the period ended on
that date.
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IBDO T

Emphasis of Matter - Critical accounting estimates and judgements
Without modifying our opimion we draw attention to Hote 2 inm the financial statements in
respect of:
« (Other intaneible assets
The note discloses other intangible assets of 57,600,668, This note includes the basis on
which other intangible assets have been valued assessed and tested for impairment.
#  Principle business risks
This note details a number of risk factors which affect the future operational and
financial performance of the Group.

Report on Other Legal and Regulatory Reguirements

In accordance with the Financial Reporting Act 1993 we report that:

= We have obtained all the information and explanations that we have reguired.

= |In our opinion, proper accounting records have been kept by Truscreen Limited as far as
appears from our examination of those records.

B3P0  ofa o hlond

BO:O AUCKLAWND
31 July 2014
Auckland
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Appendix 9
PLTLimited Balance Sheet atacome Statement 2007/2008

Balance Sheets

As at 30 June 2008

Consolidated Parent Entity
N 2008 2007 2008 2007
oto 3 5 $ s
Current assets
Cash and cash equivalents & 3.771,983 1,846,259 3,437,060 1,846,259
Trade and other recawvables 7 1,344,185 511,885 2,270,73% 598,237
Inventones B 675,903 1,352,148 475 903 1,352,148
TOTAL CURRENT ASSETS 5,792,0M 3,710,292 6383702 3,796 bdd
Non-current assets
Other financial assets 9 - - 681
Property, plant and equipment 10 801,350 344,574 801,350 344,574
TOTAL NON-CURRENT ASSETS 801,350 344,574 801,350 345,255
TOTAL ASSETS 6,593,421 4,054,846 7,185,052 4,141,899
Current liabilities
Trade and other payables n 485,854 1.B89.405 565,039 1.857.482
Borrowings 12 10,342 . 10,342
Employee banelils 13 284,693 211,637 229,940 211,437
p',he':,.“,ab.il,',‘_'e,s 4 61,637 ¥1.617 7621 ?1.417
TOTAL CURRENT LIABILITIES B 1,042,556 2,192,259 B12,742 2,162,336
Non-current llabilities
Borrowings 12 31,404 31,404
Employee benelits 13 21,933 64,926 21,953 64,926
TOTAL NON-CURRENT LIABILITIES 53.357 64,926 53,357 64,926
TOTAL LIABILITIES 1,095,912 2,257,185 866,099 2,227,262
NET ASSETS 5,497,508 1,797,681 6,318,953 1,914,637
Equity
Contributed eguity 15 $0.592,223 77,874,048 90,592,223 77,874,048
Reserves 16 130,561}
Accumulated losses. 17 1BS.064.154]  [76,076,367) [184,273.2701  [75.959.411)
TOTAL EQUITY 5,497,508 1,797,681 6,318,953 1,914,637

52 This financial information has been extracted from the audited financial statements for PLT for the
financial years ended 30 June 2007 afd)@ne 2008
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Income Statements

For the year ended 30 June 2003

Consolidated Parent Entity

Note 2008 2007 2008 2607

$ $ $ S

Revenue [rom continuing operations 2 1,938,739 3,702,379 1,501,075 3,060,101

Preduction 1£,320,628] [3,791,286] 13.600,610] [3,791,388|

Sales and markeling (18633601 (2,219,508  [1,858.585] (2,210,508}

Carporate services 12592371 (26218531  [2,209.147]  (2.434,807)

QOffice services 11,365,204 [1,317,030| [1.363.867| 11,317,030!

Research and development (784,283] 11,749, 707| {762,925| (1,249,707}

Less before income tax 18,987,787]  (7,788,105]  (8,313,859]  (8,443,331]

Income lax expense 4lal -

‘Loss attributable to members of Palartechnics Limited 17 18,987,787 (7,788,105  [8,313,859]  (8,443,331|
Basic earnings per share [cents per share) 26 15.20] |6.8%|
Diluted earnings per share [cents per sharel 26 15.201 16.89]
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